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‘Rough Proofs 


Some people may not want to 
kend coals to Newcastle, but Citrus 
Products has no hesitation in ad- 
ertising and selling refrigerated 
ist to natives and visitors in Ice- 
and. 


a 


“What is candy made of?” is the 
eme of a magazine ad in the 
ew industry series, but the same 
dea could be put over much more 
ppealingly with a headline such 
“What are little girls made of?” 


7. S. 


Stanley Talbott, ex-Dr. Pepper 
d ex-Pabst, has joined the Petri 
Wine Company as assistant to the 
president. Looks as if the author- 
y is going right up with the alco- 
bolic content. 


vyv¥egy 


Aside to promotion manager of 
fouthern farm paper: Next time 
ou use the name of that Chicago 
gency in your copy, don’t forget 
» make it Roche, Williams & 
leary. 

7,’ S?= FV 


There are exactly 780 industry 
dvisory committees of the War 
Production Board, and now you 
ow why it’s so hard to get a 
otel room in the vicinity of 
Vashington. 

a> ae 


Production of a popular kitchen 
d has been discontinued by P&G 
br the usual reasons, but thus far 
e advertising department has 
hanfully resisted the temptation 
) say it’s been Drefted. 


,  # 


If your children have still been 
rying for Castoria, you may now 
ell them that magazine and news- 
aper advertising will shortly 
erald the good news that it’s 
gain available. 


a 


CAB is going to make a study 
if FM radio listening in 81 cities, 
d the researchers should be per- 
waded to find out how many 
smilies are tuned in while play- 
bg bridge. 

- = 


Macfadden Women’s Group pre- 
mts a raving beauty as “the 
vung wage-earner housewife,” 
nd if her telephone number. is 
Vailable a lot of advertising men 
ill be interested. 


a» oo! 


Now that Philip Morris has 
Rken over Axton-Fisher, it may 
table to take Spud by the hand 
d give it the right kind of intro- 
uction to those susceptible med- 
al men. 


+". + 


A professional can usually beat 
m amateur hands down, but for a 
hile the Victory gardeners of 
M43 had the members of the can- 
Ing industry tossing restlessly on 
eir little white beds. 


7, 


ADVERTISING .AGE reported that 
000,000 people had purchased 
',550,000 of “E” bonds, but may- 
® the linotype machine merely 
Pn out of a few extra zeros. 


J 


Well, anyway, the man the Re- 
ublicans nominate for President 
Chicago this week will have the 
nthusiastic support of Chet Lang 
nd the rest of the Michigan 


humni., 
Copy Cus. 


Predict Postwar 
Self-Service ‘Boom’ 
in Super Markets 


Rationing and Price 
Controls to Continue, 
Institute Is Told 


Chicago, June 22.—Rationing 
and price control will not end im- 
mediately after the war; there will 
be less canned. goods on the U. S. 
market this year; and pre-pack- 
aged and refrigerated foods for 
self-service will be featured in 
postwar grocery stores, according 
to government spokesmen and 
members of the Super Market In- 
stitute, which held its eighth an- 
nual conference here this week. 

That price control will be dis- 
continued when the national price 
structure falls below established 
OPA ceilings, was predicted by 
Jean Carroll, director of the OPA 
food price division, who spoke 
Monday to the 800 Super Market 
operators from 41 states. 

Mr. Carroll said the OPA “has 
no desire to prolong price controls 
over food one minute beyond a 
safe period,” which he described 
as that time when competitors au- 
tomatically force prices below es- 
tablished OPA ceilings. It would 
begin after Germany’s fall and 
would become an actuality after 
Japan’s defeat, he stated, adding 
a warning that inflation followed 
the Armistice in 1918 and that no 
precipitate dropping of control is 
contemplated. 


Income to Fall 


He said that despite “pent-up 
money” resulting from the pres- 
ent lack of items to buy, the na- 
tional income will be reduced by 
12 billion dollars annually when 
the nation returns to a straight 
40-hour week without overtime 
pay. Europe’s first full crop har- 
vest will also be a deciding factor, 
he said. 

One of the most difficult OPA 
problems, Mr. Carroll said, will 
arise in the durable goods field. 
No price control of automobiles 
will be necessary in the postwar 
era, he believes, if manufacturers 
produce enough cars in the first 
year to fill the demand, thereby 
forcing prices down through com- 
petition. 

Walter F. Straub, director of the 
OPA food rationing division, who 
also spoke at the luncheon Mon- 
day, said that invasion forces 
would demand more and more 
canned goods, and called for more 
Victory gardens at home to bring 
the civilian supply of food nearer 
to the total demand. 

William H. Albers, retiring pres- 


(Continued on Page 50) 


Buying Wave On.. 


See ‘This Week in 
Washington,’ Page 18. 
Other features: 


Adfolk in the Armed Forces ee 
Ad-libbing 12 
Editorials ,; 12 
Feature Page ee . 37 
Getting Personal .. . ae 44 
Information for Advertisers = 
Obituaries . yee . 53 
Photographic Review . 55 
Postwar Planning ..... 42 
Private Lines _.. bs . 
Rough Proofs........... | 


Voice of the Advertiser. . re 


To Millions of People all over the World 


CRYSTAL-CLEAR—Although the FTC 
is still trying to decide who originated 
the jeep, Willys-Overland Motors, with 
other governmental approval, is running 
copy like this in farm publications and 
rural weeklies, and states the same case 
at the top of national magazine full- 
color page ads. United States Adver- 
tising Corp., Chicago, is the agency. 


P&G Adman Tells 
Newspaper Men 
Radio Costs Less 


New York, June 22.—Radio ad- 
vertising has had “a tremendous 
growth in this country,” while 
Magazine and newspaper advertis- 
ing has “failed to keep pace,” be- 
cause radio has “demonstrated its 
ability to give to a large number 
of advertisers more sales per dol- 
lar of expenditure,” Neil H. Mc- 
Elroy, vice-president in charge of 
advertising and promotion of 
Procter & Gamble Company, said 
today before Newspaper Advertis- 
ing Representatives Association of 
New York. 

In a study of expenditures of 
1,499 advertisers in newspapers, 
magazines, farm publications and 
network radio in 1943, recently 
issued by Bureau of Advertising, 
American Newspaper Publishers 
Association (AA, June 19), P&G 
was listed as the largest investor 


(Continued on Page 51) 


W ar Contract Bill Puts 
Ad Status Up to Board 


NAB Asks Switch 
fo Radio for WAC 
Recruiting Job 


Avery Hits ‘Favoritism’ 
to Newpapers in 


Letter to Y&R 


Washington, June 23.—The Na- 
tional Association of Broadcasters 
in an open letter to Young & Rubi- 
cam, War Department agency for 
Wac recruiting, today urged that 
the entire Wac account be placed 
in radio next year, asserting that 
the sales records for $1,500,000 in 
newspaper advertising during the 
past two years “leaves something 
to be desired.” The letter was 
based on a June 19 ADVERTISING 
AGE report which showed that the 
Wac has achieved only 40% of its 
authorized strength. 

Citing radio’s success in volun- 
tary recruiting programs for 
Army-Navy. nurses, glider. and 
non-combat pilots, Army and Sig- 
nal Corps specialists and Coast 
Guard reserve Officers, Lewis 
Avery, NAB director of broadcast 
advertising, said “concentration of 
this campaign over the radio will 
achieve the goal of the War De- 
partment.” 


Protests Discrimination 


Mr. Avery protested discrimina- 
tion against radio in the past, in- 
sisting that “since no part of the 
Wac advertising appropriations 
for the fiscal years of 1942-43 and 
1943-44 was devoted to radio, we 
urge the entire appropriation for 


(Continued on Page 49) 


Last Minute News Flashes 


Revenue Chief Explains Promotion Expense Policy 
Washington, June 23.—Commissioner of Internal Revenue Joseph D. 

Nunan Jr. said the Bureau’s policy on taxation of publishers’ promotion 

expenses “is the same which it has followed both for publishing con- 


cerns and other businesses since there has been an income tax.” 


This 


policy, he said, “is to classify as ‘current operating expense’ whatever 
is spent to maintain circulation and to classify as capital expenditures 


whatever is spent to expand circulation.” 


As a result, “ordinary costs 


of maintaining circulation” may be deducted for tax purposes, but 
“extraordinary expenditures designed to increase circulation” cannot 


be deducted. 
on Page 14). 


(Earlier news on the promotion expense question appears 


Contributed War Loan Ad Copy in Dailies Soars 


New York, June 23.—Despite the paper shortage, which has cut into 
the total volume of newspaper advertising in recent months, advertisers 
contributed 263,343 lines of space in 10 New York City papers in the 
first 10 days of the 5th War Loan drive, as compared with 210,327 lines 
in the same papers in the first 10 days of the 4th drive, last January. 
Cooperative campaigns signed by the city’s war finance committee in 
smaller newspapers, rose in this period to about 90,000 lines, as against 


60,000 lines in January. 


Bunker to Direct Foxboro Advertising 


Boston, June 23.—Paul C. Bunker, for seven years in the advertising 
and promotion department of Armstrong Cork Company, and pre- 
viously with BBDO, has been appointed director of publicity and ad- 
vertising of the Foxboro Company, Foxboro, Mass. 


Revere Camera to Jones Frankel Company 
Chicago, June 23.—Revere Camera Company, manufacturer of the 
Revere 8 mm. movie camera and projector, has appointed Jones Frankel 


Company to handle its account. 


Conferees Agree on 
Policy in Revised 
Termination Measure. 


By STANLEY E. COHEN 


Washington, June 22.—Status of 
advertising in the settlement of 
uncompleted war contracts, a mat- 
ter of prime importance to indus- 
trial sales organizations, was left 
to the judgment of the newly cre- 
ated War Contracts Settlement Ad- 
visory Board, when Congress 
finally finished work today on 
termination legislation. 

Earlier, the House had passed a 
bill which specifically provided 
that advertising was to be ac- 
cepted as a claim against the gov- 
ernment, but conferees reconciling 
the widely divergent House and 
Senate bills yielded the provision. 

In reporting back to the House, 
however, conferees said that omis- 


sion of the advertising provision, 


and a number of other cost items 
approved by the House, did not in- 
dicate any intent on the part of 
Congress to imply that these items 


should be allowed or disallowed. 


“The conferees’ agreement re- 
vises the House provision to state 
more concisely and more gener- 
ally the costs to be taken in ac- 
count,” the repdrt explained. In- 
cluded in the final bill was a pro- 
vision that settlements should in- 
clude “direct and indirect manu- 
facturing, selling and distribution, 
administrative and other costs and 
expenses incurred by the war con- 
tractor which are reasonably 
necessary for the performance of 
the war contract and properly 


Philip Morris 
Buys Axton-Fisher, 
Talks Ad Plans 


Louisville, June 22. — Philip 
Morris & Co., New York, this week 
took over properties of Axton- 
Fisher Tobacco Company, the pur- 
chase including trademarks, 
brands, good will and much of the 
Louisville company’s 30,000,000- 
pound inventory of cigaret to- 
bacco. 

While the purchase price was 
not disclosed, Axton - Fisher’s 
assets recently were listed at 
about $17,500,000. Announcement 
of the sale was made by Jesse W. 
Tapp, president of Axton-Fisher, 
following his recent report to 
stockholders that directors had 
voted to liquidate the company’s 
assets (AA, June 5). 

Philip Morris as yet has made 
no plans for agency changes in 
connection with the move, W. C. 
Foley, vice-president in charge of 
advertising, told ApvVERTISING AGE. 
A meeting on advertising plans 
for these brands will be held soon. 
Hill Biackett & Co., Chicago, is 
now agency for Spud and All- 
American cigaret brands, while 
McCann - Erickson, New York, 
handles Twenty Grand and Fleet- 
wood cigarets. 

The bulk of Philip Morris’ ad- 
vertising is on Philip Morris cigar- 
ets, with good-size expenditures 
also on Marlboro cigarets and on 
Bond Street and Revelation to- 
bacco—all through Biow Com- 
pany, New York. A smaller cam- 
paign has been running on Coun- 
try Doctor pipe tobacco, through 
ne Woodley Company, New 

ork. 
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allocated to the terminated portion 
thereof under recognized commer- 
cial accounting procedure.” 

Except for an independent di- 
rector of contract settlement, at 
$12,000 a year, much of the ma- 
chinery of the Congressional bill 
is the same as the organization 
existing by executive order as a 
result of the Baruch-Hancock re- 
port. 


Curbs Comptroller General 


The bill, for instance, calls for 
an inter-departmental advisory 
committee to work with the direc- 
tor, similar to the existing com- 
mittee headed by John Hancock, 
co-author of the postwar report. 

According to the bill, actual 
regulations are to be written by 
the contracting agencies and set- 
tlements are to be arranged by 
procurement officers, as under the 
existing setup. 

The Congressional bill disposes 
of the comptroller general by 
limiting him to post-audit of con- 
tracts for evidence of fraud. In 
placing this brake on his author- 
ity, however, Congress ordered 
that he shall have complete access 
to all settlement records, and that 
he shall have the right to demand 


investigation of a settlement by 
the justice department. 

Despite this concession, the 
powers of the comptroller general 
have been sharply confined so that 
he will have no opportunity to 
pass on the propriety of a particu- 
lar item as cost in a settlement. 
That power has been reserved to 
the director of settlements who 
must interpret the provisions of 
the act to provide for the inclusion 
or exclusion of costs in accordance 
with recognized commercial ac- 
counting practice. 

In the Walter bill which the 
House had substituted for the Sen- 
ate version of the contract termi- 
nation legislation, a clause had 
been included which asserted that 
“advertising to the extent consist- 
ent with a prewar program or to 
the extent reasonable under the 
circumstances” should be included 
in the settlements. 


Setback Appears Academic 


Omission of this specific item in 
the conference report deprives in- 
dustry of a helpful legislative 
guarantee, but because of the 
records of the agencies which will 


administer the settlements, the 


setback generally appears to be 
little more than academic. 

Acceptance of a _ reasonable 
amount of advertising as a claim 
in renegotation has long been the 
practice of all these agencies. 
Moreover, as a result of the prin- 
ciples set forth in the Baruch- 
Hancock report advertising is 
written into termination regula- 
tions which agencies have been 
using pending Congressional action 
on the issue. 

Further assurance comes from 
the fact that advertising has 
already had the recorded support 
of a majority of the members of 
the House, a fact which cannot be 
overlooked, despite the wording of 
a compromise bill accepted by the 
House at a time when it was 
working with one eye on the 
railroad timetables. 


Bothwell Agency Named 


National Mattress Company, 
Huntington, W. Va., has appointed 
W. Earl Bothwell Advertising 
Agency, Pittsburgh, to handle its 
account. A business paper cam- 
paign will be followed by a con- 
sumer schedule using newspapers, 
magazines and possibly radio. 


metals and the metal 


How, then, can the busy metals executive, 
engineer and production man keep pace with 
this output? How can he select those articles 
he must read to keep up with essential develop- 


ments in his particular field? 


The answer is The Metals REVIEW. Each 15th 
of the month, this magazine delivers a com- 
plete, but brief, digest of all new articles pub- 
lished everywhere during the past calendar 
month. Concise, reliably condensed by en- 
gineers, this material is indexed under 28 
subject headings for easy reference, as shown 


at right. 


This exclusive new editorial 


coverage of new products, new catalogs and 
engineering lectures of interest to the metal 
industry, provides an ideal setting for adver- 


tising. 


With its 3-column, tabloid format, The Metals 
REVIEW offers high visibility for standard 
1/9th and 2/9th advertising units adjacent 
to editorial material directed to the specific 


ACH month, hundreds of articles on 


in the magazines of this country and 
abroad. In the light metals field alone, for ex- 
ample, nearly 100 articles provided a wide 
variety of information during the past morfth. 


mae 


|  %* REVIEW 


: ‘gure come omen umn Se, ACN CEPT FO ESN 


awe | 
[Tae MOwrnty suevey ANo O1088T OF whars New ¢ 


industry appear 


service, plus a 


branches of the metal industry you sell. Let ot Boeke A 


us give you complete information now. 


7301 Euclid Ave. 
Cleveland 3 
Endicott 1910 


The September Metals REVIEW will go to the 
first 40,000 prospective visitors to the National 
Metal Congress and War Conference Displays 
with complete techincal programs and exhibitors. 
Certain ideal locations are available now — write 
or wire collect for complete information. 


DON HARWAY L. WELLS 

816 West Sth St. 11 West 42nd St. 
13 New York 18 

Mutuel 8512 Chickering 4-2713 


/ 


Beech-Nut Backs 
WAC Recruiting 
in All-Out Drive 


Canajoharie, N. Y., June 22.—In 
one of the largest campaigns thus 
far devoted to Wac recruiting, 
Beech-Nut Packing Company has 
placed all-out messages in 25 
magazines with a combined circu- 
lation of 69,425,000, in newspapers 
in 87 cities with a circulation of 
125,536,000, and is using radio spot 
announcements on 150 stations 
throughout the country. The 
Beech-Nut drive will run through 
December in cooperation with 
War Advertising Council. 

Aimed at breaking down “men- 
tal barriers’ women may have 
against joining the armed services, 
the ads carry such headlines as 
“Of Course You May Marry,” with 
copy portraying a Wac career as 
exciting and romantic, or “Your 
Leaves and Furloughs Together.” 
Still another stresses parental 
pride and says “Former Girl Scouts 
Make Excellent Wacs.” 
Newell-Emmett Company, New 
York, is the agency. 


Announce Winners at 
PAA Annual Meeting 


Winners of awards given at the 
4lst annual meeting of the Pacific 
Advertising Association, held in 
Fesno, Cal., June 12-14, included: 
For publicity: lst— Los Angeles 
Advertising Club; 2nd—San Fran- 
cisco Advertising Club; for mem- 
bership gain: lst—Fresno Adver- 
tising & Sales Club; 2nd—Seattle 
Advertising & Sales Club; 3rd— 
Los Angeles Advertising Women. 

For attendance: Ist—Los An- 
geles Advertising Women; 2nd— 
Advertising Club of Oakland; for 
programs: l1st—Advertising Club 
of Oakland; 2nd—Advertising Club 
of Los Angeles (men); for war 
cooperation; lst — Seattle Adver- 
tising & Sales Club; 2nd—Los An- 
geles Advertising Women; sweep- 
stake: Phoenix Advertising Club. 


CAB Offers Service 


on Regional Basis 


The Cooperative Analysis of 
Broadcasting has announced that 
audience ratings for radio pro- 
grams broadcast on limited net- 
work schedules will be available 
twice a month hereafter for pro 
rata costs. 

The new service, made possible 
by CAB’s expansion of its inter- 
viewing schedule to 81 cities, 
should be of primary benefit to 
regional advertisers and those 
using limited network schedules. 


Botsford Resigns One, 
Adds Two Accounts 


Botsford, Constantine « Gard- 
ner, San Francisco, has resigned 
the account of Bear Creek 
Orchard, Medford, Ore., because 
of a conflict with other accounts. 

The agency’s Portland office has 
been appointed to handle advertis- 
ing of Pendelton Woolen Mills, 
Portland, using magazines and 
business papers, and the San 
Francisco office has been appointed 
by Fosters Lunch Systems, Ltd., a 
subsidiary of Bickfords, Inc., New 
York. 


Mitchell to Canada 


L. F. A. Mitchell, for the past 
seven years with Westinghouse 
Electric & Mfg. Company, Pitts- 
burgh, has returned to Canada as 
assistant to H. A. Cooch, vice- 
president and sales manager of 
Canadian Westinghouse’s head 
office at Hamilton, Ont. 


Florence Names Tudhope 


J. B. Tudhope, formerly with 
Fansteel Metallurgical Corpora- 
tion, has been named director of 
industrial relations of Florence 
Stove Company, in charge of per- 
sonnel administration at the com- 
pany’s plants in Gardner, Mass., 
and Kansas, IIl. 


Acquires Office Building 
Edward L. Bernays, public rela- 
tions counsel, has taken over sole 
occupancy of its own five-story 
office building at 26 E. 64th St., 


4ave 9 AYE, ULTLe 0; 


~ THIS MAY HELP EXPLAIN THINGS... A 


EXPLANATION—Although not folloy. 
ing Wrigley in taking all top-quality 
gum off the domestic market, Beech. 
Nut Packing Co., New York, used news. 
papers throughout the country we bEy 
week to tell the public, via reproduc. el 
tion of a letter to wholesale distriby. 
tors, that the armed forces come firs lome 
and civilian supplies will be slim. Ne. 
well-Emmett Co. is the agency, 'The 
en 


FCC Authorizes f"* | 
New Radio Delays 4 
in AT&T Test [. 


inc 

New York, June 22.—With gran , 
of experimental licenses to Amer. build 
ican Telephone & Telegraph Com 
pany for new stations in Boston}, 
and New York, the Federal Com 
munications Commission has au 
thorized the Bell System to proceed otal 
with experimental work on a ne 
type of radio relay or booste ploy 
transmission system, for frequen s 
modulation and television. io oe 

Departing from the usual policy _ 
of authorizing specific frequenciesjeratil 
the FCC will permit the AT&T t 
use 12 bands of frequencies, eachreac 
ranging in width from 11 to 2 
megacycles, in the super-high-fre 
quency bracket. Microwavesf'Ag | 
shorter than those heretofore used 
for commercial telephony, will be ar 
employed. F 

Chief purpose of the test, iti abit 
explained, is to determine reiativé 
advantages and disadvantages of hese 
the new radio relay system, 3 
compared with wires and cable 
and the recently developed coaxia 
cables for transmission of long dis 
tance messages and television pro 
grams. 
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Kelvinator Names Three 

Kelvinator division of Nash 
Kelvinator, Detroit, has named 
three assistant general sales man 
agers: T. A. Farrell, E. R. 
and D. A. Packard. 


Philco Promotes Two 
John M. Otter and Walter 
Eichelberger, both associated with 
Philco Corporation for a numbel 
of years, have been named sales 
managers of the home radio and 
the refrigerator divisions, respée 
tively. 


In Greenwich, Conn. 


9,000 


FAMILIES 


Have an average income 


$9,236 


The Way to Reach Thi 
Super-Market Is 
Through. Their 


HOME Newspaper} 


GREENWICH 
TIME 


AN A. B. C. NEWSPAPER 


Often called “The Best Suburba® 
~ Daily Newspaper in America 


Nationally Represented by SMA 
BREWER & KENT, Inc., New ™ 
Boston, Chicago. 
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New York. 
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[astitutional 


Market! 


vuntty litEvery single segment of the institutional field shows promise of being a bigger cus- 


| reproduc. 


le distribu-tomer than ever before. 


come first 
B slim. Ne. 


agency. 'The institutional field consists of those businesses and services whose functions are 
zeg fhe mass housing and mass feeding of individuals. The major segments of this mar- 
et include hotels, hospitals, restaurants, schools and colleges, industrial cafeterias, 
‘tlubs, homes and asylums, public institutions and similar establishments. In addition 
— includes a vast array of government institutions such as veterans’ hospitals, offi ce 


to Ae puildings, welfare facilities and others. 
rap 
in Bosto 


eral Conf',.. There are approximately 300,000 institutions in the United States containing a 


n has au 


to proceeitotal of 4,350,000 rooms. Their total floor area is 3,250,000,000 sq. ft. They em- 


. On a ne 


7 boost ploy over 4,000,000 workers. During a normal operating year the institutional field 


on. . is responsible for the purchase of $6,400,000,000 worth of maintenance and op- 


quence lating supplies and equipment. In the immediate post-war period this figure will 


icles, eat each $8,500,000,000, according to most recent surveys. 
r-high- ia 


fore ts ‘As huge as the institutional market is today, it is going to be even greater after the 


ny, will war. The rapid growth of such influences as hospital insurance . . . the eating-out 


Rg abit... the pent-up travel urge ... the war boom in industrial cafeterias . . . all 


antages these und others ... are exerting an upward pressure on the institutional market and 


and calispvery single segment of this field shows promise of being bigger than ever before 
. There is your institutional market! | strongly urge you to go after it." 


»f long dis 
vision pro 


Theil he foregoing is from a talk by Mr. M. J. Evans, chairman, Evans Associates, Inc., 
of Nasi dvertising agency, Chicago, describing the institutional market before the June, 


sales ml944 Convention of manufacturers of cleaning compounds, disinfectants, insecti- 


* cides and sanitary chemicals. Mr. Evans’ photo, addressing this group, is shown at 
“wo _ [he right. 
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TAn ADVERTISING AGENCY Describes 


<aINSTITUTIONS Magazine is the Sate ryurrore 


through which you can reach all related divi- 
sions of the institutional field. If your pres- 
ent or contemplated products have an appli- 
cation to this field, your advertising mes- 
sages in the columns of INSTITUTIONS 
Magazine will gain for them the kind of ac- 
ceptance they must have to share in the 
huge institutional market. 


A Complete Report 


of Mr. Evans’ study and description of neriruTioNaL 
the institutional market has been MARKET 
printed in booklet form. Copies are 
available upon request. Write to 
INSTITUTIONS Magazine, 1900 Prairie 
Ave., Chicago 16, Illinois. 
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Friedman Heads 
New PPNC Group; 
1,262 in Drive 


Garden City, N. Y., June 21.— 
Vigorous aid by magazines and 
business papers in war projects, 
ranging from war bonds and anti- 
inflation to pulpwood cutting and 
paper salvage, has proved to 
Washington officials their ‘“essen- 
tial” wartime status, members of 
National Publishers Association 
were told at a one-day summer 
meeting here yesterday. 

The NPA’s Periodical Publish- 
ers National Committee, of which 
Walter D. Fuller, president of 
Curtis Publishing Company, is 
chairman, has boosted pulpwood 
production in New England above 
1943 levels, said Arch Crawford, 
managing director of PPNC, and 
on July 3 will extend this program 
to Alabama, Georgia, Florida, 
Louisiana, Mississippi and South 


a 


Carolina. Forbes McKay of Pro- 
gressive Farmer will be southern 
regional chairman, and that pub- 
lication also will contribute time 
on southern radio stations to the 
drive. A radio campaign on 13 
New England stations continues. 

Arnold Friedman, Chain Store 
Age, New York, has been named 
chairman of a new waste paper 
conservation unit of PPNC, to 
work among retailers and others 
for re-use of paper containers. 
Members of his committee have 
not been named. 


Set Up New Group 


Representatives of several pub- 
lications, meeting in Washington 
today, are forming a public rela- 
tions committee of PPNC to facili- 
tate work with the government on 
paper problems. 

William B. Carr, chairman of 
the central committee of PPNC, 
supervising an intensive summer 
waste paper collection drive, said 
that about 40 publishers have con- 
tributed part-time services of 1,262 
men. Curtis Publishing Company, 
for example, now has 191 circula- 
tion and 86 advertising men en- 
gaged in it. Eighty-six advertis- 
ing salesmen of Hearst Magazines 


and 77 of Time, Inc., and 40 
advertising and 99 circulation men 
of Crowell - Collier Publishing 
Company are tackling this job. 
Chilton Company has put 46 
and McGraw-Hill 32 advertising 
salesmen on it. 

Magazine publishers now 
actively participating are Ameri- 
can Home, Capper Publications, 
Conde Nast Publications, Crowell- 
Collier Publishing Company, Cur- 
tis Publishing Company, Esquire, 
Farm Journal, Fawcett Publica- 
tions, Hearst Magazines, Hillman 
Periodicals, Inc., Ideal Publishing 
Company, Liberty, Look, Inc., 
Macfadden Publications, McCall 
Corporation, Meredith Publishing 
Company, M. L. A. Publications, 
Newsweek, The New Yorker, Par- 
ents’ Magazine, Popular Science 
Publishing Company, Promenade, 
Reader’s Digest, Street & Smith, 
Inc., Time, Inc., and U. S. News. 

Business paper publishers en- 
gaged in it are: ADVERTISING AGE, 
Advertising and Selling, American 
Builder, Bakers’ Helper, Chain 
Store Age, Chilton Company, 
Haire Publishing Company, Kee- 
ney Publishing Company, Iron 
Age, M achinery, McGraw - Hill 
Publications, Penton Publishing 


The new Bocing B29 is in Action! == 


Yoay. 


plane tpg — mat 0 sem Mgnes ma we ering powes, carrying far greases bom 


IN THE FIGHT—Boeing Aircraft Co., Seattle, and Curtiss-Wright Corp., New 


York, ran these messages in major market dailies throughout the country last 
week in connection with the Superfortress attack on Japan. 
ment, according to the agencies, 


The War Depart. 


forbid release of any campaign details, 


N. W. Ayer & Son handles Boeing, McCann- Erickson the Curtiss-Wright account, 


Company, 


Printers’ 


Ink, Sales 
Management, Simmons-Boardman 


c 


ITH productive capacity greatly enlarged by the war, 


industry must find new markets. 


Manufacturers are turning their attention to EXPORT and 


preparing the ground there now for new and enlarged 


markets. 


Those who make Construction Equipment and Supplies are 
selecting INGENIERIA INTERNACIONAL CONSTRUCCION as the most 


effective medium for developing Latin American business. 
WHY? 


INGENIERIA INTERNACIONAL CONSTRUCCION is the only special- 


ized publicativn in its field whose circulation is paid. It is 
the accepted authority of Engineers and Contractors in Latin 


America — published since 1919. Its editors have a thorough 


New 


Markets 


background and knowledge of this field. 


For years it has served through its advertising pages, the 


leaders in the field — companies with travellers on the ground 


who are most competent to judge media. 


Send for a copy of the new 40 page market study. 


= 


BUSINESS PUBLISHERS INTERNATIONAL CORPORATION, 330 WEST 42nd STREET, NEW YORK 18, N. Y. 
[Affiliated with McGraw-Hill Publishing Co., Inc., and Chilton Co., Inc.) 


INGENIERIA 


gupusTeis 


blished monthly in Span- 
. circulates to the Latin 
American industria] and en- 


1, finvorting governmental and engineering, governmental 
—/ od paid subscriber and importing paid sub- trans 
ber readers. Africa, 


ublished yf in foe 
sh, circulates to 
American Aa” .— 


geptiies monthly in Eng- 
fish and circulating on a 
d subscription basis 

automotive trade and 
ort field in Asia, 
urope and Oceania. 


to paid subse 
the automotive trade 
transport field in 


America. 


pybtiched monthly in Span- 
Bh and circulating on a 
tion basis to 


Latin 


and 


published monthly in Span- 
ish and circulating on a 
paid subscription basis to 
the drug trade and health 


field in Latin America. 


pines 
a 


ol 


Publishing Corporation, Tide and 
W. R. C. Smith Publishing Con. 
pany. 

National manufacturers wh 
have put their salesmen to work 
on waste paper collections, Mr, 
Carr said, include Colgate-Palm. 
olive-Peet Company, Kellogg 
Company, National Biscuit Com- 
pany and Quaker Oats Company, 
Laundryowners’ National Associa- 
tion will lend trucks to the drive. 

Frank Braucher, president of 
Periodical Publishers Association, 
pointed out that magazines and 
magazine advertisers are active on 
many of the 37 war-theme cam- 
paigns now on the docket of War 
Advertising Council. He cited 
Eastman Kodak Company’s maga- 
zine series for recruiting Cadet 
Nurses, and the anti - inflation 
series in which several hundred 
magazines have participated. 

George Lucas, managing director 
of NPA, said that 1,330 publica- 
tions with combined circulation of 
158,000,000 are carrying war bonds 
on current covers. 


Keath the 


ACTIVE 
SALT LAKE 
MARKET 


‘ 


el 


President and General Manager 


JOHN BLAIR & CO. 
National Representative 
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Where WLS and Prairie 
Farmer reach 42% or more 
of all families. 


“LINCOLN LAND” : : “~~ 
(shown in dart gray) picture of a family picnic 
.-- 60,000 folks 


(Part of the “Lincoln Land” family) 


When readers of Prairie Farmer and listeners 
to WLS learned that their favorite writers 
and radio personalities would be at the picnic 
in Central Indiana, they choked the roads, 


created traffic jams, brought their own 
lunches . . . and everybody had a “whale of ee 
a time.” 


‘Grass Roots” Folks of 
“LINCOLN LAND” 


\...whether from city or country, they think and react alike 


+ TS National 


“sort blers \ 
m A 
"the Prairie - I7’s a certain kind of folks who are 


This deep time-tested friendship—103 
“Lincoln Land”. Not all of them live 


years with Prairie Farmer and two dec- 
ades on WLS, is one reason why these 
mediums command the respect and re- 


ago, 1s pa 
Barn peor bo a or thicking song. irie Farmer 
sopher of _ the micro- 


sal philo on farms. A recent check on our WLS 
As Jack Holden, genial P on wis. steps to ee: 


National Barn Dance live audience 


} more than © 
the minds, - > 
arts of t | 
the he ‘a 
president. Prairie Farmer 4” 


anager 


0. 
itive 


“Grass Roots” Words get 
“Lincoln Land” Business —- USE THEM! 


— 


i “ 


f The folks of “Lincoln Land” re- 
. spond to plain Anglo-Saxon be- 
cause they like practical facts. 
down-to-earth ideas. Now is the 


CHICAGO \ 


their problems and became an early 
subscriber. 


time to find out how to tune the 
message of your product to this 
market. It can be long term plan- 
ning that will pay rich dividends. 
Ask your advertising agency (or 
us) for case records. 


d maste of ceremonies OF arn says to | showed only 6.5% farmers or people sponse of a great audience. Use them 
shone, a man sittin’ would. 1 feel a8 if I've \ connected with farming. Yes, you'll asa team because they area team. Each 
“Looks just like 1 knew he wo \ find “Lincoln Land” folks in buildings | complements the strength of the other. 

known him for years a al he whole | on Michigan Avenue and LaSalle —j avertisers who use both mediums get 
“] feel the sam a” d there 4 | Street, you’ll meet them in factories, more than added response — their re- 
And she $4 hey're just fo t folks! and in railroad yards, driving trucks , : 

h hy they hey are jus 4 sults actually multiply. Experience has 
peer truth was vor ° and serving in stores. shown time after time that once you 
af d friendliness. a sincenty Long before any other publication in get the folks of “Lincoln Land” inter- 

: comradeship ame. is ¢ Prairie Farmer, Chicago or the Midwest was born— _ ested, you really are entrenched. And 

There's 2 r°* 1 etween th pes d” families Prairie Farmer was serving the people _ that means sustained business volume. 

and confidentt's and “Lincoln “Lincoln of “Lincoln Land”. Abraham Lincoln de 

the folks on eT municatio . more than sensed its spirit of helpfulness and Asa Pages WLS and —— Farmer 
two “Lines more than the oe ” hey reac deep understanding of its readers and te + ypc aga oe 


Let us prove it. 


The symbol of “LINCOLN LAND” 
where more than 14,000,906 
people MEAN BUSINESS! 
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I. J. Fox Sues 
for $1,000,000 
on Name ‘Steal’ 


New York, June 22.—I. J. Fox, 
furrier, filed suit in New York 
state supreme court yesterday 
against Gus Getsos and Benjamin 
Dranow and Getsos & Dranow, 
Inc., charging “illegal conspiracy 
and unfair competition by infring- 
ing on the trade name and repre- 
senting themselves as a branch of 
the I. J. Fox establishment.” 

The suit was brought by I. J. 
Fox, Inc., Fox Fur Company, Inc., 
a New York corporation, and I. J. 
Fox. The complaint alleges that 
the defendants organized six cor- 
porations in six states; that they 
operate five retail stores under the 
name of Fox Fur Company in 
Washington, Baltimore, Alex- 
andria, Va., Wilmington, Del., and 
Paterson, N. J., and that the de- 


‘which was 


fendants have formed a sixth cor- 
poration in Miami Beach, Fla. 

I. J. Fox operates stores in New 
York, Boston, Philadelphia and 
Cleveland and has branches in 46 
other cities. In one part of the 
26-page complaint, this company 
charged that the defendants had 
published a full-page advertise- 
ment in a Washington newspaper 
“identical in all re- 
spects” with a full-page ad placed 
by I. J. Fox in a New York news- 
paper. 

From 1928 through 1943, the I. J. 
Fox Company has done a gross 
business of $65,000,000, it was said, 
and has spent more than $12,000,- 
000 in advertising, in recent years 
at a rate of more than $1,000,000 
annually. 

One legal question involved is 
whether a state court can enjoin 
individuals who are residents of 
that state from action outside that 
state. 


Insurance Admen to Meet 


North Central roundtable, Life 
Insurance Advertisers Association, 
will meet July 10 and 11 at the 
Edgewater Beach Hotel, Chicago. 


Ample Chances for 
Company Libraries, 
Hovde Tells Group 


Philadelphia, June 20.—Assert- 
ing that marketing research is a 
practical application to business 
management problems, Howard T. 
Hovde, of the Bureau of Foreign 
and Domestic Commerce, Depart- 
ment of Commerce, today told the 
Special Libraries Association at 
its annual convention that he ex- 
pects the present boom in market 
research “to stabilize its growth at 
a level comparable to all top func- 
tions of business management.” 

Praising those engaged in library 
research, who are “a real boon to 
all marketing people,” Mr. Hovde 
said: “In the future, the services 
of the special library and its tools 
of research will be sought more 
extensively than in the past.” He 
predicted an upward trend of 
more individual, special libraries 
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for companies and greater cooper- 
ation between existing libraries. 

He designated the Department 
of Commerce as “an informational 
arm” of the federal government, 
and said that experience has 
proved that an increasing number 
of business men are calling on the 
department for information and 
advice, just as there are indica- 
tions of greater use of special 
library sources. 


cost one-tenth of that amount,” 
said, “had a careful, preliminay 
inquiry been made first amo, 
library sources.” 


Smith Outlines Duties 


The research librarian’s jp. 
portance in the postwar era wa 
emphasized by Everett R. Smith 
director of research, Macfadde, 
Publications, who discussed “May. 
ket Changes and Some Trends ty 
Watch.” 

The changed income pattem 
population shifts and new buying 
habits of the people are some 4 
the problems librarians will 
called on to answer, he said. 

“The savings in the hands of 
the public will amount to 135 bij. 
lion dollars or more at the en 
of the war,” he declared, “and i 
is estimated that three-fourths of 
this will be in the hands of peopl 
in the so-called middle and lower 
income groups. New York’s popu- 
lation loss, only 7%, is estimated 
at 1,000,000 people, while North 
Dakota’s loss, estimated at 16%, is 
only 105,000 people. Rationing 
has had a marked effect on buying 
habits. There is a great swing 
to self-service. So the research 


Room for Postwar Expansion 


Mr. Hovde said, however, that 
top management must be sold on 
special company libraries with 
competent librarians to staff these 
libraries. In this field, he said, 
“there is ample opportunity for 
postwar expansion.” 

Dividing his topic, “Will the 
Boom in Marketing Research Con- 
tinue After the War?” into two 
headings—library and field re- 
search, Mr. Hovde declared that 
library research should take prece- 
dence over field research to elimi- 
nate expensixe mistakes. He cited 
a field survey authorized by one 
large corporation without ade- 
quate library inquiry in advance, 
which cost $50,000. “It might have 
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There’s no use making the advertising approach to 
this high-potential market “difficult.” Yes, there are 
many special classes* which go to make up a com- 
plex whole... But... fortunately RADI 
with the dominant circulation of 70,742 ABC offers 
one overall medium for reaching them all. 


“Special classes” means nothing like “miscel- 
laneous screw-driver owners,” but instead 

such sub-divisions of the market as—Police 

Radio Operators, Government Bureaus 
and others indicated in the circle above. 

Sooner or later in the coming great 

expansion they will ALL offer great 
sales potential. 


Ask a RADIO NEWS Representa- 

tive to Analyze This Remarkable 

Market Coverage for You. 

* One of these special classes is so influential that 
@ special edition of RADIO 
by subscription only, 
advanced technicians and research men 
can be covered by the directional beam of “Radio 
Electronic Engineerin 7 
10 NEWS. Ask particularly about 
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librarian must watch closely the 
trends, particularly as war pro. 
duction is cut back and as we 
begin to switch over to production 
of civilian goods.” 


Ponting Leaves ‘Detroit 
News’ Managership 


H. Ponting, general manager of 
the Detroit News since 1929, has 
resigned, effective June 15, to con- 
serve his health, but will continue 
as vice-president, an office he has 
held since 1937. 

D. R. Merrill, former — business 
manager, 
ager. J. C. Montgomery, former 
circulation manager, succeeds Mr, 
Merrill and Roy Haan has been 
advanced from assistant to circu- 
lation manager. 
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JUNE 


It was hot. And humid. 
Sometime each day it 
rained. The month was June, the year 1919. 
New York was a mad city, with too many 
people in it. The A.E.F. was coming home, 
and uniforms were common in the street. 
Bands blared and parades passed at any time 
of day every day. Officer casuals sweating 
under trench coats and kit bags, went curs- 
ing from hotel to hotel in search of rooms. 
Prohibition, that Noble Experiment, was 
to be inaugurated at the end of the month. 
Protest meetings with many bands were held 
nightly in the old Madison Square Garden. 
Breweries gave away the last of their beer. 
Doormen on the wide granite steps of the old 
Belmont tenderly cleared away the mourners 
succumbed to the last celebratory glass. 
Everybody had too much business, too 
little goods. Orders were sent out to a dozen 
firms. The one with stock on hand filled the 
order, the others received cancellations. 
Meanwhile business basked in the prosperity 
of fictitious unfilled orders. And prices rose 
sporadically. | 
The War To End War was over. 
The New Day was at hand. Give a 
Job, screamed the posters and ex- 
horted the Committees. Demobilized 
soldiers wandered around for a few days to 
see the Big City, and then went home to civil 
life and reality. 


* * * 


Down in half a floor in the old Mail 
Building in City Hall Place a few frantic 
Chicagoans and a handful of newspaper men 
just out of uniform were dazedly trying to 
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Average net paid May circulation exceeded 2,000,000 Daily... 3, 700,000 Sunday 


get together a new publication. It was a 
harried accouchement. Nobody seemed to 
have exact specifications. It wasn’t exactly 
going to be a newspaper, but more of a daily 
magazine. Pictures. Society. Sports. Theatres 
and amusements. Fiction and features. The 
minimum unit of advertising was to be a 
quarter page. Such were the times that 
twenty-four pages of national advertising 
were secured in advance of publication! 


" * w 


Tue Illustrated Daily News published its 
first issue on Thursday, June twenty-sixth. 

It was hot. And humid. It rained now 
and then. 

Three pages of national advertising ap- 
peared in the first issue. Cancellations came 
in before noon for the other twenty-one. 

That’s about all that happened. 


* * * 


Tue ILLUstRATED DAILY News was un- 
like anything ever before published. It wasn’t 
a newspaper, by any charitable con- 
sideration. It most certainly was not 

a magazine. 
It was not very well printed, with 
an undeniably melancholic effect. 
The pictures had an old tintype aspect and 
were garnished by archaic curlicues. The 
typography was sadly subdued, reminiscent 
of the boiler plate inside sheets of a country 
newspaper. And the makeup was casual, 
like a natural cataclysm. It was all very dis- 

couraging. 

Curiosity circulation in the first few days 
ran above 150,000 copies. By August the net 


eee 


NEW YORK’'S 
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paid touched eleven thousand some days. 
Some of the pioneers went home. The people 
in the know estimated that it would all be 
over by the first frost. 


te ve * 


THE paper changed from day to day. 
The “Illustrated” was dropped. The editorial 
staff began to work together. 

The News started to pay for itself in six- 
teen months—a record. 

Early in 1921, a five-story building at 25 
Park Place was leased for twenty-one years, 
rebuilt into a newspaper plant, hopelessly 
outgrown in five years. The Brooklyn plant, 
opened in 1926, spread the production. The 
thirty-six story News Building on East Forty- 
second Street was planned in 1928, built in 
1929, occupied in 1930. 

The Daily News passed the 
million mark in February 1926; 
first hit the two million mark in 
September 1940. The Sunday 
News started in May 1921, passed 
its first million in February 1925, 
its second million in October 
1933, its third million in January 
1937, and in November 1943 topped the four 
million mark. 

In 1933 The News for the first time car- 
ried more display advertising than any other 
New York newspaper, and has held the lead 
ever since. 


* * * 


UNE 26th is the twenty-fifth anniversary 
of The News. Sixteen English language news- 
papers were published in New York City in 
1919. But four have survived death, merger, 
or changed ownership. 

The News has won and held the largest 
audience in this country, in the most com- 
petitive newspaper field. Now, and until the 
war is over, further growth must be held 
down, curtailed. Many regular readers must 
do without The News for the duration. Old 
advertisers, big News investors, are asked to 
share the columns during the paper short- 
age. After the war The News will again offer 
that unlimited public service which is the 
bedrock of its success. 
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‘U. S. News’ Indexes 
Rate Card Changes 


Simplifying changes by printing 
an index at the top of the card, 
United States News has issued 
rate card No. 18. To earn fre- 
quency discounts on advertising, 
insertions must run within one 
year of the first insertion, while 
frequency discounts in the case of 
affiliates or subsidiaries will be 
granted when at least 50% of the 
stock is in the hands of the parent 
company. 

The card, effective with the 
issue of Jan. 7, 1944, also limits 
inserts to four-color copy. 


BOOKLET MAILED 
EXECUTIVES ON REQU 


Spadework Begun 
on 1945 Census 
of Manufactures 


Aim to Make Data 
of Prime Value to 
Postwar Marketers 


Washington, June 22.— Spade- 
work on the next census of manu- 
factures is already under way at 
the Department of Commerce, and 
Secretary Jesse Jones is expected 
to announce shortly that the series 
will be resumed with reports for 
1945 after a four-year wartime 
suspension. A census of agricul- 
ture for 1944 was authorized in 
the Department of Commerce ap- 
propriation bill which went to the 
White House today. 

By law the census of manufac- 
tures had been made every two 
years on the odd year, but the 


oF 


1941 and 1943 figures and other 
census reports have not been col- 
lected because the census bureau 
staff has been working full time 
gathering statistical material of a 
wide variety of types for WPB 
and numerous other war agencies. 


Officia.s are confident that the 
war will either be ended, or pro- 
duction will be so thoroughly sys- 
tematized by the time the next 
census of manufactures rolls 
around in early 1946 that man- 
power will be available for gather- 
ing the information and analyzing 
it. Congress itself insisted on re- 
vival of the agricultural census. 


Discussions Being Held 


For more than a month now of- 
ficials of the Bureau of the Census 
and a number of other govern- 
ment agencies have been discus- 
sing the general outline of the 
census for 1945 in an effort to 
bring about revisions which will 
make the reports more useful to 
producers and marketing people in 
the postwar era. 

Maxwell R. Conklin, new chief 
of the industry division of the Bu- 
reau of the Census, which has 
charge of the operation, expects 


Some Typical 
SONOVOX PIONEERS* 


American Chicle Co. 
(Black Jack Gum) 
adger and Browning & 
Hersey, Inc. 

American Industries Salvage 
Committee (Steel Scrap Drive) 
McCann-Enrickson, Inc. 

Buick Motors Division, General 
Motors Corp. 

Arthur Kudner, Inc. 

Cheoge, ‘Semen St. Paul & 
Paci 
Roche, R hiliams & 
Cunnyngham, Inc. 

Colgate, -Palmolive Peet Company 

|, Palmolive) 
Ward Wheelock Co. and 
Wm, Esty & Co., Inc. 


THEY’RE A SCREAM— 
WONDER WHO THEY ARE? 


Sure, it’s fine and dandy to know that your radio 
show is laying the listening audience “in the aisles” 
—but what about your Hooper S ponsor-Identifica- 


tion Rating? 


We've got some mighty interesting charts which show how 
Sponsor Identification zooms when Sonovox is added to com- 


mercials. 


In one well-known network program it jumped 


from 54 to the present figure of 66. In another it jumped 
from 36 to 53. In another, from 37 to 48. In another, from 


47 to 64! 


Sonovox gives recognizable 


identifies your product as no human voice possibly can. 


“character” 


It 
It 


to commercials. 


does the same thing for your radio advertisements that a 
really distinctive trademark does for your magazine or news- 


paper stuff. And for a fractional increase in cost. 


Sonovox is sold essentially like talent. 


Under each 


license for specific use, a reasonable license fee is 


charged for Sonovox performing rights. 


The only 


additional cost to licensee is for a trained articulator 
made available by us in any broadcasting or record- 
ing studio in New York, Chicago, or Hollywood, at 
standard AFRA< scale. 


WRIGHT-SONOVOX, INC. 


“Talking and Singing Sound’’ 


FREE & PETERS, INC. 


Exclusive National Representatives 


CHICAGO: 1he N. Michigan 


NEW YORK: yyy Madson Ave. 


SAN FRANCISCO: 611 Satter 


Delaware, Lackawanna & Western 
Coal Co. 
Ruthrauf & Ryan, Inc. 

Walt Disney Productions 

Emerson Drug Company 
(Bromo-Seltzer) 
Ruthrauff & Ryan, Inc. 

Christian Polgspepen Brewing 
Company eee and 
Dobler P. Beers and Ales) 
E. T. Howard Co. 

Feltman-Curme Shoes 
Russell C. Comer Advertising 
Company 

Forum Cafeterias of America 


R. J. Potts-Calkins & 
Holden, Inc. 
Griesedieck-Western Brewery Co. 
(Stag Beer) 
Maxon, Inc. 
Grocery Store Products Sales Co. 


Inc. (Fould's Macaroni Products} 
Campbell-Ewald Co., Inc. 


Andrew Jergens Co. 
oodbury's prowess) 
Lennen & Mitchell, 


Lever Brothers Co. (Lifebuoy Soap) 
Ruthrauff & Ryan, Inc. 


Lyon Van & Storage Co. 
Batten, Barton, Durstine & 
Osborn, Inc. 


National Broadcasting Company 
Naval Aviation Selection Board 


Navy Seabees (U. S. Navy 
Construction Battalions) 


Office of Civilian Defense 
(Region Six) 


Pabst Sales Company (Pabst Beer) 
Warwick & Legler, Inc. 


Pan American Cue Bureau 
Buchanan & Co., Inc. 


(Taystee Bread, Grennan 


Quaker Oats Company 
Ruthrauff & Ryan, Inc. 


Radio Corporation of America 
Ruthrauff & Ryan, Inc. 


Radio Station KOMA, 
Oklahoma City 


Alvino Rey and his Orchestra 


Shell Oil Company, Inc. 
J. Walter Thompson Co. 


Stanco, Inc. (Mistol) 
McCann-Erickson, Inc. 


U. S. Treasury Dept. 
Universal Pictures Company, Inc. 
Warner Brothers Pictures, Inc. 


Willards Chocolate, Ltd. 
Cockfield, Brown & Co., 


Purity Bakeries Service py 


Ltd. 


*Space no longer permits a com- 
plete list of Sonovox users. 
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Franklin 6473 


Plaza $-4130 


Sutter 4454 


Hollywood 2151 
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that a full 18 months will be re- 
quired to complete plans for the 
study, the first he will direct for 
the bureau. Mr. Conklin, who set 
up the production index system of 
the Federal Reserve System, trans- 
ferred to Census since the start of 
the war. 

As a result of the current dis- 
cussions, officials hope to revitalize 
the reports to make them more 
helpful to marketing executives, 
particularly by showing the areas 
where the bulk of each product 
is consumed, both in geographical 
and consumer groups. 

One of the objectives which the 
bureau has in mind is a break- 
down of census figures to show 
complete details of the production, 
sales and other significant opera- 
tions of all basic materials and 
components. 

Industry assistance has been so- 
licited, but even with the large 
number of suggestions which have 
been forwarded, Mr. Conklin ad- 
mits that revision of the census is 
a difficult job. 


Must Maintain Comparability 


One of the most troublesome fea- 
tures, he points out, is the neces- 
sity of maintaining comparability 
with prewar reports, so that the 
trends in various fields may be de- 
tected. In many cases, he says, 
revisions can be made because 
material is available for retabu- 
lation of the 1939 census, and it is 
possible to maintain comparability. 
In other cases, he admits, changes 
in the census would be difficult 
because no basis of comparability 
would exist. 

Whatever happens as a result of 
the conversations now under way, 
he promises, the 1945 census will 
be geared to the real needs of 


business for statistical information 
on manufactures. 


Mr. Conklin believes that good 
statistics will be absolutely essen- 
tial in postwar marketing, and 
that no intelligent planning in 
either the sales or purchasing de- 


partments will be possible unless 


an accurate picture of supply and 
demand possibilities is available. 


NNPA Names Merahn 


Lawrence W. Merahn, who has 
been named manager of the news 
bureau of the National Newspaper 
Promotion Association, continues 
as promotion manager of the New 
York Sun. He was incorrectly re- 
ported to have relinquished the 
Sun position. 
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A SALUTE TO AMERICAN AIRLINES, INC...POR THEIR PURCHASE o 


Five Million. Dollars 
Worth of War Bonds 


JOINT PRAISE—Hecht's and Jelleff's, 
Washington, D. C. stores selected to 
handle the District of Columbia quota 
of American Airlines’ mammoth war 
bond purchase, shared the cost of this 
back page of the Washington Post—a 
position reserved for Hecht—to laud 
the airline for its contribution to the 
war effort. 


P&T Opens Drive 
for Brugal Rum 


Park & Tilford Import Corpora- 
tion is launching this week a na- 
tionwide campaign for Brugal 
rum, using weekly 200-450 line ads 
in newspapers of principal Cities, 
Backed by advertising in trade 
publications, schedule for which is 
not yet lined up, the company will 
also use monthly insertions in four 
magazines appearing on news- 
stands in July. They will be 


Esquire, half pages in two colors; ; 


Cue and The New Yorker, two 
thirds pages in two colors, and 
New Horizons, two thirds in black 
and white. 

Charles M. Storm Company is 
the agency. 


Frank Shoupe Named 


Frank C. Shoupe, formerly of 
Bendix Aviation Corporation, and 
previously in the advertising de- 
partments of Aluminum Company 
of America, has been named ad- 
vertising manager of Imperial 
Paper & Color Corporation, Glen 
Falls, N. Y., manufacturer of 
chemical pigment colors. 


$1,077 Savings 
Per Capita 


comparable to Worcester’s. 
March 1, 


STATION inside of this big market. 


PAUL H. RAYMER CO.- National 


Only a few major markets of the nation can boast of 
either a savings total per family or a per capita savings 
As reported by the banks on 
1944, this figure of $4000 per family and $1077 
per capita runs 19.2% higher than 1940. 


Both industry and agriculture have a hand in this record — 
a sample of the huge buying income that makes Worcester 
and Central New England a BIG MARKET. Radio listening 
preferences are preponderantly in favor of WTAG—a BIG 
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ae It is probable that present-type planes will carry the burden in Europe. 
urer of Big new B-29s will specialize on Japan. They're in modest production now. 
They are twice the size of Flying Fortresses. They can fly from U.S. to Europe 
with full bomb load and return, all nonstop. They may become known as the new 
“Tokyo bombers." So: Air warfare is to keep the spotlight for some time. 


Sd The war itself continues to go very well against both Germany and ' 
In the war against Germany.....- 
Italy's t* 
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To report, spot analyze and forecast — that 
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", . . It is a great inforn- 
ant and many of my friends . . . 
tell me of their growing is the job of The United States News week 
interest in and the relia- 
bility they place on the 
news which they are being 
furnished." 
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Daniel W. Ashley 
Vice President in charge of Advertising 


CATERPILLAR TRACTOR CO. after week after week . 8s «# #8 —_— o> 4 30 Rockefeller Plaza, New York 20, N. Y. 


L. B. Neumiller, Pres. 
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Tabloids Grow Up; 
‘News’, ‘Mirror’ 
Note Birthdays 


New York, June 22.—The 25th 
anniversary this week of the New 
York News and the 20th of the 
New York Mirror find all 47 tab- 
loid-size dailies in the country 
preparing for a full-size share of 
postwar newspaper advertising 
budgets. 

Promotion executives of several 
of them are discussing a “Tabloid 
Institute,” which would work for 
the tabs as does the Bureau of 
Advertising, American Newspaper 
Publishers Association, for all 
daily newspapers. 

These executives propose that 
“tabloid-size newspapers band to- 
gether to take their story to the 
people, to consolidate their circu- 
lation positions and to win new 
readers, and to sell advertisers and 
agencies on the value of tabloid 
readership.” 

Circulation of all 47 tabloids on 
weekdays totals nearly 5,000,000. 
In addition to many smaller 
dailies, from Anacortes, Wash., to 
Miami Beach, Fla., tabloids today 
have entrenched themselves in 
such large centers as New York, 
Chicago, Philadelphia, Washing- 
ton, Boston, Columbus and Denver. 


Still in Formative Stage 


Moving spirits in the proposed 
institute are reported to be Melvin 
Barker, Chicago Times; C. P. Fos- 
kett, New York Post, and Lee 
Tracy, New York Mirror. The 
plan, however, it is said, has not 
yet been presented to their own or 
other tabloid newspaper publish- 
ers. 

Largest and oldest of the tabloids, 
the New York News was launched 
with Chicago Tribune backing on 
June 26, 1919. Capt. Joseph M. 
Patterson, noting the success of 
tabloids in England during World 


Why they 
eall the 


POST 
New York’s 


YOUTH-paper 


REASON No. 6 


Percentage of Readers 
Under 45 — Over 45 


Under Over 
NEW YORK POST..... 86.0°%/, . .14.0°/, 
Evening paper A..... 69.1%, . 30.9%, 
Evening paper B..... 79.5°%/,..20.5°%, 
Evening paper C..... 83.2%, . .16.8%, 


This age breakdown of readers 
among New York’s newspapers is 
but one of the many startling facts 
brought out in a survey made 
among 9422 New York department 
store shoppers by Fact Finders for 
the New York Post. 


WRITE FOR THE COM- 
PLETE FACT FINDERS 
“REPORT TO YOU.” It is 
FREE on request. 


75 WEST ST. ° N.Y.C.6 


Mary McClung, Advertising Director 
Ed Kennelly, Natl. Advertising Manager 


War I, presented the idea for it to 
his co-publisher of the Tribune, 
Col. Robert R. McCormick, at a 
meeting in France. Capt. Patter- 
son became publisher of the News 
and Col. McCormick was made 
sole publisher of the Tribune. 
Both have continued in these ca- 
pacities. 

The Illustrated Daily News at 
the start was not a howling suc- 
cess. Pictures were largely to re- 
place text and stories were to be 
“brief, well-told.” Convenience 
and ease-on-eyes were empha- 
sized. “The newspaper,” it was 


announced, “will always be fear- 
less and independent.” 


Wipes Out Early Decline 


First issue was prinied on 
presses of the old Evening Mail, 
on Park Row. Curiosity boosted 
early circulation to 150,000. But 
in July circulation fell to 27,120 
and in August to 26,635. After 
that the trend moved and stayed 
upward. Currently, under paper 
rationing, the News sells 2,000,000 
daily and 3,700,000 on Sunday. 

The News began to make money 
after 16 months. First advertising 


ee 


progress was made in miscella- 


neous, retail and classified. De-| able 


partment store and national ad- 
vertising came later. In the last 
few years the News usually has 
been exceeded only by the Times 
in total volume among New York 
city newspapers. 

When William Randolph Hearst 
started the Mirror, on June 24, 
1924, it was concerned about 90% 
with entertainment. For 12 years, 
even under the guidance of Ar- 
thur Brisbane and of A. J. Kobler, 
of American Weekly fame, its 


existence was rocky and unprofit-. 


Since 1936, however, C. B. Mc. 
Cabe has guided the Mirror on a 
career of sounder journalism and 
greater profits. Although still pre. 
senting a variety of features, such 
as Walter Winchell, which it origj- 
nates, the Mirror today is the only 
morning paper in the city which 
carries Associated Press, United 
Press and International News 
Service. The Mirror’s circulation 
today is second in New York only 
to the News. In 1943 it had 710. 
340 daily and 1,673,528 Sunday, 
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cestors landed with the Pilgrims in 1620 
.. helped write the Declaration of In- 


* I am Free-Speech “Mike’’. 


dependence, the Bill of Rights and the 


My an- 


Constitution. I stand for the freedom of 


speech that Americans fight and die to 


preserve. I am located in more than 900 


free radio stations of America. 


I am 


proud of my job. I’m going to fight 


to keep it! 


FREE-SPEECH MIKE. 
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In the last decade its total adver- 
tising linage has doubled, reaching 
8,226,075 in 1943. 

"The era of “cheesecake and 
crime” in the tabloids, it seems, 
has passed. Tabloids, as_ the 
Mirror says, can be good news- 
papers. They are making postwar 
plans to be even better advertis- 
ing media. 


Agency Moves Office 
New York offices of MacFarland, 
Aveyard & Co., have been moved 


to 10 Rockefeller Plaza. 


J. A. Welch Retires 
as Crowell-Collier V. P. 


J. A. (Judge) Welch has retired 
as a vice-president of Crowell- 
Collier Publishing Company but 
will continue as a director. 

Mr. Welch joined the company 
in 1918 and has held posts as ad- 
vertising manager of Woman’s 
Home Companion and advertising 
director of the entire company. 
In 1942-1943, he was president of 
the Advertising Federation of 
America. 


Rejoins Canners Group 

Frank Fearman has resigned as 
director of allocation, foods ad- 
ministration, Wartime Prices and 
Trade Board, Ottawa, to return to 
Canadian Canners, Hamilton, Ont., 
as eastern sales manager. 


Ad Club Names Balliett 


Carl J. Balliett, chairman of the 
board of Morse International, has 
been named chairman of the war 
activities council of the Advertis- 
ing Club of New York. 


Heads CED Project 


Chester E. Haring, at one time 
vice-president and director of 
marketing for Batten, Barton, 
Durstine & Osborn, New York, has 
been appointed to direct the post- 
war market research project of 
the Committee for Economic De- 
velopment, New York. He will 
replace Ferdinand C. Wheeler, 
resigned because of illness. J. L. 
Barrett, until recently administra- 
tive engineer with George S. May 
Company, Chicago, will be assist- 
ant director. 


War has changed and upset many of the 


precious things to which we Americans had 


grown accustomed. Even now, we willingly 


have yielded certain liberties which are among 


the very principles for which we fight. 


One of the principles for which Americans 
have fought and died is the constitutional right of the people to 
speak as freely as they choose. Radio, which truly has become 


the voice of the American people, necessarily has surrendered 


some of its privileges during wartime—the complete and 


unfettered freedom which victory surely will restore. 


r 


Radio broadcasting in America is an integral part of the 


nation’s competitive enterprise system. It helped bring this 


country to the world’s highest standard of living. It is aiding the 


war effort in countless ways. And it promises to provide still 


greater benefits for Americans in postwar days to come. 


Radio . . . released by peace from unavoidable wartime restric- 


tions... will play a leading role in making America and the 


whole world a better place in which to live. That is why the 


mike” must stay free! 


ing for Victory 


oi 


Areas of 


Beatty Joins R. L. Polk 
Direct Mail Division 

William H. Beatty, for the past 
year manager of the Detroit office 
of N. W. Ayer & Son, handling au- 
tomotive ac- 
counts, will be 
come _ general 
sales manager 
of the direct 
mail advertising 
division of R. L. 
Polk & Co., De- 
troit, early in 
July. 

From 1940- 
‘1943, Mr. Beat- 
ty — by ng 
W. H. . Polk O., 

ommend as head of the 
creative staff, direct mail division. 
For several years prior to that 
time he was in charge of agency 
sales promotion for N. W. Ayer. 


Carstairs Promotes 


Frank J. Corbani has been ad- 
vanced from assistant sales pro- 
motion manager to sales promo- 
tion manager of Carstairs Brothers 
Distilling Company, New York. 


i 


Home Furnishings 


® Reflecting the Thinking* of the Home 
Furnishings, Housewares, Household 
Appliance and Radio Industries. . . 


CR has begun a fight to 

obtain some of the sur- 

plus aluminum resulting from 

cut-backs, for civilian use. Plans 

for manufacture of all sorts of 

easily-fabricated articles are 
under way. 


Bong te COVERING industry 
on Pacific Coast told to get 
ready for "second gold rush" 
as sequel to expanding indus- 
trial program and housing de- 
velopments. 


HINA & GLASS of Ameri- 

can make will enjoy tremen- 
dous postwar pa ag says 
West Coast buyer, as result of 
present predominance of do- 
mestic ware and abundant va- 
riety available postwar. 


ASHERS head "in de- 
mand” list of OCR; third 
consumer survey finds appli- 
ances rate high for postwar. 


Speen ge appliances will 
emerge from the kitchen 
and occupy laundry, utility 
room, bathroom and every 
room in house after the war, is 
= of W. B. Creech of 
estinghouse, and home fi- 
nancing will include such appli- 
ances. 
"As reported in RETAILING Home 


Furnishings, the trade’s only weekly 
NEWS paper. 


ie, 


RETAILING Home Furnishings 


8 East 13th St., New York 3, N. Y. 
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The Victory Garden Miracle 


As revealed in a news story in 
the June 19 issue of ADVERTISING 
AGE, commercial canners needed 
considerable reassurance regard- 
ing stocks of home canned vege- 
tables before undertaking to pro- 
duce another record-breaking pack 
of canned goods for 1944. The 
Nielsen survey, which revealed 
that stocks of home canned prod- 
ucts amounted to 120,000,000 cases 
December 1, with a 45% consump- 
tion of these stocks in the ensuing 
four months, clarified the situation 
and gave the canners a factual basis 
on which to proceed with their 
large scale operations this year. 

We can regard the success of the 
Victory Garden promotion as an- 
other miracle of American pro- 
duction, showing what the public 
can and will do when it is ap- 
pealed to on the basis of national 
necessity and interest. The effec- 
tive use which has been made of 
all publicity and advertising de- 
vices to enlist citizens in the huge 
Victory Garden army proves once 
more that our facilities for mass 
communication, education and 
persuasion are just as powerful 
when enlisted in a project for the 
country’s welfare as when geared 
to a commercial operation. 

There is more to the story than 
that, of course, and the corollary 
has to do with the permanent 
effect of this wartime experience 
in amateur production of food sup- 
plies. While the number of Vic- 
tory Gardens this year will be less 
tnan the tremendous figure of 
20,000,000 rolled up in 1943, the 


Look Out for 


An important advertiser recently 
phoned us to get some information 
about a publication which is so- 
liciting advertising on a basis 
which involves the name of a 
highly regarded patriotic organi- 
zation. Investigation revealed that 
while the name of this association 
has been loaned to the publisher, 
the project is essentially commer- 
cial, and should be considered by 
advertisers on the same basis as 
any other advertising proposition. 
The association concerned receives 
a small percentage of gross re- 
ceipts, but there is no accounting 
for the disposition of the major 
portion of the publication’s reve- 
nues. 

There are sO many good and 
worthy projects which are pro- 


shrinkage will not be more than 
10%, trade authorities report, and 
many of this year’s gardens will be 
larger and more productive, be- 
cause of greater experience and 
skill in planting and cultivating. 

Most people close to this field 
believe that a large number of 
those who have learned héw to 
raise a substantial portion of their 
fresh and canned vegetables will 
continue to do so after the pressure 
of wartime necessity has been re- 
laxed, and so perhaps the ideal 
which Henry Ford has been pro- 
moting for so many years, of 
enabling workers to divide their 
time between the-factory and the 
farm, may be in a fair way of 
realization, even if on a somewhat 
smaller scale than he has sug- 
gested. Community efforts both 
in raising vegetables and in can- 
ning them have also shown great 
possibilities for the future. 

This does not necessarily mean 
a reduction in the volume of com- 
mercial canned goods raised, proc- 
essed and sold, but perhaps only 
that our standards of living will be 
improved by making a larger and 
more varied food supply available 
to millions more than enjoyed such 
a standard of living in the past. 
And, of course, it implies much 
for all of those concerned with 
the sale of seeds, fertilizers, tools 
and all of the other products in- 
volved in gardening. The miracle 
may prove to be one of more than 
passing significance in the estab- 
lishment of national habits of 
working and living. 


the Chiselers 


moting the war effort 100% that 
there is little excuse for commer- 
cial enterprises to wrap themselves 
in the flag and endeavor to obtain 
revenue on a basis other than the 
intrinsic merits of the services 
offered. While organizations which 
are carrying on good work in 
behalf of service men and their 
dependents may feel that any rev- 
enue they receive is worth while, 
they should be on guard to avoid 
lending their names to commercial 
enterprises of doubtful character. 

The attitude of advertisers should 
of course be one of discrimination 
in the selection of media offered 
in this guise, and every so-called 
patriotic project appealing to them 
should be asked to lay all the 
cards on the table. 


ose 3 
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Esquire, July, 1944, 
Copyright, 1944, by Esquire, Inc. 


"| just dropped in to tell you how grateful | am." 


Dishing It Out 


Joe Katz, of the Joseph Katz 
Company, Baltimore and New 
York advertising agency, is an 
exponent of war advertising that 
does no beating about the bush, no 
gilding of lilies, and no flights 
into the upper strata of senti- 
mentality. Mr. Katz thinks war is 


Put your boy’s picture 
here...and read 


Get a photograph of your boy in uniform and 
place it bere. Don't read until you do 


We dont know whe you are Maybe You oan’ tal 
2 bag strapping (etlow vn a filling station ot wat die 
ond busines 


Publoched in the interest of the Fifth War Laan Dreve 
by The Joseph Kare Company, Advernung, New York and Balnmore 


tough and brutal and highly un- 
pleasant, and that the way to in- 
duce action with regard to various 
war efforts is to say what needs 
saying, as simply, as directly and 
as forcefully as possible. His own 
agency’s war bond ads, for exam- 
ple, “talk tough.” Like the 5th 
War Loan ad reproduced here. 


Sweating It Out 


For the past eight years, Calvert 
Distillers has paid special tribute 
to its president by observing the 
month of July as W. W. Wachtel 
Month—a time of extra sales ac- 
tivity. This year, because of the 
war, the liquor shortage makes 
this impossible, but Calvert has 
devised a plan unique in Ameri- 
can business. During the third 
week of July every man in the 
Calvert sales organization will 
spend one week in some form of 
home front activity, thus contrib- 


uting 10,000 man hours to the war 


program. 
organizations find our plan worth 
adopting for themselves,’ Calvert 
says, “it would give us great pleas- 
ure to see the plan extended.” . . 


“And if other business 


News Gets Around 


Maybe the war is making in- 
roads on people’s memories or 
something ... but we were rend- 
ered speechless the other day 
when a voice on the telephone 
queried timidly, “We hear Lord & 
Thomas is changing its name, and 
we wondered if you could tell us 
what the new title will be?” ... 
That’ famous name disappeared 
from the advertising horizon Jan. 
1, 1943. 


Jottings 


And behind the scenes of Rev- 
lon’s new showrooms on Fifth 
Ave., New York, which it says is 
“in a setting reminiscent of noth- 
ing of the past but highly indica- 
tive of feminine decor of the fu- 
ture,” is an amazing cafeteria for 
employes which provides free 
coffee, tea, milk or soup any time 
of the day. “Thrilling it is, too,” 
says Revlon, “with brilliant win- 
dowpane wall paper, back-to- 
school wooden chairs with wide 
arms and spic and span grills, re- 
frigerators and cabinets for food.” 
Line forms to the right. . . 

Robert Burns apologizes for 
shortages of cigars for civilians. 
So do El Producto and others. But 
current ads of Alfred Dunhill offer 
cigars at the Dunhill cigar humi- 
dor. Limit—1,000 to the (upper 
case) Customer... 

Time tables being among the 
products which are now practic- 
ally non-existent, Pennsylvania- 
Reading Seashore Lines took 657- 
line space in dailies in Phila- 
delphia and south Jersey to pub- 
lish complete time tables of its 
trains, with the request to patrons 
not to make telephone requests for 
seashore train information. . . 

And E. C. Atkins & Co., Indian- 
apolis, is making buyers of saws 
happier than ever these days. Each 
saw carries a tag, with an attached 
postcard. If the purchaser fills in 
his initials and mails the card, 
Atkins sends him free a black and 
gold decalcomania of his initials, 
which he can put on the saw. 
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The following documents may 
be secured without charge from 
companies sponsoring them, or 
through ADVERTISING AGE, by any 
national advertiser or advertising 
agency executive writing on his 
business letterhead. 


No. 2355. The Best Dam Market 
in the World. 


TVA, representing the world’s 
largest power system, offers indus- 
try its lowest power cost, has at- 
tracted tremendous new industries 
and widened economic opportuni- 
ties, says this pamphlet issued by 
the Knoxville News-Sentinel in 
claiming that that city—the heart 
of the whole TVA system—has the 
greatest future for permanent 
growth. 


No. 2356. The Newspaper After 

“ye Day. 

Views of leaders and represen- 
tative men in the newspaper in- 
dustry on the postwar outlook 
have been polled by the Nassay 
Daily Review-Star, Rockville Cen- 
tre, N. Y., and published in this 
32-page brochure. 


No. 2357. Independent Laboratory 
Services. 


Hitting at such discredited ad- 
vertising practices as employing 
fake testimonials, Electrical Test- 
ing Laboratories, Inc., New York, 
in this brochure lists its testing 
services ‘vhich are available to 
producers, purchasers and users, 
and voices the hope that advertis- 
ers will base their claims upon a 
sound program of testing and at- 
testation by reputable laboratories 
which are not afraid to back their 
statements with their signatures. 


No. 2358. Voted First. 


In this file folder, Nation’s 
Schools, Chicago, declares that 
during 1943 and the first four 
months of ’44 it carried more paid 
display advertising than any other 
school administrative magazine. It 
offers complete data on the publi- 
cation’s service and position in the 
public school market. 


No. 2359. NBC and You. 


To help employes in their daily 
work, NBC has issued this 124- 
page book, which includes a his- 
tory of the network, a description 
of its departments, and an account 
of employe-company policies. It 
contains a map of NBC executives 
and affiliates, and is foreworded 
with a message from Niles Tram- 
mell, NBC president. 


No. 2315. Survey of 9,422 Key 
Shoppers in the New York 
City Market. 


Key shoppers, in this survey 
made by Fact Finders Associates 
for the New York Post, are de- 
partment store shoppers, and are 
covered in three groups—3,564 in- 
terviews among patrons of Fifth 
Ave. stores, 2,089 among Brook- 
lyn shoppers, and 3,768 interviews 
among 34th St. shoppers. The an 
alysis tabulates comparative cov- 
erage of these active buyers by 
New York newspapers, showing 
age groups, coverage of men and 
women, by residence, store groups, 
and newspaper duplication. 


No. 2286. Fingertip Facts About 
the Peoriarea. 

Station WMBD, Peoria, IIl., has 
issued this analysis of what it 
terms the “Peoriarea,” with mar- 
ket data, coverage map, audience 
surveys and other contents con- 
veniently indexed for quick ref- 
erence. The station’s merchandis- 
ing followup is described and il- 
lustrated. 
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T944 CONSUMER ANALYSIS 


OF THE GREATER MILWAUKEE MAREET 
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on how to move grocery products | 
- into Milwaukee kitchens | 
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ae 
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OUSEWIVES themselves, those who buy your product and 
those who buy your competitors, have written the book which 
points the way to get more of your goods into Milwaukee homes. 


They tell you in The Milwaukee Journal 1944 Consumer Analysis 
what products and brands they prefer... when and where they buy 
and how much... how their purchases compare with past years as 
to brands and types of products... what changes have taken place in 
their wartime buying and living habits. 


If you have anything to do with the planning of sales and advertis- 
ing for any type of grocery product, this analysis of consumer buying 
should be No. 1 on your reading list. Order.a copy from The Mil- 
waukee Journal, 333 West State Street, Milwaukee (1), Wisconsin. 
Or in New York, telephone O’Mara & Ormsbee, Caledonia 5-9544— 
in Chicago, Franklin 1590. 


THE MILWAUKEE JOURNAL 


SERVING 64% OF ALL URBAN FAMILIES IN WISCONSIN 


Grocery Subjects Covered Include: 


Coffee, cereal beverages, breakfast foods, bran 
products for baking, package crackers and cookies, 
bread, flour, cake flour, soy flour, gingerbread mix, 
muffin mix, pancake or waffle mix, liquid beef 
extracts or gravy mixes, bouillon cubes, dry soup 
mixes, baby foods, dry beans, dry peas, dog food, 
prepared mustard, peanut butter, package vegeta- 
ble shortening, lard, oleomargarine, honey, candy 
bars, macaroni or spaghetti, toilet bowl cleansers, 
bottled bleaching fluid, package scouring cleansers, 
soap products for household laundry, soap products 
for dishes, soap products for fine fabrics, cleaning 
products for walls and woodwork, toilet soap, root 
beer, Cola (or Kola) drinks, Also shows trend of 
buying of canned fruits, canned meats, canned veg- 
etables, canned juices, fresh meats, cereals and the 
amount of home canning and home baking. 
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Bill to Ban Tax 
on Publishers’ 


Promotion Offered 


Wherry Says Present 
Ambiguous Rulings 
Need Clarification 


Washington, June 21. — Changes 
in the revenue code which would 
give publishers ironclad protection 
against possible efforts of the Bu- 
reau of Internal Revenue to tax 
promotion expenses were intro- 
duced into the Senate today, and 
circulated among publishers by 
Senator Kenneth S. Wherry 
(Neb.). 

Pointing out that under exist- 
ing law, the Bureau of Internal 
Revenue is free to challenge pro- 
motion expenses as capital invest- 
ment, Senator Wherry said he in- 
tends to “clarify” the revenue code 
because “such expenditures are 
for the purpose of maintaining 
and operating a business success- 
fully.” 

Though an earlier circular letter 
to publishers failed to turn up any 
cases where promotion expenses 
had been challenged by the Treas- 
ury, the Senator warned that 
legal precedent existed for such 
action, and he said in a letter to- 
day that a well known publisher, 
whom he did not name, recently 
has had a Treasury Department 
auditor go’ over his books for the 
entire period of three taxable 
years. 


Cites One Case 


After a period of ten weeks, the 
Senator’s letter said, the Treasury 
auditor told the publisher it would 
be necessary for him to capitalize 
expenses for gaining increased 
circulation during the period, in- 


CANADAS 
MOS 
INFLUENTIAL 
MAGAZINE 


* Largest magazine 
circulation 
* Largest volume of 
advertising 
* Vigorous editorial 
policy 
* Cover to cover 
readership 
* Read by the whole 
family 
* Strong influence 
with dealers 
* The choice for Can- 
ada’s expanding 
market 
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cluding salaries, promotion and 
traveling. 

“The hundreds of letters I re- 
ceived from publishers indicate 
that in the past the rulings have 
not been applied generally but 
only spasmodically. Now it may 
be that a general movement is on 
foot to implement them,” he 
wrote. 

The Wherry Bill, only 18 lines 
in length, provides that expendi- 
tures “to maintain and increase 
circulation of a newspaper, maga- 
zine or other periodical” shall be 
deductible as business expense un- 


less the taxpayer elects to regard 
them as capital investments. A 
similar provision provides that ex- 
penses incurred in defending title 
shall also be considered business 
expenses, except at the election of 
the taxpayer. 


Might Freeze Circulation 


Senator Wherry first raised the 
subject of taxes on promotion ex- 
penses in a letter to publishers 
May 18, in which he asked whether 
any effort had been made to tax 
them on the basis of circulation or 
advertising growth. 


Pointing out that the Senate 
small business committee, of which 
he is a member, had been in- 
formed of such action by a Treas- 
ury agent, he said he feared such 
a policy would mean that “all 
circulation would be immediately 
frozen since any considerable gain 
in circulation would raise the tax- 
able status of the publisher to the 
point where he would be com- 
pelled to liquidate his business to 
pay his tax.” 

Hearings on the issue had been 
scheduled by the Truman com- 
mittee several weeks ago, but they 
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were cancelled when the circulay 
letter failed to reveal any other 
such cases. 


Cites Six Decisions 


In introducing his bill today 
Senator Wherry pointed out that 
at least six decisions have beep 
handed down by the courts in the 
past 20 years supporting the Treas. 
ury’s contention that the cost of 
subscription lists or circulation, 
whether acquired by direct pur. 
chase or as a result of a campaign 
to increase circulation, is a capita] 


Advertis 


investme 
expense. 
He als 
three cas 
subject 
of uncer 
useful 1 
that trea 
ture of 
title to 
standing 


Could 


“Tf thi 
enough | 
new cus 


Other 33 States 
SIGNIFICANCE: 


a? 
ece 
Lt) 


* differences... revealed by a special tabulation by the 


U.S. BUREAUof ine CENSUS 


$148 
$137 
$126 


Average Real Estate Taxes paid per farm (For each $100 by U. S. Farms) 


SUCCESSFUL FARMING SUBSCRIBERS 
Neighbors (Non-subscribers) 
Heart States, New York, Pennsylvania 
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. ++ Successful Farming Subscribers are BEST... in their COMMUNITIES ... REGION... NATION 


NOTE: Ask Successful Farming salesmen to show you proof of reader pr«‘erence. 
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investment rather than operating 
expense. 

He also said courts have held in 
three cases that such lists are not 
subject to depreciation “because 
of uncertainty as to the probable 
useful life thereof.” He added 
that treatment as capital expendi- 
ture of legal fees for defending 
title to property follows a long 
standing rule. 


Could Hamper All Business 


“If this principle is carried far 
enough the cost of obtaining any 
new customers in any business 


might be held to be a capital asset. 
The application of this principle 
wil! create an impossible condi- 
tion” with respect not only to the 
publishing industry, but to any 
business,” he said. 

In the case of the single com- 
plaining publisher, Senator Wherry 
said, the Treasury auditor implied 
that monies spent in advertising 
promotion should have been 
charged in part to circulation on 
the theory that “in order to secure 
advertising you must build your 
circulation. The higher the circu- 
lation the more advertising you 


can get. Therefore, the money 
that was spent in promotion for 
advertising is a circulation ex- 
pense to some extent.” 

Senator Wherry, in offering an 
ironclad guarantee against any 
such rulings in the future, sug- 
gested that publishers could hasten 
favorable adoption of the amend- 
ment by writing their Senators 
and Congressmen. 

The government would profit by 
the bill, he said, “because the 
greater the profits of business, the 
greater the revenue for the Treas- 
ury Department.” 
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Serves the Nation’s Farm Leaders 


EREDITH PUBLISHING COMPANY, 
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Best News Source? 


... THERE ARE DIFFERENCES # 
IN FARMERS... 


HERE does the country newspa- 
per editor check his farm news? 
With farmers, of course! But not @very 
farmer. To the editor, certain farmers 
are always sources of news stories. For 
it is their livestock that tops the mar- 
ket... their crops that show the rec- 
ord yields .. . their homes that are first 
with modern improvements. As a 
source of sound opinion and accurate 
information on farm business and farm 
living, they and their families are de- 
pendable authorities. The editor long 
ago learned that, as in industry, there 
are leaders in farming—these leaders 
prefer Successful Farming above all 
other farm magazines. 


For Successful Farming /s a maga- 
zine of both farm business and farm 
living. Its editors know that interests 
of farm husband, wife and youngsters 
are intermingled. And because Success- 
ful Farming is edited with these facts 
in mind, it is the working and plan- 
ning guide of its readers—America’s 
topmost farm families—and is preferred 
by them over any other farm magazine. 
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Priority Plan Aids 
American Type Co. 


Postwar Business 


New York, June 20.—If you 
want to plan for postwar business, 
“help your customers plan for 
their own future business,” Fred- 
erick B. Heitkamp, vice-president 
of American Type Founders Sales 
Corporation, Elizabeth, N. J., 
urged at a recent meeting of the 
Sales Executives Club of New 
York. ATF, he said, has a specific 
plan for the graphic arts that is 
actually working now. 

With a view to helping printers 
who are ATF customers analyze 
their future business, printed forms 
are available for analysis of pre- 
war production load, analysis of 
prospective customers and kind of 
printing they will require, record 
of condition of present equipment, 
and analysis of what equipment 
will be needed. The plan enables 
printers to place orders now for 
needed equipment conditional 
upon the time the company can 
manufacture and deliver. Such 
an order gives the customer a pri- 
ority over later orders for the 
same equipment. A $100 deposit 
is required, which will be re- 
funded or applied to the purchase 
of any other equipment made by 
ATF. The printer-customer may 
cancel for any reason; however, 
orders in hand now will require 
more than one year’s full produc- 
tion, so it is believed outright can- 
cellations probably will be few. 


Slates CBS Program 


“Service to the Front,” a new 
series of radio programs describing 
how the Army Service Forces are 
doing one of the biggest jobs in 
history in equipping, transporting, 
feeding and caring for our combat 
soldiers, will make its debut June 
23 over WBBM, Chicago, and the 
Columbia network, 7:30-7:55 p.m., 
CWT, under sponsorship of Wm.| 
Wrigley Jr. Company. Rebroad- 
casts will be heard 11:30-11:55 
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Booming Baby 
Business Beckons 
Dorothy Gray 


New York, June 20.— Dorothy 
Gray Ltd., division of Lehn & Fink 
Products Corporation, which has 
long manufactured a line of cos- 
metics and toilet preparations for 
women, has entered the booming 
baby market with four new prod- 


complexions will be glad tw hear of these 4 


Dorochy Gray Baby Products ase prepared 
under senct laborarory supervison tree 
from marenals generally suspected of 
arous.ng allergies These pure bland prep- 
ara00ns make wondertul gute for « brand 
ecw mocher and her brand new baby’ 


a 
Dorothy 602 FIFTH AVENUE, HOW TORK 92, =. o. 
ee te 


ucts—baby powder, oil, anti-chaf- 
ing ointment and softening skin 
cream. 

The company introduced the 
new items the last week in April 
via space insertions ranging from 
600 to 400 lines in about 25 news- 
papers in key cities. Ads are still 
appearing but will soon be run 
almost exclusively on a coopera- 
tive basis. No magazine advertis- 
ing is being planned at present. 

William Esty & Co. is the agency. 


Forms New Agency 


Edward Hamburger, in the ad- 
vertising field for the past 20 years, 
has formed Edward Hamburger 
Advertising Company, at 11 W. 


p.m., CWT. 


42nd St., New York. 


simplicity . . 


Our large, fully equipped sound 


quate equipment are placed at 


SOUNDIES DISTRIBUTING 
207 W. Jackson Bivd. 


TEAMWORK... 
Building a finer product—doing a better job—clarifying your 
message—it’s all based on this magic word. 


Filmcraft can offer you this “teamwork” so essential to speed and 
. can help you put your story across on film— 
with scenes and dialogue of your own choosing. An experienced 
staff offers time-proved service of professional caliber. 


studio in New York is available 


for the production of special pictures, at a nominal fee. If the 
situation demands “location” shooting, capable crews and ade- 


your disposal. 


Write for full particulars today 


FILMCRAFT PRODUCTIONS 


Division of 


CORP. OF AMERICA, INC. 
Chicago 6, Illinois 
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Literary Guild Appoints 
Effective July 1, Franklin Bruck 
Advertising Corporation, 
York, will handle advertising for 
the Literary Guild of America. 


New 


‘STANDARD 


STUDIOS INC. 
540 N. MICHIGAN AVE.- CHICAGO @ ee 8 
Whitehall 5355 


Association of National Adver- 
tisers plans considerable expansion 
of the Continuing Study of Public 


Opinion, through Opinion Re- 
search Corporation, first findings 
in which were announced at the 
ANA meeting at Rye, N. Y., last 
month. Expenditure for the study 
in the next year probably will be 
$30,000, and may be expanded. 


Atlantic City hotels are taking 
advantage of gatherings held there 
to promote the idea that while the 
coast resort is still providing fa- 
cilities for the services, about half 
its hotels are now available for ci- 
vilian use. The personal promo- 
tion thus carried out is in addition 


to advertising which is being done 
cooperatively and individually by 
the hotel interests. Miss Ada Tay- 
lor, convention manager of the 
Hotel Claridge, is one of the hotel 
representatives who is doing this 
kind of work among those attend- 
ing conventions held in Atlantic 
City. 


* * %* 


The record-breaking volume of 
advertising revenue being enjoyed 
by magazine media doesn’t apply 
to all magazines. Wartime cur- 
tailment of traveling has virtually 
killed off all advertising in a num- 
ber of old-established travel mag- 
azines. In fact, their revenue has 
fallen off so badly that these pub- 


lications are omitted from the 
monthly tabulation of linage fig- 
ures compiled by advertising 
papers. 

* co * 

Modern Industry is surveying 
the possibilities of Latin Ameri- 
can editions, starting with Mexico. 

* % * 

Biggest potential new sales out- 
let for magazines after the war 
will be in supermarket groceries, 
with their terrifically high female 
traffic count, and magazine dis- 
tributing organizations and pub- 
lishers are busy cultivating the 
market. All independent distribu- 
tors (which means all magazine 
distributors except American 
News) have banded together to 
promote magazine sales in supers, 
and are tossing some fancy figures 
on their profit possibilities at the 
operators. One enthusiast says 
widespread tests some time ago 


eT 4 


G ARGANTUA SEARCHLIGHT cg, 


“ve got it— convert ’em into sun lamps” 


Probably you have a better post-war plan than this one 


promises to be. 


But whatever it is—definite or indefinite—remember that 
you'll have to have a dealer organization. Good merchan- 
dise, ample manufacturing facilities, alone aren't enough. 
All depend upon building up a loyal army of dealer 


ds 


enthusiasts to represent you. 


Electrical Merchandising can help you do this job. For 


37 years, it has served as the “direct wire” of communica- 


tion between manufacturer, distributor, and retailer in the 
electrical appliance field. 


Tell the trade now, through the pages of this publication, 
just what you'll have when the turn comes. They’re mak- 


ing plans—let them know what to expect from you. 


FOR YOUR “ELECTRIC EYE”’—some facts and figures 


Electrical Merchandising estimates that for 
five years postwar there will be an annual 
minimum market for 3,750,000 electric re- 
frigerators, 2,300,000 electric washers, 
270,000 electric ironers, 785,000 electric 
ranges and 600 million dollars worth of 
radio sets. The demand for other electrical 
household appliances will be in proportion. 


Who'll sell them? Outlets will include 
Utilities, Electrical Specialty Dealers, De- 
partment Stores, Furniture and House- 
furnishing Stores, Hardware Stores, Music, 
Sporting Goods, etc. Electrical Merchan- 
dising’s circulation of 25,000 covers all 
types of retail outlets which, before the 
War, sold electric appliances and radio sets 
in substantial volume. 


In the first four months of 1944 Electrical 
Merchandising carried 276 pages of adver- 
tising which was over 70% more space 
than the second publication in the field. Of 
these 276 pages, 122 pages were exclusive 
and not carried by the second publication. 
Out of 137 advertisers using Electrical 
Merchandising or the second publication, 
or both, 50% concentrated their advertising 
in Electrical Merchandising. 


* * * 


A study of any issue will quickly show you 
why Electrical Merchandising leads by a 
huge margin in every essential “space- 
buyer” specification for a publication of this 
type. Look at the book! 


A McGRAW-HILL PUBLICATION 
330 West 42nd Street, New York 18, N.Y. 
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showed magazine volume runni 
as high as 3% of gross store yo 
ume, and as profitable and impops 
tant as “another coffee depart. § 
ment.” 

* * * 

The ad campaign urging house: 
wives to return empty deposit bof 
tles has been so successful in some 
parts of the country that som 
bottlers would like to see any fups 
ther advertising along this ling 
held in abeyance. The milk bop 
tle situation on the Pacific Coa 
is still bad and advertising § 
needed to help alleviate the shorf 
age, but John F. Leary, presidenf 
of the American Bottlers of Cap 
bonated Beverages, predicts that 
current sugar rationing will resy 
in 1,000,000,600 fewer bottles of 
soft drinks available this summer 
compared with the quantity com 
sumed in peacetime. 

* * * 


Just to give you a faint idea of 
what’s going to happen when pop 
ular military items are merchame 
dised to civilians: Macy’s ray 
newspaper ads in New York offer- 
ing air-filled rubber rafts rejected 
by the Navy because of minor de. 
fects. About 100 of the boats 
stocked in the store were sold the 
first day, at prices of $49.95 (twos 
man size), $39.95 (one-man size), 
and $69.95 (5-man size). 


Adv 


subscri, 


Hymer Promoted | 

N. S. Hymer, formerly sales 
manager, National Biscuit Com- 
pany, Chicago, has been appointed 


national manager of group sales Nome— 
for the company. J. M. Cooper 
will be assistant manager of group | Compar 
sales. 

P . Address 
Joins Moser & Cotins 

Beatrice Mabry, formerly direc- } City anc 


tor of copy for Redfield-Johnstone, 
Inc., New York, has joined Moser 
& Cotins Advertising Agency as 
head of creative work on women’s 
accounts. 


333 COUNTIES” 
JOHN J.GILLIN, JR., PRES. 
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Advertising Age: Please enter my 
subscription for one year and send me a bill for $2.00. 


Name. 


Title 


Company. 


Address 


City and State_ 


ADVERTISING PUBLICATIONS, 


INC., 100 East Ohio Street, Chicago 11 
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Portrait Of Chicago's BASIC 
Advertising Medium 


Welcomed as good companion and good counsellor to the 


homes of more than a million reader-friends . «+ The news= 


paper of first importance in the important Chicago market 


. «Selected mass circulation, representing a cross section of 
the most desirable proportion in relation to the buying poten= 
tials of Chicago’s various residential districts ... Carrying, for 
43 consecutive years, more Total Display advertising than 


any other Chicago newspaper, morning, evening or Sunday* 


cee Unquestionably, The Chicago Daily News is 


Chicago's 
BASIC 
Advertising Medium 


* For fair comparison, liquor linage omitted since The Daily News does not accept edvertising for alcoholic beverages. 
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Newspaper Publishers 
Snap Up Radio Stations 


Washington, D. C., June 22.— 
Having decisively routed the FCC 
“liberals” who planned a blanket 
ban on additional newspaper- 
owned radio stations, publishers 
are mopping up all the radio sta- 
tions they can lay their hands on 
in the current bull market, and 
filing applications for desirable 
frequencies for the heralded post- 
war FM boom. 

Most spectacular, of course, was 
the purchase for $500,000 of WINX, 
an unaffiliated 250-watt station, by 
Eugene Meyer, publisher of the 
Washington Post. But other trans- 
fers include the sale of WPEN to 
Robert McLean, of the Philadel- 
phia Bulletin; WHOM, Jersey City, 
to Gardner Cowles Jr., and KSO, 


Des Moines, to Kingsley H. 
Murphy, Minneapolis newspaper 
executive. 


Before the newspaper ownership 
scrap was resolved by the Com- 
mission’s retreat last January, the 
record shows that 276 stations 
involved newspaper holdings, but 
encouraged by promise of equal 
treatment in allocation of new 
licenses, publishers are bidding 
strongly for FM and television 
properties. 

Yesterday, for instance, the 
Philadelphia Inquirer filed for a 
television station, and the Bir- 
mingham News asked for an FM 
adjunct to the standard outlet it 
now operates. Other pending 
newspaper applications include: 
the Milwaukee Journal, St. Louis 
Globe - Democrat, New Orleans 
Times - Picayune, Toledo Blade, 
Tampa Tribune, Louisville Courier- 
Journal, Worcester Telegram in 
Boston, and the New York News, 
New York Times, and Hearst 
Radio, New York. 


a % * 


Prices: OPA’s Chester Bowles 
fears that full employment after 
the war will be choked by indus- 
try’s efforts to get 20 to 25% more 
for consumer goods during the 
post -reconversion buying spree. 
In recent speeches, and in a letter 
to the New York Times, Mr. 
Bowles warned that “if industry 
prices output on the basis of 
breaking even at 50% of capacity, 
we are going to find ourselves 
operating at just 56% of capacity.” 
Petrillo Triumph: Washington 
wonders at James C. Petrillo’s 
defiance of the WLB ruling in the 


It's as Plain 
As the Nose 
On Your Face... 


. . . that Winston-Salem has 
been and is getting more so 
daily, a "MUST" market for 
advertisers in North Carolina. 


. . . Winston-Salem industries 
are busy ... and they're ex- 
panding . . . and it's not the 
‘'boom'' type expansion 
either. Here expansion is 
planned for the long haul. . . 
and that means no "peaks and 
valleys" in the business pic- 
ture. 


. . . We can tell you more! 


JOURNAL and SENTINEL 
Winston-Salem, North Carolina 


National Representatives: 
KELLY-SMITH COMPANY 
NBC—Radio Station WSJS—RED 


By STANLEY E. COHEN, Washington Editor 


transcription case, for in ordering 
record makers to pay into the 
AFM employment fund, the board 
gave Petrillo about all he asked. 
Sincerity of any Petrillo manifesto 
should be measured against his 
statement to the board a year ago, 
when he said “We never want to 
make records again,” only to sign 
separate peace with four tran- 
scription makers a few months 
later. 
eK at ae 


Paper: WPB’s Harold Boeschen- 


stein. startled- and won respect 
from the Truman committee Mon- 
day when he brushed aside Michi- 
gan Senator Homer Ferguson’s 
fears for the future of his pulp- 
maker constituents with a decla- 
ration that “they need only to get 
out and help themselves if they 
want to continue to operate.” Sen- 
ator Ferguson had climaxed a 
pointless afternoon’s questioning 
with the assertion that mills 
would have to close unless some- 
thing was done. Mr. Boeschen- 
stein, who says he has finally bal- 
anced the pulp supply and demand 
picture, snapped back, “We've set 
up plenty of programs to help 
them. But those that won’t get 
out and help themselves, only the 
Lord can save.” Peace: Pardon 
the pun, but there’ll be no cut- 
throat competition in the razor 
blade industry after the war. The 
FTC has called a conference to 


write a code of fair competition 
which will bar imitation of trade- 
marks, defamation of competitors, 
price discrimination, etc. 

* k oe 


Reconversion: Donald Nelson 
scooped the Truman committee by 
announcing the release of alumi- 
num for civilian production last 
weekend. The committee had 
planned to grill Mr. Nelson on the 
subject the next Monday. Inci- 
dentally, significance in Mr. Nel- 
son’s action is that aluminum is 
now available for civilian produc- 
tion to any manufacturer who has 
labor and facilities, regardless of 
his competitor’s conditions. Since 
steel and copper are also to be 
freed from control shortly, it looks 
as if the stern necessity of pro- 
viding jobs for cutback war 
workers has taken precedence over 
reconversion of complete indus- 
tries. It is well to remember, 
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however, that on X-Day when ag 
50% cutback is expected, whole 
industries will actually be release 
at one crack. Retreat: WPB wil] 
permit all manufacturers with 
available labor and facilities to 
make stoves, ending a two-year 
experiment in which stoves for 
civilians were built only in smal] 
plants. Information: Air condi. 
tioning and refrigerator industry 
is gathering interesting facts about 
number of their products now in 
use, replacement possibilities, ete, 
through 12 WPB industry advisory 
committee. task groups. 


* * & 


Reemployment: Department of 
Agriculture, planning for return 
of 1,500,000 war veterans and 
3,000,000 war workers to the farm, 
visualizes 350,000 new family 
farms from further development 
of good land areas. The depart- 
ment also predicts an additional 


The Metalworking-Metalproducing industry constitutes by far the world's larg- 
est industrial market. STEEL knows this market — is edited for the important 
key men who decide things — and, through its selective circulation control, 
STEEL reaches the plants that do well over 90% of the industry's entire volume. 
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00 farms by irrigation and 
eel of other land. Pricing: 
OPA is again meeting with its 
Retail Council in an effort to sim- 
plify price regulations on retail- 
ers. Stores want “historic mark- 
ups” over cost instead of general 
regulation which freezes them at 
their highest price since March, 
1942, This has been up before, 
but retailers are unable to con- 
vince the government that change 
will not mean increased cost to 
consumers. is 
Phenomena: FCC engineers are 
mystified by “bursts” which fog 
FM signals, particularly in areas 
300 to 700 miles from the trans- 
mitter. Unnoticeable to listeners 
and chiefly an engineering curi- 
osity at this time, the Commission 
nevertheless wonders what will 
happen when FM channels are 
more congested. You-guess-the- 


answer department: Department 
of Labor reports that there were 
165,000 fewer factory workers in 
May than in April, 1944, and 
1,000,000 fewer than the Novem- 
ber, 1943, peak of 14,000,000. But 
unemployment insurance claims 
fer the first quarter of 1944 were 
32.7% below the number of claims 
for the same period of 1943. Trivia: 
War Food is seeking homes for 
25,000,000 dozen unexpected eggs. 
.. Civilians had 4,499,056 auto bat- 
teries during the first quarter of 
1944, 13% more than last year, 
according to the Bureau of the 
Census “Facts for Industry” re- 
ports ...a magazine reprint or- 
dered and paid for exclusively by 
a government department will not 
be charged against the publisher’s 
quota. . The Army collected 
$244,000 for 8,000,000 pounds of 
waste grease and bones in March; 
$428,000 for 22,277 tons of waste 


paper and $165,000 for 48,000 tons 
of garbage sold for animal food. . 
FCC rejoices that broadcast serv- 
ice income of 796 commercial sta- 
tions totaled $46,481,397 in 1943, 
an average increase of 50%. Only 
73 lost money, compared with 171 
in 1942. . . Nearly $500,000,000 of 
surplus property has already been 
disposed of by various government 
agencies, most of it redistributed 
within the government... Dr. Pep- 
per Company, Ashland, Ky., must 
pay back 2,384.4 gross of bottle 
tops which it used beyond its 
quota last year. . . Labor Depart- 
ment, Bureau of Labor Statistics, 
employment and occupational out- 
look branch has a study of the 
postwar prospects of Providence, 
R. I. . . Post Office’s stamped 
envelope factory is swamped with 
orders for 6c airmail envelopes, 
used for troops overseas. Current 
40,000,000 a month is too few. 
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K&E Elects 3 V.P.’s 


John V. Brew, Ralph Linder and 
Franklin Owen of Kenyon & Eck- 
hardt, New York, have’ been 
elected vice-presidents of the 
agency. Mr. Brew was formerly 
with Pedlar & Ryan, Mr. Linder 
was with Kroger Grocery & Bak- 
ing Company before joining K&E, 
and Mr. Owen was with Tracy- 
Locke-Dawson. 


Two Form N. Y. Agency 


Laurence A. Whitehead and 
Lester Harrison have organized 
the Whitehead-Harrison Company, 
a general advertising and sales 
promotion business, specializing in 
fashion and merchandise sales 
promotion and advertising. Mr. 
Whitehead recently resigned from 
Meyer Both Company. Mr. Harri- 
son is president of Lester Harri- 
son Associates, New York. 
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{_ WHO—WHAT—WHERE—HOW-—IN METALWORKING ) 


J 


Product position of industry 
disclosed by STEEL magazine 


survey 

By and large the products of the metal- 
working industry are the same whether 
their ultimate use is military or civilian. 
Except for manufacturers of durable 
consumer goods, physical readjustment 
of the nation’s largest industry to peace- 


time production should not prove too 
difficult. 


Actually, as shown by the findings of 
STEEL’S recent survey, 49.4% of the 
metalworking plants today are making 
the same products they made before 
the war, while 35.6% are at least par- 
tially engaged on pre-war products. 
Only the remaining 15% face the prob- 
lem of total product reconversion. 
Checks with 
Baruch-Hancock Report 
These findings check rather closely 
with the view 1 reconversion ex- 
pressed in the Baruch-Hancock report, 
which estimates that of all industry, 
not more than 20% will be confronted 
with a total change-over problem. 


The principal reconversion problem of 
the metalworking industry will be 
largely one of adjusting existing capac- 
ity to the factors of markets, labor 
and materials, in the transition period. 
Comparatively minor changes in phys- 
ical plant are indicated in most cases. 


Varying Effect of 


1 Product Changes 


Percentagewise, the larger plants em- 
ploying 1000 or more have experienced 
greater product changes than the smaller 
manufacturers. Something like 20.7% 
of the large plants, according to data 
gathered by STEEL, face total product 
reconversion, as against 12.4% for plants 
employing 25 to 50. While this implies 
that the product reconversion problem 
of the larger plants is greater, it should 
be noted that 51.5% of the large plants 
have not changed products. 


As is to be expected, most companies 


indicate they will resume production 


Only 15% of Metalworking Plants 


Face Total Product Reconversion 


35.6%) 
PARTIALLY 


ALL PLANTS 


HOW MANY PLANTS ARE STILL MAKING 
THE SAME PRODUCTS AS BEFORE THE WAR? 


Note the varying effect of plant size on product picture 


PLANTS EMPLOYING 
25 to 50 


PARTIALL' 


20.7% 
NO 


PLANTS EMPLOYING 
over 1000 


Majority of plants still make the same, or partially the same, products as before the war. 
Charts show larger plants have experienced greater changes than the smaller ones. 
For additional data on the industry's product position, ask your STEEL representative to 
show you the study just completed on nearly 3000 metalworking plants. It is the most 


complete and up-to-date data available. 


of their former products when the war 
ends. Only 2.3% of the plants that 
changed do not plan to turn back to 
their pre-war products. 


New Products 


New product development is of special 
interest to many sales managers and 
advertising men. In STEEL'S survey, 
35.9% of the plants said they have de- 
veloped new products. An additional 
39.6% indicated they are giving 
thought to the subject. 


So far, this new product development 
appears to be farther advanced in the 
larger plants than the smaller ones. 
Breakdowns of new product activity 
by size of plant and by product classi- 
fication are available in STEEL'S new 
market study. Other post-war market 
indicators in this same study reveal the 
expectations of the industry on govern- 
ment-owned plant capacity; length of 
time required for reconversion; outlook 
for maintaining employment after the 


war; and the future of subcontracting. 


Ask the man from STEEL to show you 
this new and complete study—‘The 
Who, What, Where and How of Metal- 
working—After the War”. 


STEEL 


Penton Building 
Cleveland 13, Ohio 
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Autograph Your Own BOMB ot Maclanes 


BOMB LABELS—In cooperation with 
the Treasury and Maclinnes, Worces- 
ter, Mass., department store, Textron, 
Inc., manufacturer of rayon fabrics, 
offers bond buyers a chance to send 
personally-marked bombs to Tojo and 
Hitler. This newspaper page describes 
the offer. 


Edmund Richer Rejoins 
Hart Schaffner & Marx 


Edmund R. Richer, formerly 
promotion director of the Chicago 
Sun and since February with the 
Office of Strategic Services, has 
rejoined Hart Schaffner & Marx, 
Chicago, as advertising director. 
He will succeed Thomas Jefferson 
Twentyman, resigned. 

Mr. Richer headed the promo- 
tion and advertising department 
for Hart Schaffner & Marx from 
1936 to 1942, when he left to join 
the Sun. 


Joins ‘American Home’ 


Julia Bliss Joyner, formerly con- 
sultant in food and home manage- 
ment problems and food editor for 
Macfadden Women’s Group, has 
become food and nutrition editor 
of American Home, New York. 


5 x Market = No. 1 


KVOO, Five times 


more powerful than 


any other Oklahoma 


Station . . . located 
in Oklahoma's richest 
and most highly con- 
centrated No. | mar- 
ket area. . . reaches 
more Oklahoma peo- 
ple with more spend- 
able income than any 


other radio station. 
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Aumann Joins Huffman 


W. Earl Aumann has joined Esther Latzke 


Huffman Advertising Company, 
St. Louis, as associate and con- 


rita Wins Snapp Award 
with Armour Copy 


Four Others Given 
Honor Awards in 
Women's Competition 


© © © the source of daily 
business news ... the pref- 
erence of management men 
© © © in the greatest indus- 
trial area—the central west. 


Chicago, June 23—Esther N. 
Latzke, director of consumer serv- 
ice for Armour & Co., and former 
president of the Women’s Adver- 


Esther N. Latzke 


given last night by the Chicago|Shinkle Shoe Company, St. Louis, 
Federated Advertising Club and|for outstanding publicity on shoes 


mour advertising from April, 1943, 
to April, 1944, the theme of which 
was service to the consumer and 
for which she developed and pro- 
duced all the basic material. 
Through magazines, newspapers, 
booklets and bulletins, this adver- 
tising was aimed to help the 
housewife understand meat ra- 
tioning, fat salvage, and how to 
make the most of her food sup- 
plies and feed her family an ade- 
quate diet. 

Honor awards were made to 
Annia K. Hart, Sears, Roebuck & 
Co., Chicago, on a catalog cam- 
paign in support of war programs; 
to Harriett T. Couplin, advertising 
director, Johnson- Stephens & 


a iNe 
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Ann |. Gleason Annia K. Hart 


an entirely new idea in War Cheg 
promotion, directed to women ex. 
clusively; and to Helen Gardene; 
Weiser, house organ editor ang 
director of advertising, Duran 
Mfg. Company, Milwaukee, for 3 
campaign which promoted use of 


re A the Women’s Advertising Club of|during a period of shoe rationing 
tising Club of Chicago, was an-| Chicago, sponsor of the award. and of advertising restrictions; to 
nounced as winner of the Jose-} Miss Latzke’s work, on which|Ann I. Gleason, owner, Gleason 
phine Snapp Award, at a dinner|the award was given, covers Ar-! Advertising Agency, Detroit, for 


Harriett T. Couplin Helen G. Weiser 


the company’s products in expe- 
diting production and materials 
handling in plants engaged in war 
work. 

The judges in the contest were 
Lawrence Meyer, advertising man- 
ager, International Cellucotton 
Products Company, Chicago; 
Henry Ewald, president, Camp- 
bell- Ewald Compan, Detroit; 
Bruce Barton, president, Batten, 
Barton, Durstine & Osborn, New 
York; Dorothy Shaver, vice-presi- 
dent, Lord & Taylor, New York; 
and Helen A. Holby, club contact 
director of the Advertising Fed-% 
eration of America, New York. 

The Snapp Award is presented 
annually by the Women’s Adver- 
tising Club of Chicago for out- 
standing work in advertising dur- 
ing the previous year. 


a-shot in your idea arm 


Plan Daly Shoe Series 


Norman D. Waters & Associates, 
New York, has been named to 
handle the first national advertis- 
ing program for Air-O-Magic 
shoes for men, produced by Daly 
Bros. Shoe Company, Boston, t 
start in October issues of 16 maga- 
zines, and via five-minute tran- 
scriptions over 17 radio stations. 
Television will also be used ex- 
perimentally on WABD, New 
York, as well as business papers 
and dealer helps. 


————— an ] 


ALL 
WASHED 
A few reprints of actual advertisements. 


Plus comment trom the researchers. vu 
No guarantees. IN 


No pretty girls. TUB (Ky)? t 


No answers in this portfolio. 


No panaceas here for your Transition advertising problems. 
Only mental fare. 


A bit of the stuff that nourishes ideas. 
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UNTIL Vey COMES! 


Right now there’s a war to be won. That’s why there 
are restrictions and rationing. 


But the war won’t last forever! When V day comes The 
Dispatch will continue its policy of serving advertisers 
the way they like to’be served . . . in a manner to which 
they are accustomed. 


In the meantime, The Dispatch will provide market 


information, postwar data, route lists for salesmen and 
other information which advertisers may require to 
more accurately project the trends in the great Colum- 
bus and Central Ohio Market Area. 

With double the circulation of the next paper — in an 
area where retail sales top $750,000,000 annually — 
advertisers will always get top value for their advertising 
dollar in | 


THE DISPATCH, Eslumbus, 16, Ohio 


CENTRAL OHIO’S GREATEST SINGLE SALES INFLUENCE 


The Columbus Dispatch coverage effectively extends over 29 Central Ohio Counties ...In the area are 75 towns over 
1000 population — six of them over 20,000 — and 56,575 grade A farms .. . 1555 manufacturing plants here are diversi- 


fred as to 


oducts, and are largely locally owned ... Cash farm income is up 100% since 1939, and industrial employ- 


ment has increased 48.6%! ... The healthy balance of commerce—agriculture—industry—and the cultural pursuits— 
plus excellent transportation and communication makes CENTRAL OHIO UNEXCELLED AS A TEST MARKET! 
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Trolley Trip 
Explains New 
Grennan Drive 


Salesmen Given 
Demonstration of 


Car Card Use 


Pittsburgh, June 20.—To fa- 
miliarize its salesmen with the 
whys and wherefores of transport 
advertising, Grennan Bakeries, 


Inc., Chicago, launched an exten- 
sive car card campaign in. this 
market yesterday with a unique 
presentation, complete with props, 
illustrating the new theme. . 
Conducted aboard a chartered 
street car, the presentation was 
devised by Walter Hopkins, ac- 
count executive for Campbell- 
Mithun, Inc., Chicago, agency 
which handles the account. Dur- 
ing a half-hour ride to a sidetrack 
at the city’s edge, the salesmen 
sampled box lunches including the 
5-cent Grennan cakes—to point up 
the lunch-box appeal emphasized 
in the new campaign. The car 
was liberally decorated with Gren- 
nan Cake Flip signs, which were 
visible to outsiders, too. 
Throughout the trip, a specially- 
built “fare meter” clanged at in- 


peetio ong Newspaper Publishers 


Seeks 
> A ae Advertising Representative - 
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tervals until it recorded 30,000,000. 
Then the salesmen were told that 
Grennan, after a lapse of several 
years, had reentered the car card 
field to reach Pittsburgh people 
who take 30,000,000 rides monthly, 
averaging 29 minutes each. 


Program Explained 


At the destination, Kenneth P. 
Day, Grennan plant manager, 
wearing a troiley trainman’s hat, 
opened the presentation with an 
explanation of its purpose. He 
then introduced John McEwan of 
the Pittsburgh office of National 
Transitads, Inc., who spoke on 
“What-.Are Car Cards?”; Mr. Hop- 
kins, who showed how car cards 
fit into the Grennan advertising 
program, and O. D. Murphey of 
National Transitads, who empha- 
sized localized aspects of car card 
promotion. Each in turn donned 
the trainman’s cap. 

To arouse maximum interest in 
the medium, the transport theme 
was observed in announcements to 
salesmen, other Grennan employes 
and storekeepers. On the letter to 
salesmen, calling them to the pres- 
entation on the street car, was 
pasted a regulation car transfer. 


Advertising Age, June 26, 1944 


PROMOTES 5-CENT CAKE—-Grennan Bakeries, Chicago, is using this car 
card extensively in a new Pittsburgh campaign for its Flip cake. 


Text of the letter revolved about 
this attention-getting device. 

A followup of the presentation 
included a letter from the transit 
company to all Grennan employes, 
each letter containing two car 
tokens. “This is a token of our 
esteem,” the letter began, “in fact 
—two tokens.” 

An announcement of the new 
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Needed 


Buying power doesn’t hurry underground in 
Cincinnati at the first hint of an ill-wind. It never 
has. Doesn’t seem likely to. For Cincinnati is a 
solid city. Of solid citizens. Of solid industries. 
Year in, year out... prewar...right now... 
postwar...these stable industries support a 
stable, dependable buying power. 


Solid Cincinnati just naturally reads The Cin- 
cinnati Enquirer. It’s their kind of paper. Sea- 
soned. Thoughtful. Informative. Balanced. Solid. 
Advertisers who want to reach this solid Cincin- 


nati market don’t 
have to think twice 
to know which Cin- 
cinnati newspaper to 
use to do it. 


The Cincinnati Enquirer 


For over 100 years, edited for the thinking, doing, 
earning, solid citizens of America’s most solid market! 


REPRESENTED 


BY 


PAUL BLOCK 


associates 


campaign, to be given personally 
by Grennan salesmen to grocers, 
was a leaflet, one side of which 
was printed to resemble an over- 
size car transfer, with the oppo- 
site side bearing an explanation 
of the program. 


Use Radio 


Special calls were being made 
on key grocers with other follow- 
up literature prepared by Camp- 
bell-Mithun to inform them of the 
campaign and help capitalize upon 
it. This follow-through will run 
over several weeks. 

With the street car and bus 
advertising stressing the smaller 
cakes, convenient for lunch boxes 
of workers in the war-crowded 
steel city, the Grennan radio pro- 
gram will continue to emphasize 
cakes for home use. The WCAE 
radio schedule—a 15-minute, six- 
a- week, mid-morning musical 
called “Victory Parade’’—has just 


been renewed. It consists of 
lively tunes, leaning to the mili- 
tary side. 


The Grennan card, “A lunch-box 
tip—Grennan Cake Flip,” was in- 
troduced in Long Island, N. Y., 
markets two months ago, where 
newspaper copy also is being used. 
The company is using a radio 
news program in Cincinnati, spot 
radio in Detroit, and local “mu- 
sical clock” programs in nine other 
major markets from Dallas to 
Buffalo, N. Y. 


Rejoins Pontiac Sales 

D. U. Bathrick, for the past two 
years in General Motors Washing-- 
ton, D. C., office, has returned to 
Pontiac Motors Division, Pontiac, 
Mich., as general sales manager. 


Barlow Agency Moves 

Barlow Advertising Agency, 
Syracuse, N. Y., has moved from 
its downtown location to the resi- 
dence of former Gov. Horace 
While, 742 James St. 
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You bet, 


It’s this: The Sun, newest of Chica 


~ there’s something new 
\. under The Sun! 


newspapers, 


offers advertisers a new and highly responsive 
market. Advertisers now find a new newspaper 


“buy” in Chicago, for — 


— You need The Sun in any newspaper combina- 
tion to cover Chicago completely, economi- 


cally and efficiently. 


— With The Sun alone you can buy a tremen- 
dous impact against America’s No. 2 market 
with a relatively small expenditure. 


THE CHICAGO SUN 


400 W. Madison St., Chicago * 250 


National Representatives: THE BRANHAM COMPANY 
CHICAGO: 360 N. Michigan Ave. - NEW YORK: 230 Park Ave. 
Atlanta, Charlotte, Dallas, Detroit, Kansas City, Los Angeles 

Memphis, St. Louis, San Francisco 


Park Ave., New York 


U. 5. Negro Income 
Hits $10 Billion, 
Publishers Told 


New York, June 20.—The 13,- 
000,000 Negroes in the United 
States had a combined income of 
$10,290,000,000 in 1943, or about 
$1,500,000,000 more than all the 
people in the Dominion of Canada, 
David J. Sullivan, president of the 
Negro Market Organization, told 
the annual meeting of Negro 
Newspaper Publishers Association 
here last weekend. 

United States advertisers, how- 
ever, spent $50,000,000 in all Ca- 
nadian *s:dia and only 10% as 
much in Negro media in this coun- 
try, Mr. Sullivan said. 

Advertisers and agencies are 
beginning to show more interest 
in this market. he added, urging 
the publishers to undertake read- 
ership and market studies to pro- 
vide them with more specific data. 


The publishers also will deter- 
mine the extent among Negroes 
of the present wartime buyer’s 
market. 

Special newsprint problems 
will be taken up with WPB. Be- 
cause the Negro weeklies have 
larger circulations t’ an weekly 
non-Negro newspapers, it was ex- 
plained, WPB rules holding them 
to the same percentage quotas 
work an undue hardship. 

John H. Sengstacke, publisher 
of the Chicago Defender, was re- 
elected president of the associa- 
tion. Reelected as vice-presidents 
were Alexander Barnes, Washing- 
ton Tribune; C. A. Scott, Atlanta 
Daily World, and Frank Stanley, 
Louisville Defender. New vice- 
presidents are Carter Wesley, 
Houston Informer, and Leon Wash- 
ington, Los Angeles Sentinel. 
Howard H. Murphy, Afro-Ameri- 
can Newspapers, Baltimore, con- 
tinues as secretary-treasurer. 


Boothe Back to Agency 


Lt. Ross Boothe, honorably dis- 
charged from the Canadian army, 
has returned to Cockfield, Brown 
& Co., Toronto. 
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LO, AN ECLIPSE-PROOF MOON! 


Snugly beyond the orbits of the big-city stations in Chicago, 


Cincinnati, and Detroit, the moon of WOWO never sets, 


is never eclipsed. 


This 200-mile-wide orb — representing the proved extent of the WOWO 


primary area— is as richly endowed with teeming, responsive 


humanity as the celestial moon is ba:ren. A population of more 


prosperous, looks to Indiana’s most potent and persuasive 


voice for its entertainment and information. 


than 2,000,000, occupationally diversified and uniformly 
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Sun Oil Campaign 
Offers Air-War 
Manual to Public 


Philadelphia, June 21.—Linking 
interest in the invasion with its 
war-useful aviation fuel concen- 
trate, Dynafuel, Sun Oil Company 
last week broke a new campaign 
in a list of 325 newspapers 
throughout its territory, offering 
the public a new air-war manual. 


liom the invasion with thy nmety colortyl mow 


or wer manual & gives comptes duty on flies — 
ond enemy combor tables oh 
age cherts of the Furopesh ond Meer war sores 


FREL-AT SUNOCO DEALERS 


6 helping to win decisive atr battles! 


0 POR mere pee hen Ut tented OO arene, 
at Net A eee eter Ree neem ee eed 


woe ae 
The manual also will be promoted 
via 30 NBC stations in 16 eastern 
states on the Lowell Thomas news 
program, 6:45-7 p. m., EWT. 

Double purpose of the campaign 
is to furnish motorists with data 
especially pertinent since the in- 
vasion, and to inform them spe- 
cifically about Dynafuel, developed 
by Sun Oil engineers and chemists 
to speed up production of 100- 
octane aviation gasoline used by 
our air forces. 
The air-war manual is a folder 
which spreads to 26% x 19%4”. It 
includes a rectangular Rand Mc- 
Nally world map, 19 x 8”, in five 
colors, an air mileage map of Eu- 
rope, 54% x 61%”, and two air mile- 
age charts of the Pacific and At- 
lantic areas, Another feature of 
the folder are drawings and de- 
scriptions for identification of 16 
U. S., four Russian, 14 British, 
nine German and six Japanese 
fighting planes. Bleed copy em- 
bodies paragraphs on Sunoco’s role 
on the industrial, home and battle 
fronts. 


Maps Shampoo Drive 

Hirshon - Garfield, Inc., New 
York, will direct advertising of 
M. Louis Products Company’s new 
Eggnog shampoo. Class maga- 


o- 


zines, newspapers and radio in 


Fort Wayne itself, where WOWO programs originate, selected areas will be used. 


has upwards of 132,000 people. Also in WOWO’s 


primary area are 62 counties, with 21 cities of 10,000 


OUR BOYS 
NEED BLOOD PLASMA 


population and up. This great section is 


roughly divided 50-50 rural and urban. 


Common sense rules out astronomical 


* 


; \ 
\ FT. WAYNE 
, ' 

; 
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claims. But you'll find that the gravita- 


tional sales-pull, uniformly exerted by 


WOW0O over this strategically located 


Don't wait! Reg- 
ister with your 
nearest Red Cross 
Blood Bank today. 


trading area, is something 
to reckon with.. and 


cash-in upon. 


WESTINGHOUSE RADIO STATIONS Inc 


Pee ee item WOWO - WGL + WBZ + WBZA + KYW * 


KDKA 
10,000 WATTS 
REPRESENTED NATIONALLY BY NBC SPOT SALES 
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DIGEST 


“BE READY!!! We need 


legislation that will provide JB AERO DIGEST is proud of its 


aviation with a basic law, 


a ’ 
bh anew nt deen record as a “starter”! 


regulation of flying, exami- Many things now accepted in the 
nation of pilots and inspec- 


tion of sircraft. Now is the aviation industry as a matter of fact, 


x were fostered by AERO DIGEST. 
Today we have the CAA Ji 


time to prepare!”’ 


Its list of “firsts” establishes and proves 


eS 
= ee 
Rita is ll the service record it claims. 


_” 


That is why AERO DIGEST is preferred by those who read, and buy, 


and sell in the aeronautical field. 


24 Issues a Year 
America’s Premier Aeronautical Magazine 


IZING IM ABROMAUTICAL PUBLICATIONS 
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Pencil Points 


The Magazine of Architecture 


Stores Deny FTC 
Charges on Sale 


of Army Raincoats 


Washington, June 22.— One of 
two large department stores 
charged by FTC with misrepre- 
senting the quality of Army reject 
raincoats, conceded today that 
some of the coats were defective 
but both stores said they had had 
no knowledge or information why 
the raincoats had been rejected 
other than slight shading of the 
fabric.” 

The FTC -complaint, brought 
against Allied Stores Corporation, 
Allied Purchasing Corporation, its 


subsidiary, and L. S. Donaldson 
Company, Minneapolis, and the 
Jordan - Marsh Company, Boston, 
had contended that advertisements 
prepared by Allied Stores, and 
used by the two department stores, 
described the coats as only slightly 
faded, making no mention of 
grease and rust spots, faulty 
seams, and other deficiencies. 

Allied Stores flatly dénied any 
connection with the merchandise, 
or the advertising. The firm fur- 
ther corrected the FTC statement 
that it owns or sells through 60 or 
more stores, insisting that it owns 
only three stores. 

Jordan-Marsh admitted the 
raincoats were defective and not 
rain-proof. But together with 
L. S. Donaldson Company, it de- 


nied knowledge or information as 
to the allegation that the raincoats 
were rejected by the Army for 
reasons other than slight shading 
of fabric. 


Papers Honored for 
Want Ad Week Promotion 


First prize winners, according to 
population, for promotion of Na- 
tional Want Ad Week were made 
at the Association of Classified 
Advertising Managers’ convention 
last week as follows: 25,000 and 
under, Peninsula Herald, Mon- 
terey, Cal.; 25,000-50,000, Argus 
Leader, Sioux Falls, S. D.; 50,000- 
100,000 Daily News, Jackson, 
Miss.; and 100,000 and over, San 
Francisco Chronicle. 
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STORY, BROOKS & FINLEY, 


Natl. Representatives 


HERE'S YOUR ANSW 


There's a 9 Billion Dollar 
Backlog of Automobile Orders 
Waiting to Be Filled 


: 


em 
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Therein lies Detroit's post-war prosperity and productivity . . . 
for Detroit is the hub of all this automobile production. But what 


about CONVERSION? How soon? How fast? As for Detroit . . . 
the automotive industry's production plans are ready . . . waiting 


. .. waiting for “V” day. The moment war production stops . . . 
that very moment . . . thousands of Detroit men and women will 
be on the job beginning production of 10 million automobiles 
and other things such as trucks, refrigerators, adding machines, 


stoves, tires, paints, chemicals, pharmaceuticals, etc. on a scale 
never before approached. 


There’s your post-war Detroit market. “Tops” today . . . destined 
to remain “tops” when victory is won. Interpreting this market 
and the world to Detroiters has been the job of The Detroit Free 
Press for 113 years. Selling and influencing this market through 
advertising is the equally important job which The Free Press is 
doing so admirably. 


Che Detroit Free Press 


John 5. Knight, Publisher 
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Promote Firearms 
in Eye-Catching 
Cartoon Series 


New Haven, June 21.—Marlin 
Firearms Company this fall will 
launch a series of cartoon ads in 
third and half pages in outdoor 
and mechanical magazines in what 
is believed to be the first campaign 
of this type in the firearms field, 

Drawn by Frank Beaven, the 
cartoons represent the viewpoint 


“A gay with a Martin Rifle 
just scared the spots off me!” 


of birds and beasts which have 
come to dread the accuracy of 
Marlin rifles and shotguns. In 
one ad, two black bears are hold- 
ing conversation in the wilds. One 
says to the other, “Better hole up 
—a guy just got my uncle with a 
30-30 Marlin.” In another, a pair 
of pheasants fly over the heads of 
two thwarted hunters. One pheas- 
ant to the other: “Lucky we’re 
out of season—those guys have 
Marlin shotguns.” 

Marlin’s decision to use cartoons 
in the firearms field is due, in part, 
to the high readership the com- 
pany has obtained for its news- 
paper ads on Marlin blades. Both 
Marlin campaigns are handled by 
Craven & Hedrick, New York. 


Named to Food Account 


Arthur L. Peirson & Co., dis- 
tributor of Art’s Brand canned 
food products, has appointed Moss 
Associates, New York, to handle 
its advertising. Restaurant, hotel, 
maritime, hospital and chain store 
trade publications will be used, as 
well as direct mail. 


Names Kalom Company 


Kalom Company, Chicago, has 
been named to handle the adver- 
tising of Chicago Fashion Indus- 
tries, which plans an extensive 
promotion program for Chicago 
manufactured apparel in consumer 
and trade publications. 


Manages Viceroy Mfg. Co. 


John D. Morgan, formerly pur- 
chasing division manager of Vice- 
roy Mfg. Co., Toronto, rubber sun- 
dries, has been appointed general 
manager. 


Grew along with us! 


225,000 ABC! 


MEMBER OF THE YoUTE GROU? 
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“HOW DO I LOOK?” is the question of the 


day in Hawaii just as it is in every community on the Mainland. 
And if you could enter the homes of the people of Hawaii, you 
would find America’s most famous beauty preparations, soaps, 
and other toiletries on the dressing tables and in the bathrooms. 


Since the war began, the demand in Hawaii for these na- 
tionally known items has been on the increase. This is due to a 
greater population . . . you’d be amazed if you could see these 
population figures, but necessary military censorship forbids the 
release of them. 


Even though you may not be able to cultivate this growing 
market as you would like, don’t lose your position in Hawaii. 
Pin-Up Hawaii on your sales map as a reminder that the day 


will come when you can promote the sales of your products as 
you did before the war. And remember: the newspaper that can 
carry your sales message most directly to Hawaiian homes is the 
Honolulu Star-Bulletin. Here’s why—in Honolulu, where the 
concentrated population of Hawaii is, the Star-Bulletin has a 


carrier delivery to nine out of ten homes. 


Honolulu Star-Bulletin 


OVER 125,000 DAILY CIRCULATION 


FOR INFORMATION REGARDING SALES REPRESENTATIVES AND DISTRIBUTORS IN HAWAII, WRITE TO SPECIAL SERVICE DEPARTMENT, 
HONOLULU STAR-BULLETIN, HONOLULU, T.H. OR O'MARA & ORMSBEE, INC., NEW YORK, CHICAGO, DETROIT, SAN FRANCISCO, LOS ANGELES 


ms o se 
* @ “a 
: ae 
[arlin _ 
will ; 
ds in —_ 
tdoor ! 7 
what - a 
paign * = 
el “ = a. 
, the tities 
‘point , 
fj ‘ie, j | 2s 
1, Va Oz ae. 
Mf Seal nes Me ‘ me 
— Sy 6 
2 ga), |\> F 
Za Our SA en - 
~ xe i _ 43 oN ma 
ty ‘ sate he ee ag : m . 
s Tee. "O OREEE eM MR ait Ree Sore cae Se ee , — pooenne —— Fe . 
Re Tg SO ae tae. 3 ee er beak Bae eee Se Me Nets A ae co § — meen Z | : e wth ' pt aa e a 
: Sucre : : Sree one Re — i se = be ‘ Z  # = e 
eee oe - ee — saa es E: : taal 7 
0 eae pal ee a mame ae ee ES oh oe ; 
=) Lae : ee ia . ™ : -~ 7 , i ae ¥ yi Pe ‘ai , 
(a= con || OK "ae | P €e ae ; 
ave ier ia ee : S ; ee : —— ~~ ps & 
icy of - i woe =. + \ a ‘ - 4 % . ee sae \ oan if 
is. In “ roe bes za a 7 aie. < ; <_ ie Poe : ; 
. One ae \ KB ¥ -. on, : 7 --_f \ oa 7 
ett aii ‘ a i - i? “i * a ee = 
ole up ae i x -. Var m ~— --. © ® | a _ 
with a es . \\ "Mes Xe © MO a ‘ rf as ‘ Jo Fe 
a pair ,. | . 2 gg rag a; \e eo ae q 
ads of ee (on _—o. 4 , ‘¢ aa ar 7 
pheas- \\ " Z ws 4 wa . a 7 oy 
have < s i 3 Ee, e ™" _ _ ” ; is at 4 é ° 
irtoons ie ; r — ae re - 
— aa \ q \ a et ae er oe 
» com- ee. ea ei Be tae oe a 
news- . = ¥ ‘ . s f ’ a Be % ‘iad oe. : a K : aa: re oe # , if " ean ’ ne 
- Both ee Ss ' \ —— e ee s is ~ aerate Pri i- 7 
Sele sre Clg: 4 eae he : r- r ee: i Rta 4 batt 
led by Papas f : a , a i oo Hed de ahs tacceghi ae ‘ eat 
k, px eae — , a i ” oe \ 7 ue we SA au ; ees a ag 
en ix be ee ee ‘ ane Neer eigen” ' ee 
ee Oe Se : ’ Co 5 ae a. i 
punt a= . i | ie 
™ dis- Ae. i ik ai Pe Naas : fy, Be ip i . ae < 
canned <3 ee ‘ ees eee of : ee ee ae, 
d Moss Shee ea. ie ae aha Ae : ci a ae . 
handle a 6 hh lL er uk 3 2 Pe ae "2 
» hotel, oe. a ae , soit “r i i i 
n store as 2 Pas, - tse : ‘ i ‘ > : a : e os ea Bs ae ee .% 
seedy a oe he. | ie hie eet | a. a oe Mt 
a ne rand Pa. Spee =. i i a 
a ae > gee ’ . ~ oe ae ss ; & jr De ea ot! Pe aie ao ; 
Pe Pg 2 3G " F = . Mis # ae IE ead ape ot oe een _ 
ee on ee : = . Cee es te Wi, 
go, has iat me ts a Pe: eae : — 
ra te ; af si . : : : line a oe | } ee _ se “3 
a aed oe ies ‘ ‘ bia : Pes eee eee ’ ee i ae ere ; - ; 4 sar 
i 3 ee: Whee As . gk a or te i we oe aa 
ae. ee. car ‘ : PE icc ra ot eee are ut ie -t =| oe 
oe : . oe: Say i | _ 
i pel, Eo ere ae ea a oa Tete rt ee ao oe. ee oS 
ps * ee 3 iP ae ays sill it oh 0 BS a clan 9 i, ie Yee oR aed ee ‘ae 2 ato ae ae : ae ae = es i et 
7 ee opie eee * ae oe = Bi. = ie pos i a4 ee q. wii ie oS - 
— ee a? ogee é aa : ; a % a a ee Mame oe te — ay} . ? ee 
a ge 0 We sti 62a. ee ek a ee ee ee. 8 ee ee, 4 
ee ks _—" et ia ee eS. a ae Soe ‘ 
ss ee St et Mg i. , Eee; oe i ae Re io 
— -—__—_—— ! 
ae 
7) ee @ 
. ‘ . 
sits ¥ 
, to Me 
ey 
ers - 
you™ om 
SG eee , 
SS 
Aint 
ANY 
Will iy 
: ‘ g 
ie \ « 
x 
| a ; 
mPa 
“ Y = 
; LL P 
\ i af 
4) Aa , 
rm aRrov? ee 
— eat. eee os See = ae ; 4 z : : — © * : 4/5 : is ie ; ee ot a eo ee ie 


28 


Picture Libraries 
of Armed Forces 
Aid Advertisers 


Copy Review Not 
Required by OWI; 
Few Charges Made 


Washington, June 21.—Hundreds 
of thousands of dramatic photo- 
graphs which can be used to illus- 
trate war advertising are avail- 
able here in the ever-growing pic- 
ture libraries of the armed forces 
and civilian war agencies. 

Pictures pour into the military 
libraries from hundreds of combat 
photographers who risk their lives 
to record every aspect of this 
global war. Except for those in- 
volving security, these authentic 
pictures are quickly released to 
persons and businesses that can 
make legitimate use of them. 

Some of the best pictures are 
distributed by news syndicates and 
others appear in picture magazines, 
but from sheer weight of numbers, 
thousands of other highly desirable 
prints never get beyond the files. 


Cover All Phases 


The Army and Navy have large, 
well organized picture libraries, 
but the Coast Guard and Marine 
Corps also have vast collections of 
top-grade pictures covering every 
phase of their operations. So com- 
plete are these collections that 
there is hardly a product or emo- 
tion that has not been fully re- 
corded under working conditions. 

Pictures may be obtained from 
these military libraries without 
charge, either by a written request 
for a particular type of print, or 
by personal inspection of the files. 
When pictures taken by the armed 
forces are used in advertising mat- 


reviewed by military public rela- 
tions officers. 
_.Many_of these same pictures 


-|may be obtained from OWI for 


advertising purposes without the 
obligation of submitting copy for 
review. Similarly, the Treasury 
war finance division will supply 
pictures for war bond advertising, 
although in both of these cases the 
civilian agencies are merely act- 
ing as agents for advertisers in 
selecting pictures from the armed 
forces libraries, and the choice ‘s 
therefore more limited. Treas- 
ury’s assistance may be had from 
Walter A. Shedd, chief of the press 
section, Room 629, Washington 
building, 15th and New York Ave. 
His telephone is EX6400, ext. 5288. 
Originally, it had been planned 
that OWI would provide a full pic- 
ture service for the press and 
advertisers, but Congressional 
budget troubles resulted last year 
in liquidation of the OWI library 
of action and production shots. 


Has Military Selection 


Currently that agency confines 
its effort to the release of a few 
pictures which it selects from mili- 
tary picture collections. However, 
Jack Tinsley, in Room 3540, Social 
Security building, has a _ small 
selection of pictures available, and 
is thoroughly familiar with pic- 
ture possibilities at all other agen- 
cies. His telephone is RE7500, ext. 
71643. He is in the OWI news 
section under Dowsley Clark. 

Army maintains two key pic- 
ture libraries, which have on file 
prints of all pictures available at 
numerous smaller picture libraries 
of various Army departments. 
These two libraries, the air forces 
library and the signal corps 
library, both located in the 
Pentagor building, are available 
to representatives of advertising 


agencies. 
For organizations unfamiliar 
with War Department routine, 


however, a good jumping-off point 
is the still picture section of the 
War Department, bureau of public 
relations, pictorial branch. This 
section, in charge of Mrs. Blanche 


ter, the copy in most cases must be 


Shaw, chief librarian, is located in 


Room 2C880, Pentagon building. 
Its telephone number is RE6700, 
ext. 71665, and its mailing address 
is Washington 25, D. C. 


Handles Both Branches 


The still picture section is 
equipped to handle written re- 
quests, or to assist visitors in 
obtaining their needs from the air 
forces or signal corps libraries, 
which contain over 1,000,000 
prints. 

The air forces library is located 
in Room 1E394, Pentagon. It is 
currently in charge of Capt. R. C. 
Gardiner, whose telephone number 
is RE6700 Ext. 5693. Signal corps 
library, with Capt. Henry M. Kar- 
lin as acting officer in chrrge, is 
in 5B135 Pentagon, telephone 
RE6700, ext. 3468. Members of 
the signal corps library staff who 
may be helpful are Lt. Allen Gold- 
fin, who handles all incoming 
pictures, and Lt. Ralph Shoemaker, 
who is in charge of pictures which 
have already been filed. 

At the Navy Department, the 
officer in charge of the photo- 
graphic library is Lt. (jg) Eloise 
W. English, of the Waves. Lt. 
English has 15,000 pictures of all 
types in her files, and is able to 


draw on the Navy’s master files 
for pictures which are not imme- 
diately available. The Navy pic- 
ture library, located in the Navy 
Department building at 17th and 
Constitution Ave., is in the pic- 
torial section of the office of public 
relations, under the general super- 
vision of Comdr. E. John Long. 
Lt. English’s telephone number is 
RE7400, ext. 62210. 

Many firms have found the 
Coast Guard picture library par- 
ticularly helpful in filling their 
needs for action pictures, for Coast 
Guard photographers have _ re- 
corded every amphibious landing 
during the war, and Coast Guard 
pictures have been among the 
most widely used shots of im- 
portant operations. 


Cited as Useful Source 


Recently, for instance, the Auto- 
motive Council for War Produc- 
tion advised its members that 
Coast Guard is a particularly use- 
ful source of material with “auto- 
motive angles,” such as jeeps, 
ducks, trucks, tanks, munitions, 
landing craft, and airplanes. 

Coast Guard public relations, 
under Capt. Ellis Reed-Hill, main- 
tains a library of about 15,000 pic- 
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tures at headquarters here, at 13th 
and Pennsylvania Ave. Pictures 
are directly in charge of Lt. John 
Dixon, in Room 8204, or by tele- 
phone, RE74000, ext. 4407. 

Marine Corps picture library has 
approximately 45,000 action pic- 
tures, taken by Marine Corps pho- 
tographers, who have visited all 
front-line positions, particularly 
in the Pacific war areas. The 
library is in Room 1020, Navy 
Annex building, Arlington, tele- 
phone RE/400, ext. 7386. It is in 
the division of public relations, 
under Brig. Gen. Robert L. Denig, 
Mailed requests should be ad- 
dressed to Headquarters, U. §, 
oa Corps, Washington 25, 
.. 

Among civilian agencies, almost 
every department has pictures 
available through its public rela- 
tions officers. Among the more 
important for advertisers at this 
time, would be the picture files of 
the War Food Administration, 
under Katherine A. Smith, Room 
412, Agriculture Administration 
building. 

These files, which are operated 
by the press service, Office of 
Information, contain 3,000 to 4,000 
pictures. At any rate, it is a good 
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Ave., S.W. It includes pictures 
of production which had been col- 
lected by OWI. 

This collection, containing more 
than 100,000 prints, is in charge 
of Paul Vanderbilt, available by 
telephone on RE7500, ext. 71061. 
Unlike other government picture 
libraries, this library charges 50c 
for each print. 


Seymour Promoted 


Edward P. Seymour, eastern 
advertising manager of the Wo- 
man’s Home Companion, has been 
named advertising manager, suc- 
ceeding A. L. Martin, retiring be- 
cause of ill health. R. B. Alexan- 
der of the sales staff succeeds Mr. 
Seymour. 


Sackheim Joins Bruck 


Max B. Sackheim, formerly 
president of Brown Fence & Wire 
Company, and previously presi- 
dent of Sackheim & Scherman, 
Inc., has been elected a vice-presi- 
dent of Franklin Bruck Advertis- 
ing Corporation, New York, and 
will also serve as a member of 
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the agency’s plans board. 


Harvey J. Struthers, sales man- 
ager of WCCU, Minneapolis, will 
report for Navy service at the in- 
doctrination school at Hollywood 
Beach, Fla., June 28. He has been 


commissioned an ensign in the 
naval reserve. Station co-work- 
ers gave him a farewell party at 
the Nicollet Hotel last Wednesday. 

Charles A. Barnes, eastern man- 
ager of Bakers’ Helper, has re- 
ceived a leave of absence and will 
report June 28 as a lieutenant 
(jg), USNR. Anita B. Harrison, 
assistant to Mr. Barnes, will be 
acting eastern manager. 


Richel Promoted 


Harold Richel, with Carstairs 
Bros. Distilling Company since 
1939 in various sales and super- 
visory capacities, has been pro- 
moted from assistant metropolitan 
New York manager to manager, 
succeeding Si Moskowitz, who has 
— to enter business for him- 
self. 


age? 


THIS WHOLE INVASION 
1S jou fn 53000 


Just listen to this if you want to do more with War Bond money than 


will finance America’s entire war effort for one second! 


All yours... Army, Navy, Air Force... for one stagger- 


ing second! Buy a larger part in this fight for freedom! 


THE CHAMPION PAPER AND FIBRE CO., Hamilton, Ohio 


buy forty-nine machine guns, three wheels on a jeep, and the back 
end of a tank. This war is costing America some $250,000,000 a day, 
$175,000 a minute . . . $3,000 per second! Now then! Invest $3,000 
in bonds during this Fifth War Loan Drive, and all by yourself you 
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SAVE SOME BOYS LIFE 


MILLS AT HAMILTON, OHIO... CANTON, N. C... . HOUSTON, TEXAS 


Manufacturers of Advertisers’ and Publishers’ Coated and Uncoated Papers, Bristols, Bonds, Envelope Papers, 
Tablet Writing and Papeteries . . . 2,000,000 Pounds a Day 


DISTRICT SALES OFFICES 
NEW YORK - CHICAGO - PHILADELPHIA - CLEVELAND - BOSTON - ST. LOUIS - CINCINNATI - ATLANTA 


WITH EIGHTH AAF—Capt. S. Lincoln 


Burr (left) and Ist Lt. Sidney W. 
Dean Jr., both of New York, are shown 
at work in the “war room" at an 
Eighth AAF bomber station in England. 
Both are Intelligence officers with a 
Flying Fortress group. Capt. Burr for- 
merly was an investment banker with 
Blair & Co., while Lt. Dean was a vice- 
president of J. Walter Thompson Co. 


Gets Film Library 


The entire library of educational 
and travel films produced by Bur- 
ton Holmes Films, Chicago, has 
been transferfed to the Bell & 
Howell Filmosound Library, Chi- 
cago, which will distribute them 
at the same sale and rental prices. 


Gray Places Account 


Gray Mfg. Company, Hartford, 
Conn., maker of telephone pay 
stations, sound recording devices, 
and electro-mechanical equipment, 
has transferred its advertising ac- 
count to Wilson & Haight, Hart- 
ford. Business publications will 
be used. 


Corey Resigns Post 

George H. Corey, advertising 
and public relations manager of 
Cleveland Twist Drill Company, 
has resigned after 21 years with 
the company. He is a former 
president of the National Indus- 
trial Advertisers Association. 
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SNOBS 


OCIALLY, a snob is 

contemptible, but 
commercially, he is the 
pepper of progress and 
the salt of security. 


In allocating his adver- 
tising appropriation, 
for example, he knows 
that he must subordi- 
nate altruistic impulses 
to financial objectives 
and base his media se- 
lections solely on the 
ability of the audience 
to buy the things he 
wants to sell. 


On this premise, The 
Herald-Traveler has 
no parallel in Boston 
and very few in the 
United States. 


Always First in Boston 
Often First in America 


THE 9“ 
HERALD-TRAVELER 


Boston, Massachusetts 
~ 


George A. McDevitt Co. 
National Representatives 
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Walter Weir Takes Issue 

. 7 - 
with ‘Creative Man’ 

To the Editor of The Creative 
Man’s Corner: Dear Sir, Who- 
Sony You Are—Jim Young, may- 

e? 

I have received innumerable 
phone calls, letters and visitors 
suggesting that I challenge you to 
pistols at dawn for an alleged un- 
kind reference you made concern- 
ing a “heated outpouring” of mine 
which, you say, resulted in a par- 
ticularly obnoxious type of war 
advertising. 

First of all, I am very timid 
about firearms. I have an auto- 
matic revolver hidden somewhere 
in my attic and I am constantly 
fearful, when rummaging there, 
that I shall come upon it. This 
disinclines me to challenge you to 
a meeting on the field of honor. 

Moreover, I have read your ref- 


This department is a reader’s forum. Letters are welcome. 


erence and, for the life of me, I 
cannot see anything in it to get 
fighting mad about. You say, guite 
clearly, that “Fighting Mad” was 
not an advertisement. To the 
careless reader, your reference to 
it in contiguity with the disdainful 
reference you make to Ned Jor- 
dan’s “Somewhere West of Lara- 
mie,” might possibly suggest that 
you place it in the same category. 

And maybe you do. It is diffi- 
cult, even for the careful reader, 
to tell exactly. But even so, I 
happen to disagree with your con- 
demnation of “Somewhere West 
of Laramie.” True, it never told 
the size of the pistons in the Jor- 
dan, disclosed the economy of its 
operation, if any, or listed the kind 
and variety of colors in which the 
Playboy was available. 

But at that time, it captured all 
the thrill of owning a car of the 
type of the Playboy—and only a 


few cars of that type were then 
made: the Kissel, the Mercury, the 
Revere. 

Moreover, there was little me- 
chanical refinement to discuss in 
the early twenties. Four wheel 
brakes didn’t come until 1926. 
Shatter proof glass was even later. 
And Floating Power, Free Wheel- 
ing, the Turret Top and Knee 
Action were later still. As a result, 
it seems to me unfair to criticize 
the Jordan advertisement except 
in the frame of time in which it 
appeared. Motoring was still an 
adventure and an invitation to the 
wide open spaces. It had not be- 
come a necessity—or a matter of 
stop-and-go driving. 

That the Jordan car ceased to 
exist is no reflection on “Some- 
where West of Laramie.” There 
was only one “Somewhere West 
of Laramie.” Perhaps if there had 
been others, plus sound manufac- 
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OWA’S luck holds good. 
looks to be steadier than any 
country. 


Why? Most important, naturally, is the unbeat- 


able stability of 25% of the cou 
earth—the good unfailing earth 


wealth, produced on farms, is spent in urban com- 


be 
om 
Ye 


| What a Pleasing Picture 


e 


Iowa’s postwar world 


of a Postwar World! 


thing else in the 


Nor has Iowa a big migratory population problem 
to unscramble—or finance. Iowa people are work- 


ing in Iowa war plants . . . just as lots of folks 


ntry’s best black 


of Iowa. This 444 bankbooks 


the road. 


munities—flows through the cash registers of 


merchants to benefit wholesalers and manufac- 


turers. 


Thus, price indexes can climb 


ment figures spiral up or down . 
and year out, Iowa is at the top in producing new 
real wealth from rain and soil and sun and air. 


Iowa’s chunk of war contracts, though sizable, 
is far less than its average annual farm income... 


still less by far than Iowa’s norm 


duction. No great distortion there to take up when 


the tension is over. 


-—R.«T.I 


live on the farm in peacetime, but work in Iowa’s 
industries. When the war ends, Iowans can reach 
for their hats, stuff their pockets with their bonds 


and head for a home just down 


Wise sales executives are cultivating the stable 


Iowa market now. No “out of sight, out of mind” 


or fall, employ- 
. . but year in 


al industrial pro- 


postwar areas. 


for their products when Iowa turns again to the 
paths of peace. 


They are picking the exclusive R & T Urban 
Iowa market—bounded by the pages of a paper 
whose readers are the sales prospects that count. 


It’s mighty good postwar preparation to build 
good will in R & T Iowa, one of the nation’s 20 
top markets now—sure to be one of the steadiest 


lf R&T lowa isn't on it, 
you're missing one of 
your 20 top urban markets. 


OWA: 


A STATE-WIDE URBAN MARKET... 
COVERED BY A STATE-READ PAPER 


__ Des MomEs REGISTER and TRIBUNE 7 


~ 


Nationally represented by Osborn, Scolaro, Meeker & Co., New York, Chicago, Detroit. 


‘|}as bad as it seems. 
'|Man says that advertising, 


;| you instead of we. 


| YOU angle. 


| Getchells 


turing and sales policies, we might 
today be looking forward to the 
postwar Playboy. 

And don’t forget that just before 
the war, both Buick and Nash 
tried to recapture some of the 
sweep in Ned Jordan’s copy, and 
Getchell himself went a little 
la-de-da on De Soto. I cite this 
as no reflection on the shade of 
J. Whirling. I simply wish to 
indicate that, in criticism, all is 
not white and black. 

WALTER WEIR, 

Kenyon & Eckhardt, Inc., New 

York. 

[Editor’s Note: The author of 
the Creative Man’s Corner is an 
adman of considerable standing, 
but he is not James W. Young.] 

= ee FF 


‘Creative Man’ Is 


Taken to Task 


To the Editor: The Creative 
Man’s Corner in the June 5 issue 
of AA takes Walter “Wier” to task 
for having started an avalanche of 
stream-of-consciousness emotion- 
ally weighted copy with his 
“Fighting Mad” editorial. 

Well, that’s all right. That’s the 
Creative Man’s privilege. I guess 
it’s even his privilege to spell 
Walter’s name as “Wier” instead 


* \of “Weir,” which is the way he 
©’ | spells it. 


You don’t get to where 
Walter Weir is without getting in 
the way of a lot of loosely swung 


4 shillelaghs. 


But maybe the situation is not 
The Creative 
and 
war advertising in _ particular, 
needs to get back to cases. To 
To the eighty 
dollar weekly paycheck instead of 
the billions of bucks. To the 
twelve dollar bottle of bourbon 
and the counterfeit gas coupons. 

Let the Creative Man look no 
longer. Enclosed are two pieces 
of war advertising on the subject 
of inflation. Art and layout by 
the War Advertising Council, copy 
by Norman Frankel. Here is the 
Here is the ungloved 
straight-forward approach. Here 
are the specifics of 32-cent sugar, 


F/92-cent eggs and 78-cent butter. 


Here is what inflation means to 
YOU. 
If advertising needs more 
advertising can find 
them. It only need look sharply 
enough. 

NORMAN FRANKEL, 

Freitag Advertising Agency, 

Atlanta, Ga. 

[Editor’s Note: The Creative 
Man has been given a free hand 
to say what he pleases, but he has 
no authority to misspell people’s 
names. That is a prerogative jeal- 
ously reserved for our printer.] 
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Cannon Mills Takes 
Up Hecht Label Story 


To the Editor: I noticed a re- 
production of Mandel Brothers’ ad 
on the front page of your June 5 
issue. We were also happy to note 
that Cannon was one of the brand 
names listed. We noted with in- 
terest also that you stated that 
Mandel plans to devote additional 
ads featuring individual brands. 

The attached reproduction of a 
full-page advertisement run by 


ch 


Se 
the Hecht Company in Washington 
May 19, featuring the Cannon 
brand, may be of interest to you. 
This ad is also one of a series that 
this important Washington depart- 
ment store is running with the 
purpose in mind of building good 
will and steady customers for. the 


future through the use of institu- 
tional advertising featuring well- 


The Hecht Ca 
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CONT MIND ME. GO RIGHT 


© Pay of ott Guten Tha gore ou tntepenenes ay 
nd salety tamervow. And dan make wow dates 
Der © Ber onty whee pow mend. Uncte Samm has fest sl og 
lame ve buy. Thee spend lon 
os owe last lange 


den) anh mere money for ihe 


MENDES FEDERAL DEPOSIT INSURAECE CORPORATION 
© COMPLETE SERVICE AT FIVE OFrices IH METROPOLITAN ATianta » 


ee aterm oped wah manne went oe Be he cnnny | aad Mee Om of Par lafermames ond thy OG 6 | eee eae 


THE ‘YOU' ANGLE—An AA reader 

cites this as an example of anti-infla- 

tion copy that talks to the public with 

an “ungloved straightforward ap. 
proach.” 


known national brands. We, here 
at Cannon, were so impressed with 
this idea that we ran an ad in the 
Daily News Record, suggesting 
that other stores might find it 
desirable to do a similar job, of 
what we consider to be sound 
advertising, when goods are scarce, 
We are also sending a copy of 
the Hecht ad to the presidents and 
merchandising managers of 750 of 
the largest and most important 
retail stores in the country, call- 
ing it to their attention and sug- 
gesting that they, too, might find 
it desirable to consider a some- 
what similar ad in their own 
newspaper advertising. 

Epwarp W. RHEINs, 
Advertising Manager, Cannon 
Mills, Inc., New York. 

, 7.9 
Invasion Break 
To the Editor: In _ looking 
through the New York Daily News 
of May 31 I came across the 
enclosed advertisement. 


THE RAREST 


Zz June 


Though undoubtedly a pure co- 
incidence, it states very clearly 
D-Day June 6. 

I thought you might find this 
interesting. 

ALBERT S. GIESECKE, 

Art Director, N. W. Ayer & 

Son, San Francisco. 


Could It Be? 


To the Editor: Excerpt from Ap- 
VERTISING AGE, June 19, Rough 
Proofs, Page 1: 

“Nippersink Lodge, which 
nestles in the hills of southem 
Wisconsin, invites you to listen t 
‘the thwack of the racquet, if 
you are a tennis fan.’ 

Or the thmack of the ball, if 
you play golf?” 

New York Post ad, Page 18: 

“Why they call the Post New 
York’s YOUTH-paper.” 

Could this, too, be because they 
lithp? 

AUBREY WILLIAMS, 

D’Arcy Advertising Company, 

St. Louis. 


, 2a 

Oldsmobile, Too 

To the Editor: Read with some 
interest the statement in your Aé 
libbing department about the book 
recently issued by Studebaker 
anent what you believed to & 
some new wrinkles in the care d 
automobiles, including the one 
about the suggestion to depres 
the clutch pedal when stepping 0 
the starter. 

Just for the sake of the record, 
I should like to call attention B 
this connection to Page 75 in th 
booklet put out by the Oldsmobile 
Division of General Motors. Ti 
third paragraph on this pag 
states: “It’s a good idea, wh@ 
starting the car, to hold the clut@ 
pedal down so the starter cal 
crank the engine without having® 
turn the gears in the transmif 
sion.” 

The booklet was issued to m 
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with my °41 Olds and the infor- 
mation garnered from it has un- 
doubtedly contributed mightily to 
help keep the machine in good 
condition - that today it is still 
ing a job. ; 
=" Ep DEuss, 
Midland Advertising Agency, 


Chicago. 
— = oo 


‘War Effort’ Copy 
Draws Marine Fire 


To the Editor: Nearly a month 
ago you wrote a very nice letter 
suggesting that I express my hum- 
ble opinions regarding present 
advertising copy and the reaction 
to it by those of us who have the 
time to read it. This is somewhat 
cf a large order—but.here’s a try. 

Probably the most. outstanding 
point in domestic affairs which 
comes to the minds of the lads 
in the barracks while shooting the 
breeze is the matter of industrial 
strikes. Weeks-old papers from 
the various home towns arrive and 
the headlines scream of walkouts 
by key men in an ammunition 
plant, foremen in a tank factory, 
and a complete tie-up of transpor- 
tation in a war plant town because 
the bus drivers deem it essential 
to their welfare. 

Well, these affairs used to make 
headlines, but now they are so 
commonplace that the Fourth Es- 
tate gives them but a quarter col- 
umn on the left. But nonetheless, 
we do think about them and the 
tortures for the strikers conceived 
by the boys in tent 28E in row 16 
aren’t even printable. 

But it does seem that since these 
strikes are so commonplace—and 
there must be a reason or reasons, 
pro and con—that manufacturers 
would attempt to place a bit of 
copy to explain it. But perhaps 
the Montgomery Ward fiasco was 
sufficient to make them clam up. 

Well, back to copy. Seems to 
me when I was studying at the 
feet of the masters, one of the 
prime credos of good copy was 
“believability.” While there has 
been a lessening of the impossible 
type of copy, there are still many 
full pages and spreads devoted to 
a fearsome portrait of Corsairs 
diving into a chaos of Jap flak and 
a caption which invites the reader 
to rejoice with the manufacturer 
that “Stokes Mighty Midget Wire 
Staples Are Responsible for Our 
Victories in the South Pacific.” 
Then some conceited purveyor of 
lock washers tells us that his 
product is the “very heart of the 


mighty war tanks.” Pure and 
unadulterated tripe! And how 
well we know it. But the sad 


part is that we aren’t going to 
forget it. 

These exorbitant claims for 
products are not only ridiculous, 
but disgusting. Much better it 
would be if the producer would 
stick to the credible and tell us 
that his safety pins are still hold- 
ing diapers together. But if the 
product does have some relative 
bearing on a war item, then tell 
us that it’s good because the fam- 
ily back home is making it with 
the thought that it will some day 
be of help to us out here. 

Then comes postwar planning. 


If it’s 
A TEST 


you want... 
TAKE 


NEW HAVEN 


The Register is rated* the 
7th test market in the U. S. 
—Z2nd in New England. With 
@ minimum cost you reach 
urban and suburban popula- 
tion. 


“Independent Survey of Providence Bulletin 


The New Haven Register 


Boy, what a bromide that’s getting 
to be! Sure, the prospect is excit- 
ing to us because thinking about 
getting home is practically a 
mania. But what a way to pre- 
sent it! “Of course, your Zippo 
radio won’t actually mow your 
lawn for you, but—,” implying 
that it will probably draw a bath, 
sOap your back, and lay out your 
clothes. And then those intermin- 
able speeches by men who should 
know better. Two helicopters in 
every stable and gadgets to do 
everything for you at the flip of 
a switch. Yup, it’s going to be 


quite a country. We won’t even 
recognize it when we return. 

Ah well, here I’ve spent a page 
and a half and offered not one 
mot of constructive criticism. Hav- 
ing been away from the desk for 
nearly two years and occupied 
with entirely new things, it’s hard 
to think in the groove again. 

But to get more personal, I do 
miss “Diary of an Adman” and 
wish you could find something to 
take its place. “Dear GI Joe” is 
a nice thought, but the promises 
too free and the prospects too 
rosy. We out here haven’t yet 


been convinced or made ourselves 
believe that conditions will be 
greatly better than those after the 
last blow off. AA’s editorial con- 
tent is better than usual, but the 
ads still take up the majority of 
the space. Would to God that you 
had an airmail edition, for I feel 
months behind when my one or 
two copies a month finally reach 
me. Granted the frequent changes 
of address may have something to 
do with it, but I have a suspicion 
that someone along the line likes 
it as much as I do. 

Again, I’ve not offered much, 


but thanks for the opportunity to 
let off some of the pressure that’s 
building up. 
Cart M. LYNGE JR., 
MTSgt., USMCR, c/o Fleet 
Post Office, San Francisco. 


MULTIGRAPHING—FILLING-IN 


ADDRESSING — MIMEOGRAPHING 
THE LETTER SHOP, Inc. 


431 S. Dearborn St., Chicago Wab. 8655 


car you can make. 


tomers.” 


stake in the nation. 


A FTER THE WAR there will be a lot of people 
with money in their fists, all clamoring for every 


Fine! But any sound, forward-looking, 
healthy-growth sales policy will say: “Don’t 
forget! The people who are the bone and sinew, 
the very lifeblood of your business—are your 
established customers, your continuing cus- 


T ure ARE THE PEOPLE who will be able to 
buy new cars even after the boom days—these 
are the people with the ingrained, prewar habit 
of trading in—the people with the most stable 
dollars—the people with good jobs, good sal- 


aries, executive positions, and the steadiest 


It’s a market like that which a manufacturer 
can count on through good times and bad—a 


It’s people like that who caused TIME’s pas- 
senger car advertising to rise 141% even during 
the 6 years of the last depression. 


TOPS WITH TOMORROW’S TOP CUSTOMERS, TOO! 
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market of more than a million families who 
own an average of 111 cars per 100 families 
(and 8 out of 10 of them bought their cars new!) 


Through fat years and lean, TIME readers are 


444 


your steadiest and best customers—and the 
best way to talk to them is through the pages of 
TIME. For they prefer TIME 7 to 1 over all the 
other magazines they read. 
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Bendix Pushes Hydrovac . aviation, to which Revere sells| smson 
’ ~ Announces— 
Extensive dealer and distributor Revere Will Plu metal products, and a campaign 
helps and a broadened trade pub- oe — _ os in _ THE WORLD'S xc 
lication campai are pl OwW-Cos postwar ousing. 
Bendix Seoiesis Lavielen pry ed worker-relations program is being MOST POWERFUL ¥ 
dix “Aviation Corporation, South | POSTWA arket conducted with newspaper adver-| AIRCRAFT ENGINE 
Bend, Ind., to promote its Hydro- tising in the five Revere plant sa l 
vac vacuum power braking sys- ‘ cities—Rome, N. Y., New Bedford, | 2eSUS in" swemensenee 
tem, heretofore in military use f M Mass., Chicago, Detroit and Balti- | tapnnty ooternpower « his sheadyin peduction 
only, but now available to a few or agnesium more—and in New York. conn htionptanttiteteteatheuyteat Ser 
civilian essential transportation Most-discussed Revere campaign | Mr "*-*—" | 
systems under a priority setup. New York, June 21.— Revere| Probably is a war theme series in| .Wy st. amber teenies 
Copper & Brass. Inc the nation’s | Magazines featuring illustrations | a Aten agi tha one is ccomunial with Wa 
oldest metal fabricator will put its and statements of injured war vet- fucl— gives long range | mcremes the power of gent 1 
promotional weight behind mag-|&%@”s. Twelve ads in this series, | Tho. ue. an pow pande 
nesium, the newest widely - used | CUrrently stressing war bonds, are | jae ait wi suse ater opm of alu 
metal, in a magazine campaign,| being reproduced in a booklet, | minim + mse resus perity 
, starting with September issues. |..%0UVe, Got to Give Up Some-| 6+ -#rmr === miss tion i 
Workability and postwar uses of | thing,” being sent to 11,000 indi-| "tla" ing h 
aliedk: this light-weight metal will be | iduals pnB nnd SS cials 
. és : : . . . > Oo . s e 81@UID-COOLED arecearr con 
will total 600 Millions ee to Ln oo be and — — officials, edi- mitte 
Annually ARC The magnesium series will be | 7S, and others. ; All 
MEN will oe the sixth separate campaign which i baat ‘about $200,000 Rag ry num 
control 82 % this company, founded by Paul or pin so 20% more than in °43, || SUPER-ENGINE—Allison division of General Motors runs a half-page, one-time i 
For largest readership “ae Revere in 1801, will run simul- ; , shot in newspapers of 20 large cities, through Arthur Kudner, Inc., to announce $ 4 oma 
mis. taneously this year, through St. ro al Off re @ 3,000-horsepower, liquid-cooled airplane engine. The super-engine will be sagen 
bd bd Georges & Keyes, Inc., New York. | Veret /tiers /ut-outs é promoted in Allison's magazine campaign this fall. to 
Qnci 0 | nts A “name” or institutional cam-| Comic strip advertising for Ogil- wo 
paign. is running in ror ge vie oo new réady-to-serve aacediaal : sented wr 
The M ; : so in magazines is a series fea-|cereal manufactured by Ogilvie |advertising appears in 5 . ‘ 
Sddae. Mees, orehieestnee —— oo = as - “a Fiour Mills Company, Montreal,|Canadian dailies through J. J. Terms Bond Drive oy 
motive, shipbuilding, oi and | offers cut-outs for children. The! Gibbons Ltd., Montreal. ’ 7 : 
Greatest Selling = [sus 
- 7 a saeas 
Job in History millic 
New York, June 21.—The ANPA }of, bo 
Bureau of Advertising terms the }S>/PP: 
war loan efforts of large and small Ref 
advertisers who have backed the }/easin 
war bond cause in newspaper jductic 
space as “The Greatest Selling Job }POW@ 
in History,” summarized in a new }S2id . 
booklet bearing that title. 000,0¢ 
The bureau points to the job as }f{0r ¢l 
in no sense the contribution of just fll or 
the giants of business, but the jline 1 
— combined investment in newspaper }™!SSi« 
eS a ae space of hundreds of thousands of 
Mf manufacturers, retailers, wholesal- 7 R. 
ers and service organizations of — 
mM e every kind and size. out 
Ag Charting the millions invested in mae 
newspaper advertising to support }2@U0 
j the 2nd, 3rd and 4th loan drives, Phi 
the bureau says that never before 4 
has any advertising effort in any —~ 4 
medium enjoyed the support of so sae . 
broad a representation of business it 
and industry. Despite newsprint adh - 
shortages, says the booklet, bond al us 
promotion during the 4th War — 
Loan occupied a bigger percentage |°US"? 
of total newspaper space than ever said oO 
before devoted to a single subject nN 
in the history of the press. , Pp 
ustry 
Issues House O tion.” 
ues House Organ tion.” 
Scene: New York Advertising Agency office. “Listening Post,” a new house He 
Voice: That of the head of a supply company, for many years organ centered around educational able ; 
an important factor in the plastics industry. activities at KMBC, Kansas City, give 1 
Mo., has been circulated to all Are a: 
educators in the Kansas City area. 3.11); 
Present oy call rd a house 
° sii P P on a monthly basis throughou 
“We'll go right on advertising in Modern Plastics... Why ? | school year. aia | 
P : Mr. 
Because Modern Plastics made plastics an industry. | don't know Distributes Pamphlet a 
of a publication in any market that has done more to further pany, Terre Haute, Ind., a dis eat 
. A ; tributed a mailing piece on one@ (| .iq4 
and develop a field's potentials than has Modern Plastics. Terre Haute’s booming industries, | that 
Commercial Solvents Corporation, | mont} 
Through twenty-odd years it has been teacher, publicizer, pamemnastescstnshesdienl snsunaseve farme 
promotor, recorder, an ever continuous inspiration and 
through dominance the best advertising medium money 
can buy —and for my money, the only medium!” 
PRESIDENT 
Claremont Waste Manufacturing Co. 
Claremont, New Hampshire 
we Pe 
| . MODER 1 ee ° 4 COLLINS, MILLER k i 
‘, e ‘ j Pp 
+2 a | HUTCHINGS . 
a 2 3 3 | P 
#F PHOTO-ENGRAVERS . 
: b 
ie 
207 North Michigan Avenue 
L 
* Chicago 1, Illinois ....++ Je 
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Exciting Uses of 
Aluminum Told to 
Senate Committee 


Washington, June 21.—Intelli- 
gent use of the nation’s vastly ex- 
panded capacity for the production 
of aluminum can mean new pros- 
perity in the steel and transporta- 
tion industries, and fewer market- 
ing headaches for the farmer, offi- 
cials of the two large producers 
confidently told the Truman com- 
mittee of the Senate today. 5 
All that is needed to put alumi- 
num to work, I. W. Wilson, vice- 
president, Aluminum Company of 
America, told the committee, is a 
determined educational campaign 
to convince designers and fabrica- 
tors of the miracles aluminum can 
work. P 
Mr. Wilson, and George R. Gib- 
bons, Alcoa executive vice-presi- 
dent, assured the committee that 
automobiles could eventually be 
made from the material, and that 
millions of pounds of aluminum 
would go toward the construction 
of box cars, helicopters, aircraft, 
shipping and containers. 
Referring to a WPB order re- 
leasing aluminum for civilian pro- 
duction where facilities and man- 
power are available, Mr. Wilson 
said Alcoa is able to deliver 50,- 
000,000 pounds of aluminum a year 
for civilians, and that it could now 
fill orders for a number of stream- 
line trains if WPB gives its per- 
mission. 

Sees Many New Uses 
R. S. Reynolds, president of 
Reynolds Metals Company, pointed 
out that aluminum shipments in 
March were nearly as much as the 
nation’s total output for a single 
prewer year. ' 
This great aluminum capacity 
need not wreck the steel industry, 
he declared, if the steel industry 
takes advantage of the insulating 
quality of aluminum. “If the steel 
industry refuses to make use of 
aluminum I prophesy the steel in- 
dustry will find it difficult to make 
use of its present production,” he 
said, “but if it uses aluminum, I 
prophesy that great as the steel in- 
dustry is now, it will yet have to 
double and redouble its produc- 
tion.” 
He said aluminum would make 
new uses for soft woods, now suit- 
able only as fuels, “because it will 
4" them freedom from moisture, 


ae 


_— 


fre and termites, and a quality of 
insulation which will keep the 
houses of the world free from ex- 
cess heat in summer and excess 
cold in winter.” 

Mr. Reynolds said that alumi- 
num foil would be an imnportont 
postwar packaging item, requiring 
‘between 500 million and a billion 
jpounds of aluminum a year. He 
said tests with the foil showed 
that it kept fruit fresh “for 
‘nonths.” Aluminum will provide 


farmers with superior protection 
In preserving fresh fruits, vege- 
lables and frozen foods, “enabling 
the farmers to market their prod- 


SELLING NEW HAVEN'S 
WAR WORKERS 


The Journal-Courier goes into war 
Plants by the thousands daily — 
each copy read by many, and 
Passed on from shift to shift — 
each copy working 24 hours daily 
to bring you coverage of today's 
best-spending customers 

100,000 readers daliyi 


* *& THE * x* 
NEW HAVEN, CONN. 


JOURNAL-COURIER 


ucts throughout the year instead of 
forfeiting their profits in gutted 
markets at harvest time,” he de- 
clared. 


Reinhart Ovens Agency 

Robert Reinhart Jr., former 
sales and advertising manager of 
the Jules Chain Stores Corpora- 
tion, has opened an agency under 
his own name at 277 Broadway, 
New York. He will handle retail 
store accounts exclusively in con- 
nection with newspaper advertis- 
ing, merchandising, display and 
sales promotion. 


Elgin Cards New Show 


Elgin Watch Company, Elgin, 
Ill., will replace its current “Ad- 
ventures of Nero Wolfe” program, 
heard Friday night over the Blue 
Network, with a new weekly series 
titled “Keep Up with the World.” 
The 30-minute show, starting July 
23, will be heard each ,Sunday 
9:30-10 p.m., CWT, over the full 
network, and will consist of a 
dramatization of material obtained 
by Freeling Foster, author of the 
“Keep Up with the World” column 
in Collier’s. J. Walter Thompson 
Company, Chicago, is the agency. 


AFA Elects Twelve 


Advertising Federation of Amer- 
ica has admitted to membership 
Munsingwear, Inc., Minneapolis; 
Times, Trenton, N. J.; Davies & 
McKinney, Erie; Steketee & Son, 
Muskegon, Mich.; Chronicle Pub- 
lishing Company, De Kalb, IIL; 
Walter E. Thwing, Inc., New York; 
Anfenger Advertising Agency, St. 
Louis; Sun, Lowell, Mass.; Ne- 
braska State Journal and the Star, 
Lincoln, Neb.; Cahall Advertising 
Agency, Philadelphia; and Army 
Times and Civilian Front, Wash- 


ington, D. C. 


33 
May Buy White Rock 


Subject to approval of its stock- 
holders, White Rock Mineral 
Springs Company will be acquired 
by National Distillers Products 
Corporation, New York. 


COPYWRITER 
MALE OR FEMALE 


Catalog experience protorved for mail- 
order house with retail interests. Primarily 
for hard lines, such as farm equipment 
and auto parts. State qualifications in full 
and salary desired. Box 4880, ADVERTIS- 
ING AGE, 100 E. Ohio St., Chicago 11, Ill. 
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THE RIGHT sipe FOR YOUR apverrisina! 


52% OF BUYING INCOME 


“GREAT GUNS!” .... 


All this in 40 years . . . over 200,000 people . . . cloud tickling skyscrapers .. . “Oil - 
Capital of the World” . . . right side of Oklahoma trade center . . . hub of tne nation’s 
pipeline and refining network . . . million-people market . . . surrounded by rich deposits of 
lead, zinc, coal, natural gas, and producing agricultural products and livestock in abund- 
ance. Father Time . . . that’s “Tulsa Lond” today .. . a splendid market for the advertiser, 
adequately covered by two dominant newspapers at ONE LOW COST! 


TULSA WORLD 


CAPITAL NEWSPAPERS 


TULSA TRIBUNE 


REPRESENTED NATIONALLY BY 
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@ THE BRANHAM CO. . 
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War Ad Council Moves 

The War Advertising Council 
has moved to 11 W. 42nd Street, 
New York 18, Suite 1781. Tele- 
phone number is BRyant 9-3641. 


AGENCIES! 
ADVERTISERS! 


Need Rush Copy? 
New Ideas? 


A Fresh Slant to that Old Theme? 


Let us help you now! Confidential, 


professional work that must satisfy. 
Consumer goods only. Fee com- 


Winter Heating 
Drive Gets Aid of 
Nat'l Advertisers 


Washington, June 21.—‘‘Prepare 
for Winter Now,” one of the most 
important government information 
campaigns for the summer months, 
is a model of what OWI can mo- 
bilize when it asks the nation’s 
publicity machinery to support an 
important educational program. 

Involving the paid advertising 
of the fuel, weather-proofing and 
automatic controls industries, it 
calls for voluntary support from 


ter, when it is expected that a 
shortage of 38,000,000 tons of coal 
will add millions to the ranks of 
thermostat - conscious housekeep- 
ers. 


Manufacturers to Cooperate 


Richard Mathewson, on leave as 
promotion manager of Scholastic 
Magazine, was appointed campaign 
manager for the program, under 
Brooks Darlington, OWI deputy 
director. He was promptly prom- 
ised the cooperation of weather- 
proofing manufacturers, who spent 
$15,000,000 along these same lines 
last year, and of automatic heat 
control manufacturers, who were 
recently authorized to make 950,- 
000 heat control devices for home 
use. 

Sherman K. Ellis & Co., New 
York, the War Advertising Coun- 
cil task force for the campaign, is 


print situation of the local papers, 
are to be sold to dealers who wish 
to cooperate in the campaign. 
Since coal dealers all over the 
country have been mobilized in 
the effort, and local hardware and 
other weatherproofing and reno- 
vating dealers are involved, it is 
expected that this material will 
be widely sold. 

Three ads will also be sent to 
shopping newspapers in August. 
According to OWI estimates, these 
shopping papers, numbering 500, 
have a circulation of 12,000,000. 


Local Appeals Used 


Further efforts to reach local 
audiences will be made through 
“War Message Copy,” the clip- 
sheet distributed to local adver- 
tisers by AFA and the Graphic 
Arts Victory Committee, and 
through the bulletin of the Ameri- 
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ATEN-YEAR-OLD 
HOUSING TEAM 
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mensurate with work . . . reason- national and local advertisers by | at work on two series of advertise-|can Retail Federation, which has : Lend a" Gill 
able. Please send all details §||radio, newspapers and magazines,|ments which will be sent to 1,800 | designated “Winterize Your Home” apy any be Secs of Cooparetion end anal pan 
possible to and involves the use of display,| daily newspapers in two separate as the retailer campaign for Aug- ‘ Chi: 
direct mail, outdoor, and every| packets, the first containing an | ust. yy tn hy tatoo @ tion 
conceivable “sales” technique. “order - early - and - cooperate -| A _ newsreel trailer, featuring | "sme une moun Rirkaperpintrsicalend dur’ 
COPY = FE ATURES The problem faced by nine gov-| with-your-dealer” message, and|Solid Fuels Administrator Harold To WHLLAMSOURON SAVINGS BARE ™" den 
ernment agencies was to convince|the second a “winterize-your- | Ickes, will be released during the 1 Ramen Pn, Sree Lou 
Box 5527, Dallas, Texas ong orn d that they or pre- | furnace” theme. ‘ sik vor of June 21 in all theaters, | ‘=--mtenen neem? paw 
pare their homes now and make These newspaper ads, available|and a special 250-foot film bulle- ' dust 
their heating plans for next win-'in small sizes to suit the news-'tin, “Prepare for Winter,” will be ao Polletihs Moning Pr ecstiroe _ 
10th anniversary, private a np. insti. § POD 
s . =» 8 * os tutions in various parts of the coun 

i in our atlvertisin with | goo S TECHNIQUE of pre-editing are forming groups to sponsor a " 
picture-stories has made it the best-read end — like this to salute FHA’s 9 poy, 
national magazine section — as proven by potter, ees, prsgrom J posce 08 | mee 
a a independent reader surveys. Ask us to New York morning papers June 20 wh 
Re i a et aa show them to you. through -_ — eg a of five info 
rooklyn savings banks. . 
As the best-read section of the duindey oy 
paper next to the front news section, Parade shown in 14,000 theaters the week § and 
offers an outstanding medium for your ad- «fa radio, OWI scheduled dri\ 
mt ‘ , . . " scheduled | min 
vertising. Space still available. Circulation the message on 43 ‘programs on all } cuts 
2,000,000. Below — read how Parade’s ae pr during the week of June § fou 

; y P and again for July 17 and 24. 
picture-story reer works. Radis bith apet, however, ail bel Fu 

the week of June 26, when 45 
advertisers will give their network Of 
time on 831 broadcasts, under the Si 
OWI national spot radio plan. and 
Radio Advertisers Aid 1 
Among the programs scheduled } tors 
to cooperate in the “Prepare for | hav 
Winter” campaign are White King } boo! 


Products, with 103 broadcasts; | the 
Atlantic Refining, with 66; Stude- } of 
baker newscasts, 91; Miles Labo- } mer 
ratories, 66; Mentholatum, 75, and } ind 
others. » 
Other radio includes two 15 § repx 
minute sketches of “Hasten the § sus, 
Day,” government’s version of the } tion 
soap opera, which is used tran- } ture 
scribed by 300 stations, and the | stat 
OWI Women’s Radio Guide, a fact | mat 
sheet for women radio home-] whc 
makers and commentators. 
Resorting to graphics, the cam NB 
paign involves 500,000 20x28 three- | 
color posters reading “Your Gov- W 
ernment Warns . . . Prepare for | "@™ 
Winter Now . .. Take Dealer's = 
% Advice.” Many of the posters Vill 
FROM OFFICE WORKER to aviation cadet is’a terrific wrench for will be installed in war plants and | 4! 
thousands of boys. Parade picked a typical boy and decided to public buildings, but 200,000 will | 1 @ 
follow his career in picture-stories, some already published, and be allotted to the insulation and 
oaham scheduled at teneen halen. controls industries for distribution } °°*! 
= iiciiiedaaa Agriculture will fan some out § SY 
through its extension _ servite; 
FHA will have a supply, and each | Bur 
of the 41 regional offices of Solid A 
Fuels will help. urer 
A 6-9 envelope stuffer addressed | audi 
—— | Cor 


500,000 


STOCK PHOTOS Bi 


ent 


PARADE PICTURE-STORIES always have the as quality 
of individual people in action—the living quality people 
expect when they pick up each leous. Mose about 
Parade’s editorial methods next month. 


A DETAILED scenario was planned. Beginning with his office 
routine, the first story took the boy through his anxious period 
of waiting for orders to report. Every photograph, every pose, 
every situation was ited, to help tell the story. 
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to householders, prepared by OWI 
and paid for by industry is con- 
templated, and a four-page project 
folder will go to 25,000 printers to 
stimulate local preparation of 
direct mail material. This last 
item will be prepared by the 
Graphic Arts Victory Committee 
in cooperation with OWI. | 

OWI’s news and magazine bu- 
reaus, and the press officers of 
Solid Fuels are distributing mate- 
rials, and the “1944 Manual for 
Winterizing the Home” is already 
peing distributed to government 
and industry officials by the WPB 
conservation division. 


Gillette Heads 
Publishers’ Group 


Chicago, June 20.—E. Scranton 
Gillette, Gillette Publishing Com- 
pany, was elected president of the 
Chicago Business Papers Associa- 
tion yesterday. He had served 
during the past year as vice-presi- 
dent. Other officers chosen were 
Louis Brookman, Concrete, vice- 
p..3ident; Scott Dowd, Paper In- 
dustry, treasurer, and Frank 
Kottra, Keeney Publishing Com- 
pany, secretary. 

Directors are G. D. Crain Jr., 
ADVERTISING AGE, retiring presi- 
dent; Paul Clissold, Bakers’ 
Helper, and W. W. Gothard, Do- 
mestic Engineering Publications. 

Phil H. Stitt, chief of the busi- 
ness paper section of the WPB’s 
information division, who ad- 
dressed the meeting, warned that 
the paper situation is still critical, 
and that results of the current 
drive tu: paper salvage may deter- 
mine whether there will be further 
cuts in paper allotments for the 
fourth quarter. 


Furniture Statistics 
Offered to Industry 


Statistics on the manufacture 
and distribution of household 
furniture in the United States to 
assist manufacturers and distribu- 
tors in their postwar planning 
have been compiled in a new 
booklet by Edward R. Killan of 
the specialties unit for the Bureau 
of Foreign and Domestic Com- 
merce, Washington, as No. 8 in the 
industrial series. 

The 28-page booklet is based on 
reports of the Bureau of the Cen- 
sus, and contains data on produc- 
tion from 1929-41; estimated fu- 
ture production; production by 
states, cities, classes and kinds of 


material, and an analysis of 

wholesale and retail details. 

NBC Promotes Thr2e 
Walter B. Davison has _ been 


named assistant sales munager of 
the radio-recording division, NBC. 
Willis B. Parsons will handle spe- 
cial assignments for radio stations, 
in addition to being assistant sales 
manager, and Claude Barrere has 
been named division manager of 
Syndicated sales. 


Bur Promoted 

Arnold G. Bur, assistant treas- 
urer and public service division 
auditor, Wisconsin Public Service 
Company, has been appointed sales 


Manager, with offices at Green 
Bay. The newly created position 
of assistant sales manager will be 
held by Dale Remington, at pres- 
ent advertising manager. 


“Lady, your health is per- 
fect! WaddalI care — 
WFDF says I'll be drafted 
tomorrow.” 
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Heads St. Paul Adclub 


H. B. Fairbanks, promotion 
director of the Emporium, St. Paul, 
has been elected president of the 
St. Paul Advertising Club, suc- 
ceeding John F. Lewis, director of 
advertising, St. Paul Dispatch and 
Pioneer Press. 


Macfarlane Elected 


J. C. Macfarlane, vice-president, 
Canadian General Electric Com- 
pany, Toronto, has been elected 
president of the Canadian Manu- 
facturers’ Association there. 


Suggestion Plan Issued 


Details on how to operate a sug- 
gestion system to get worth while 
ideas from employes are outlined 
in a recently published Hammer- 
mill Paper Company booklet, 
“Turning Ideas Into Dollars.” 


Burnham in New Post 


Rogers Majestic Corporation, 
Toronto, has appointed W. 
Burnham general sales manager. 
He has been actively associated 
with the radio business since 


1923. 


Gets Rollins Account 


Douglas D. Simon, Advertising, 
New York, has been appointed to 
direct advertising for Rollins Ho- 
siery Mills, Inc., Des Moines. 
Trade and fashion magazine inser- 
tions are being planned. The 
agency also will direct a fashion 
magazine and direct mail schedule 
for B. H. Wragge, style organiza- 
tion, New York. 


Names Beaumont 


Plastics Industries Technical 
Institute, Los Angeles, which offers 


4 


35 


home study and resident courses 
in plastics, has appointed Beau- 
mont & Hohman to direct ‘its ad- 
vertising. Newspapers, radio, na- 
tional magazines and direct mail 
will be used. 


PREMIUM COUPONS 
HANDLED 


John a McElwain & Co. 


A DIRECT MAIL SERVICE 
Phones Webster 2336-7 
607 S. DEARBORN ST. CHICAGO 
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Me they 
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They Put the NZ” in 


Back in 1915 New Zea- 
landers put the “NZ” in 
ANZAC when the Austral- 
ian and New Zealand Air 
Corps combined. Yanks, 


are experts at teaming up 


with other husky lads possess- 
ing keen eyes and rugged grins. 


Yanks and New Zealanders 


“down under” have clicked from the very 


this is the kind of hearty 


International Cooperation that gets 


the world over. 


c 


'Y 
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Anzac... 


At home we can help the cause for 
which they’re fighting by doing the im- 
portant daily little things such as saving 
waste paper. International Paper Com- 
pany urges careful conservation and 
constant salvaging of paper — for paper 
is a vital material in winning the war. 


5TH WAR LOAN...BUY MORE 
THAN BEFORE 


Srleenational 
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¥ PAPER COMPANY 


S 220E. 42nd ST., NEW YORK 17, N.Y. 


PAPERS FOR PRINTING AND CONVERTING 
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Many who read the Mirror on June 24, will re- 
member its birth twenty years ago. Then, America was 


whipping a depression stemming from World War I. 


so young 


case— gaping at the touring Prince of Wales — ‘‘ob- 


People were 
following the 
Leopold- Loeb 


serving” the fifth year of prohibition. Florida was 


The 1924 Mirror reflected the era 
so faithfully that some attributed its success to sen- 


booming. 


sationalism alone. What they overlooked was a quick 


and vivid news pre- 


oe °® 
sentation, new even to SO Vi ri Lad | 


New Yorkers. But that 

was its deliberate pattern; the Mirror had sensed 
what The People want and need. 
the Mirror was the first and continues to be the only 


For instance, 


New York morning and Sunday newspaper using all 
three great wire services: AP, UP and INS. Master- 
fully, it distills their 800,000-word daily newsflow and 
adds the brilliant reporting of 
its own star-studded staff. In 
pictures, too, the Mirror is tops, 


Member of ASSOCIATED PRESS «+ UNITED PRESS «+ INTERNATIONAL 
NEWS SERVICE «+ AP, INP & STAFF PHOTOS *« MEDIA RECORDS 
ADVERTISING FEDERATION OF AMERICA *« AUDIT BUREAU OF CIR- 
CULATIONS «+ AMERICAN NEWSPAPER PUBLISHERS ASSOCIATION 


with photos from every accredited source and its own 
capable lensmen. Add the information and entertain- 
ment provided by foremost features and expertly con- 
ducted departments and you have the Mirror...a 
7-day newspaper for all the family. Still young 
as newspapers go, the Mirror is old in the ways of 
successful publishing. New Yorkers, buying at news- 
stands, skyrocketed the Mirror until it outsold all 
save one (without contests, premiums or other hypo- 
dermics). And advertisers, knowing the importance of 
this essential medium—almost 740,000 families daily, 
more than 1,700,000 Sunday — used it understand- 
ingly. Together, readers and advertisers wrote for the 
Mirror a story of growth unmatched in newspaper 
history... growth it took a war to halt, even tem- 
porarily. Young, virile, editorially able, the 
Mirror is one of America’s great NEWSpapers. Re- 
affirming the principles which made it the nation’s 
second largest Sunday and third largest daily, the 
Mirror rededicates itself, on the eve of its 20th Anni- 


versary, to the things that mean the most good for all. 
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DEAR JOE . . . . BUSINESS CHART OF THE WEEK . . . 
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. THE PAY-OFF . . . . OTHER FEATURES. . _ 
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Dear Joe ? 


Each week G. I. Joe, former young adman, 
gets a letter from a prominent advertising 
man, discussing some basic situation or peint 


of view that will be important for “Joe” to bear in mind when he returns to 


civilian life in the advertising business. 


Dear Joe: 

You continue to astonish me. 

If I were in your shoes—fighting and 
moving forward and fighting some more 
and not knowing what ends of the earth 
I’d fight in before this 
war is over —I don’t 
think that I could end 
a letter, such as your 
last, with three or 
four pointed and pen- 
etrating questions 
about a business I 
left a long time— 
twenty - five months! 
—ago. 

I’ll do my best to 
answer them. 

Yes, it is true that 
the major manufacturers are keeping their 
names and the names of their products 
alive—names that some of them spent 
millions to establish. They are advertis- 
ing, with understandable pride, their 
wartime achievements, and at the same 
time reminding readers of their peace- 
time products. 

Yes, many manufacturers are fully 
aware that in any given market it is just 
as important to keep their dealer’s name 
alive too. So they continue their dealer- 
help advertising. It is slanted as best it 
can be to services the dealer can still 
render, but essentially it achieves the 
main purpose of reminding the public 
that Will Bemis is still the official local 
representative for XYZ _ products. I 
should say, Joe, that by no means all 
manufacturers are as far-sighted as this. 

In answer to your next question, it is 
a fact that dealers who don’t have the 
advantage of far-sighted manufacturers 
would like to advertise and would wel- 
come a cooperative program in which the 
costs would be split on some equitable 
basis between dealer and manufacturer. 


A. M. Anderson 


Dealers want this for their own benefit, 
but such advertising is just as valuable 
to the manufacturer. 

In regard to postwar business, here are 
my best guesses at the moment: There 
are bound to be many changes in dealer 
setups. A mighty shifting of align- 
ments will take place with dissatisfied 
dealers scrambling for new franchises and 
manufacturers engaging in a free-for-all 
of their own for dealers. There will be 
big swings back to some products and 
huge shifts to products we have never 
even heard of. Those manufacturers who 
are building up their dealers are the ones 
who will have an immense advantage in 
the keen competition that is bound to 
come. 

I hope this gives you a little idea of 
the present status of dealer-help adver- 
tising, and something of a preview as I 
see it, of the postwar position of manu- 
facturers in regard to outlets. The part 
dealer-help advertising will play is ob- 
vious. 

And, Joe, I want you to take your part 
right here on your old stamping grounds. 
This business isn’t easy to learn, but it’s 
mighty hard to forget, so don’t worry 
about being behind and having to catch 
up when you get back. 

Another thing. There are, besides you, 
about 12,000,000 other men and women 
in our forces who have lately acquired 
an entirely new regard for the contents 
of the morning mail. Soldiers, they tell 
me, welcome letters. Well, you can be 
sure that direct mail advertising will not 
lose from this. At the very least it will 
continue to be a major medium in ad- 
vertising. 

Best luck to you, Joe. 

A. M. ANDERSON, 

Chicago Manager, Direct Mail Di- 

vision, The Reuben H. Donnelley 

Corporation. 


Vhe C P ag - O/T il NEWS AND VIEWS OF MAIL ORDER ADVERTISING 


In this department, basic principles which have proved their value in mail 
order advertising—and which are equally important to the advertiser who 
does not seek direct inquiries or orders—will be reviewed and discussed from 
week to week. Pertinent case histories, queries and comments from readers 
are invited. Whenever possible they will be.answered here. 


By THE MAIL ORDER MAN 

A cardinal principle of all personal sell- 
ing—make it as easy and simple as pos- 
sible for the prospect to act—carries over 
into mail order advertising also. The 
more clearly and easily you can arrange 
for the reader or listener to send in an 
order or inquiry, the better your results 
will be, 

That is why direct mail advertisers en- 


More help trom your refrigerator! 


FRIGIDAIRE 


tells you 58 thrilty ways to 


put a litt in lehovers ¥ 
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GETS ONE-FOURTH —This October 

ad, complete with coupon, pulled 

25.7% of all direct coupon response 

during the first 13 weeks in which the 
nine ads appeared. 


close an order form or reply card and 
publication advertisers try to include a 
coupon where possible or feasible. A cou- 
pon will almost always increase the re- 
sults over an ad where the reader must 
write his own letter in reply. 

A striking example of this fact is a 
Frigidaire campaign of 1943, particularly 
since the ads appeared in nine general 
magazines which do not carry much mail 
order advertising. There were some vari- 
ables which must be considered but in 
general the figures can be taken as a clear 
indication of the difference in results 
when a coupon is used. 

There were nine ads of page size or 
larger and all of them ran in seven maga- 
zines—Ladies’ Home Journal, Woman’s 
Home Companion, McCall’s, Good House- 
keeping, Better Homes & Gardens, Ameri- 
can Home and Farm Journal. In addition, 
some of them appeared in True Story and 
Life. 

All of the ads offered Frigidaire’s new 
free booklet, “Wartime Suggestions,” 
planned to help the housewife with her 
wartime food problems and especially 
with her more efficient use of her re- 
frigerator. By December, when the last 
ad appeared, 6,750,000 copies of the book- 
let had been distributed. 

In giving me these figures, L. A. Clark, 
Frigidaire’s assistant general sales man- 
ager, averaged the returns from all of the 
ads which were not couponed and com- 
pared the two couponed ads with this 


average. This shows that the April ad 
drew 7 1/3 times as many returns and the 
October ad 5 times as many as the aver- 
age of the non-couponed ads. 

Taken from another angle—that of the 
percentage of total requests received from 
all ads in the first thirteen weeks from all 
of the magazines carrying all nine ads— 
the April ad drew 37.8% and the October 
ad 25.7%. The other seven ads produced 


the remaining 36.5% of all direct requests. 
The April ad results should be dis- 
counted somewhat because it was the first 
in the series and it was a page and two- 
thirds in size. But the October couponed 
ad appeared after more than 6,000,000 
booklets had already been distributed—so 
it was a fair test of coupon pulling power. 
This particular ad even brought 496 re- 
quests in April, 1944, six months later. 


lhe Creative Wane Cormer . 


Items for an Elementary Class: 

1. The Listerine Shaving 
Cream promise not to ° 

make shaving a pleasure. 

2. Railroad copy, for the 

most part the most 

boastful and tiresome 

in the business. 


3. The W. K. Kellogg pages 
with the beautiful full- 
color illustrations — but 
without either signature 
or package to identify 
the cereals they adver- 
tise. 


4. Advertisements in 
verse. 


5. The 10,086 women who 
“honestly and frankly 
wrote why they switched 
to Modess. 8 out of, 10 
said ‘so soft’! ‘so safe’! 
or ‘so heavenly comfort- 
able’!”’ tig be 

(The italics are ours.) at 


6. Motion picture adver- 


tising. labo 


7. The can manufacturers’ 
campaign that buries all 
the real advantages of 
cans underneath trick 
headlines and even trickier illus- 
trations. 


8. Spark-plug copy. 


9. The almost fanatic competition in 
social consciousness in the adver- 
tisements of the hearing-aid manu- 
facturers. 


10. Dog-food advertising. 


11. The low comedy dialogue in the 
newest American Locomotive ad- 
vertisement: 

“Steam engine, my aunt Sarah! A 
steam engine’s got a tall stack and 
big belly and wheels goin’ round 
outside. Thet there is one of them 
streamliners.” 

“Sure, Lem—but streainlinin’ by 
itself don’t tell you nothin’. All 
kinds of engines is bein’ stream- 


"You Durn Fool— I+ is a Steam Engine!” 
“ita ~~ . 


lined these days—you can’t tell 
what’s underneath. The station 
agent told me so hisself.” 


12. Mattress copy. Except Beau- 
tyrest (despite the lovely 
models who go to sleep fairly 
dripping with lipstick and 
mascara.) 


13. The constantly changing, confusing 
layouts of Ethyl Corporation ad- 
vertisements. 


14. Perfume copy. 


15. The advertisement for Adel Preci- 
sion Products (hydraulic devices, 
etc.) in which a little girl asks her 
mother (in the headline) which of 
a litter of fluffy kittens she should 
name Adel! 


Business ae ll. 


U.S. CIVILIAN FAT SALVAGE 
COLLECTIONS and NEWSPAPER PROMOTION 
Pounds Value of 
Collected te . Mawspaper 
i — $2,000,000 
15,000,000 — : 
i — $1,500,000 
COLLECTIONS H 
; ita ~ $ 1,000,000 
ef Fective 12-43-43 
5,000,000 — 
/ — $500,000 
FAT SALVAGE / 
ADVERTISING 
STARTS, 7-6-42 
AUG. SEPT, OCT. NOV. DEC. JAN. FEB. MAR. APR. MAY JUNE JULY AUG, SEPT. OCT. NOV. DEC. JAN. FEB. MAR. APR. 
| 1942 } 1943 ; 1944 
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OHA TO TROU 


You have known girls “born to trouble.” _ 

__ Allie was such a girl. Her beauty dis- 
_turbed men and they schemed to win 

| : | her. One man finally did—but ina way 
you'd never dream could happen. A 

story you will discuss with your frien: 


In July issue of Life Story. 
fhe New Kind of 


magazine for women. 


hyper month more women are asking 
others: “Did you read Life Story’s 
new issue?” Women are finding real stim- 
ulation in its pages, a completely new 
reading experience in this magazine that 
is unlike any other woman’s magazine 


published. 


In July Life Story you will find rich slices 
of life—Adventures in Living by such 
leading authors as: Alec Rackowe, Anne 
Homer Warner, Phyllis Gordon Dem- 
arest, Achmed Abdullah, Florence Ford, 
Eve Burkhardt. 31 features in all. 


MESSAGE FROM THE EDITORS: 


The editors of Life Story believe today’s 
women are both eager and _ seeking. 
Eager to get ahead. Seeking happiness 
in their own personal adventure in liv- 
ing. These women appreciate new ways 
of doing things better, from making 
friends to making a salad. If you are in- 
telligently interested in getting the most 
from life, Life Story is especially de- 
signed for you. 


No serials, but two outstanding complete 
book-length novels in each issue. 


LIFE STORY 


MAGAZINE 


Devoted Exclusively to “Adventures in Living” 


sannrer 


The only woman’s magazine of its kind. 
July issue now on sale at your newsstand 


ONE OF THE GREAT FAMILY OF FAWCETT MAGAZINES 


NOTE TO ADVERTISERS: Lire Srory’s circulation over 500,000 per month delivered. New 32-page color section. 
Premium-priced at 25c—99.8% newsstand demand. Fawcett Publications, Inc., 1501 Broadway, New York 
18, N. ¥ 


.}ereation of an environment 


Institute Urges 
More Thought to 
Consumer Credit 


Washington, June 22. — Govern- 
ment and business should give 
systematic consideration to the 
in 
which consumer credit can wisely 
and safely be used during the 
postwar era, the Consumer Bank- 
ing Institute urges in its bulletin 
for June. 

Attacking the Baruch and Tru- 
man reports on postwar planning 
for failing to consider the prob- 
lems of distribution, the bulletin 
says that total demand cannot be 
sustained after the war without 
cash purchases and consumer 
credit. 

“Production is the headquarters 
of the economy,” the bulletin says. 
“But without distribution, as- 
sembly lines cease to move and 
products become inventories in- 
stead of sales.” Consumer credit, 
it insists, raises and improves the 
standard of living; lowers the 
prices of consumer durables and 
other consumer goods, and pro- 
vides the keystone of the pro- 
ducer-distributor credit structure. 
The institute urges that postwar 
planners should immediately con- 
sider whether the available supply 
of consumer credit will be ade- 
quate, and that it should work out 
remedies for abuses which have 
grown up in the field. 


Scotch Tape Transfers 


Scotch tape division, Minnesota 
Mining & Mfg. Company, St. Paul, 
has announced the following per- 
sonnel changes: W. E. Zimmerman, 
sales manager, St. Paul division; 
E. B. Thomson, sales manager, 
Pacific Coast division; A. S. Drew, 
sales manager, Boston division; 
and L. E. Tyas, acting sales man- 
ager, Cincinnati division, named 
sales manager for that division. 
Effective July 1, P. W. Mereness 
will become sales manager of the 
Detroit division. 
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Douglas Shoe 
Seeks Dealers in 
Foreign Climes 


Boston, June 21.—W. L. Douglas 
Shoe Company, Brockton, which 
did a sizable export business 
before the war, expects to do a 
considerably larger foreign vol- 
ume when hostilities cease, and 
has begun consistent efforts to 
line up distributors and dealers in 
areas which can now be reached, 

Spearhead of the company’s 
current effort, through Harold 
Cabot & Co., Boston agency, is 
advertising in the overseas and air 
express editions of Time, announc- 
ing that additional W. L. Douglas 
franchises will be available, and 
inviting inquiries. 

To handle inquiries from this 
advertising as well as from other 
channels, the company has pre- 
pared a 20-page export brochure 
in English, French and Spanish, 
which details the history of “the 
most famous trademark in the 
shoe industry,” the operations of 
the company, and its position in 
the industry. 


WKEC to Rejoin CBS 


WKRC, Cincinnati, one of the 16 
original CBS stations owned and 
operated by that network from 
1931 to 1939, is rejoining CBS June 
1, 1945, as a basic outlet. Since 
1939, when WKRC was sold to its 
present owner, the Cincinnati 
Times-Star, the station has been 
a Mutual outlet, while WCKY has 
been the CBS affiliate in that city. 


Texas Group Elects 


George Peeler, editor and pub- 
lisher of the Press, Taylor, Tex., 
has been elected president of the 
Texas Press Association. Joe 
Cook, editor of the Mission Times, 
was named vice-president, and H. 
Deskins Wells, editor and pub- 
lisher of the Wellington Leader, 
was reelected secretary-treasurer, 
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PRINTIN 


Now...more than ever... 


YOU should 
look to Farthorn 


With the war making a big demand on person- 
nel, advertising agencies and advertisers must 
look to the best and simplest way to handle their 
production requirements. This can be accom- 
plished through Faithorn comPLeTE SERVICE— 
Ad-setting, Engraving and Printing, with art 
work and layouts — all under one roof. Why 
send cuts to one concern, type to another, 
blocks away, and then give your printing to a 
firm even farther distant? You can cut costs, 
eliminate worry and save TIME, TROUBLE and 
money by having Faithorn do the complete job. 
Only one contact and one order necessary. Let’s 
get together. Write, or phone Whitehall 2300. 


FAITHORN IS THE ONLY CONCERN IN CHICAGO 
THAT OFFERS THIS COMPLETE SERVICE, 


AD-SETTING .- 


Faithorn Corporation 


ENGRAVING .- 
400 N. Rush Street * Phone Whitehall 2300 + Chicago 11, Illinois 


PRINTING 
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a Coenen ot 
Senet eee taste TANI 
‘TASTE FRESHNESS'—Chas. H. Phil- 
lips Co., New York, has launched an 
18-week test in newspapers of six mar- 
kets using 452 and 200-line ads with 
a new "taste freshness" copy approach. 
Thompson-Koch Co. is the agency. 


Boosts National 
Advertisers in 
New Promotion 


Gary, Ind., June 21.—As a serv- 
ice to national advertisers and to 
build good will among local mer- 
chants, the Gary Post-Tribune 
has inaugurated a free weekly 
poster service listing in page-ad 
form nationally advertised prod- 
ucts appearing currently in its 
columns. 

Under the heading, “This store, 
in cooperation with the Gary Post- 
Tribune, offers the following prod- 
ucts advertised during the week 
of June 26,” the poster lists the 
products in type size correspond- 
ing to the size of the product’s 
advertisement in the paper. Op- 
posite the name of the product 
is blank space for the local mer- 
chant to enter the retail price. The 
newspaper guarantees the prod- 
ucts to be as represented in the 
advertising, promising that money 
will be refunded if merchandise, 
together with written complaint, 
is presented to the Post-Tribune. 
~The posters are mailed each 
Saturday by the Gary Retail Gro- 
cers Association to 250 independent 
grocers for display on Monday. It 
is estimated that they are seen 
by 200,000 shoppers each week. 


Issues Market Guide 


The 1944 edition of the “Market 
Guide for Latin America” has 
been distributed by its publisher, 
American Foreign Credit Under- 
writers Corporation, New York. 
The publication lists and rates 
more than 65,000 manufacturers, 
distributors, importers and export- 
ers in South and Central America. 


Promotes Vacations 


The Minnesota Tourist Bureau, 
working with a $30,000 appropria- 
tion, is promoting Minnesota as 
the ideal place for a “stay-put” 
vacation. | A 24-page guide book, 
the first in three years, has been 
issued to fill requests from inser- 


tions in a list of national outdoor 
magazines, 


FIRST 


In Alabama 


WSGN, on 610 kilocycles, 
covers more of Alabama than 
any other station; by contour 
comparison; by mail returns 
and by the original NBC All- 
County Survey. Its morning 
Hooper is 50.2% and it offers 
the best salable time of any 
Station in Birmingham. .. . 
Now, while the spendable in- 
come of our farmers and 
workers is at a new high, it’s 


time to thi 
WSGN. ink of Alabama and 


Alabama's | 


Best BUY Far 


Represented Nationally 
by Headley-Reed 


The News-Age 
Herald Station 


Heads Leather Group 


Marion S. Connelly, vice-presi- 
dent of Buxton, Inc., Springfield, 
Mass., has been elected president 
of the Luggage and Leather Goods 
Manufacturers of America, New 
York. Maurice A. Levitan con- 
tinues as executive secretary. 


Plummer Appoints Wiley 


Plummer Ltd. has appointed 
Walter W. Wiley Advertising, New 
York, to handle its account. Media 
will include newspapers, class 
magazines and trade publications. 


Fights Cleveland 
Street Car Franchise 


An injunction granted by Judge 
James C. Connell has restrained 
Mitchell, McCandles & Claus, 
agency for the Cleveland Transit 
Board, in the sale of street car 
and bus advertising. 

The injunction was_ granted 
after Phillip Hardin, as a tax- 
payer, asserted that the board had 
signed a five-year contract with 
the agency without competitive 
bidding or consent of city council 
contrary to the charter. 


39 
Heads ‘Ask Mr. Foster’ 


Orville H. Foster Jr., has been 
elected president of Ask Mr. 
Foster Travel Service, New York. 
He will be succeeded as vice-presi- 
dent, secretary and treasurer by 
Louis C. Baker, who will also head 
publicity. 


UNUSUAL SALES 
OPPORTUNITY 


is offered you in the expand- 
ing $10 billion Negro Mar- 
ket. Sales potential is up, 
costs are down. We can help 
you get your share econom- 
ically, efficiently. Write to- 
day for Free Facts. 


DAVID J. SULLIVAN 


NEGRO MARKET ORGANIZATION 
MARKETING « AUVERTISING « RESEARCH 
545 Fifth Avenue, New York 17, N. Y. 


1S A NEGRO 


Genatt to ‘World’ 


Irving Genatt, associate editor 
of ADVERTISING AGE, has resigned 
to become managing editor of 
Confectionery -Ice Cream World, 
New York. 


.oethe 


of America’s L 


argest Market! 


Like a mammoth hothouse that concentrates the warm, life-giving 


rays of the sun to stimulate growth, the Southland is rapidly bring- 
ing to fruition one of the largest and richest markets the world has 
ever known. The great wealth of this new South—its vast reservoir 
of natural resources, its mines, its steel and iron mills, its chemicals 
and oil, its natural gas, its rich farmlands, its rubber, aircraft, and 


glass plants—its thousands of other industries and resources—all 


TODAY'S NEW SOUTH IS AN 
EMPIRE OF OPPORTUNITY 


This vast Southland has one-third of the land area of the 
continental United States... it has one-third of the coun- 
try’s population and it has two-thirds of the country’s coast- 
line. Coupled with its tremendous resources, the South has 
a climate that allows longer work days, has skilled labor, 
electric power and transportation that promise greater and 
still greater growth for this promised land. 


have been steadily developing with growing momentum, until 


war's impetus has forced them into unprecedented growth. And 
pouring into Southern homes right now are millions of dollars of 
new wealth—wealth that will be spent at war’s end for every neces- 
sity and luxury dear to the Southerner’s heart. Plan now to get 
your share of this wealth by advertising in Holland’s Magazine. 


Holland's knows the South—it has grown with the South, and it is 


HOLLAND'S OPENS THE DOOR 


Holland's opens the door of the Southland for you because 
Holland’s is tailored to fit the needs of the South. Holland’s 
serves over a half million above-average Southern homes. 
It is tailored to the culture, ideals and pleasant living tradi- 
tions of the old South—and is geared to the rapid indus- 
trial development and the broadening horizon of achieve- 
ment of the New South. You cannot take full advantage of 
the present and future opportunities in the New South 
without the inclusion of Holland’s! 


accepted by Southerners as the magazine of the New South. 


TEST TODAY'S 
NEW SOUTH 
WITH HOLLAND'S 


SAN FRANCISCO: RUSS BUILDING 


DALLAS 


Hollands 


The Magagioe of the NEW South 


NEW YORK: 52 VANDERBILT AVENUE 


CHICAGO: 75 EAST WACKER DRIVE 
ST. LOUIS: 205 GLOBE-DEMOCRAT BLDG. 

West Coast Representatives: SIMPSON-REILLY, LTD. 

LOS ANGELES: GARFIELD BUILDING 
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Cowell, Storz Join 
Wright Corporation 


Richard N. Cowell, veteran 
Washington newspaperman and 
correspondent for St. Louis Globe- 
Democrat, has joined the public 
relations staff of Curtiss-Wright 
Corporation, Washington, D. C. 

Melvin J. Storz, assistant man- 
ager of the public relations divi- 
sion of Wright Aeronautical Cor- 
poration, Paterson, N. J., has been 
promoted to manager of that divi- 
sion. 


s 


Maps Protex Campaign 

Advertising for Protex Products 
Company and Protex Products 
Sales Company, which produce 
modern necessities of film plastics, 
will be handled by Marcel Schul- 
hoff & Co., New York. Present 
schedules call for business paper 
space. 


Rr 


> There can’t be a man, woman or 
child in WGR’s domain who does 
not know that WGR joined the 
BLUE network on June Ist. 

We told ’em in big blue-colored 
newspaper ads all through ourarea; 
we plastered the town with bill- 
boards... we hit 16,000,000 street 
car riders with cards inside the cars 
and buses, and Gallup only knows 
how many hundreds of thousands 
with big colored “dash” cards out- 
side the cars ... we peppered them 
for weeks with scores of radio an- 
nouncements ... taxis carried the 
news on their bumpers... store 
windows displayed big placards... 
we even strung 30’x 40’ “election” 
banners across Buffalo’s two busi- 
est thoroughfares. The only trick 
we missed was skywriting; the war 
stopped us there. 

“Biggest, best organized, most 
smashing campaign we've seen,” 
said the BLUE Network. 

So what? 

Justthis: The big news (for radio 
advertisers) in Buffalo is that WGR 
has joined the BLUE and everybody 
hereabouts knows it. 


New CBS Rate 
Card Offers 124%2% 


and 10% Discounts 


New York, June 20.—With rate 
card No. 30, to become effective 
July 15, CBS has announced two 
new and additional discount plans 
for advertisers not now using the 
15% full network discount plan, 
the latter henceforth to be granted 
only on programs using the actual 
present full network of 125 paid 
CBS stations. 

The new plans include a 124%% 
discount on all programs using 
stations whose card rates aggre- 
gate 95% of the full network gross 
rate, and a 10% discount on pro- 
grams using stations whose card 
rates aggregate 90% of the full 
network gross rate. Established 
by CBS as an aid to advertisers 
unable to take advantage of the 
15% discount, the new discounts 
will provide substantially larger 
hookups at little or no extra cost, 
with consequent lower cost per 
thousand listeners. 

Advertisers who are currently 
earning the 15% discount for the 


use of 108 paid stations, which 
comprised the full CBS net when 
the plan was introduced two years 
ago, will be protected for 12 
months. With the addition of 16 
bonus stations on the new rate 
card, a full network advertiser 
actually gains a hookup of 141 
U. S. outlets for the 125 stations 
he buys. Most, if not all, of these 
bonus stations would also be 
added to the “paid” network of 
advertisers earning the new 1242% 
and 10% discounts. 

Rate card No. 30 lists 146 CBS 
stations, some of which are to be 
added to the network during the 
summer months. 
in the U. S., two in Canada, two 
in Hawaii, and one in Puerto Rico. 


Weinberg Appointed 

Sidney J. Weinberg, formerly 
assistant to Donald M. Nelson, 
chairman of the War Production 
Board, and previously chief of the 
Bureau of Industry Advisory Com- 
mittees, has been appointed a vice- 
chairman of the WPB to work on 
special problems. Mr. Weinberg 
is on leave of absence from Gold- 
man, Sachs & Co. 


Of these, 141 are. 


Artra Launches 
$100,000 Drive 


for Sutra Cream 


Bloomfield, N. J., June 19.—Artra 
Cosmetics, Inc., which has been 
running a large-size campaign in 
newspapers and magazines since 
March for Imra hair remover, has 
launched a radio and newspaper 
drive for another of its products— 
Sutra Sunfilter cream. Spending 
$100,000 in selected basic markets, 
Artra is using 70-line single col- 
umn ads thrice weekly and Sun- 
days in 18 papers for a 16-week 
period. 

The radio phase of the campaign, 
which is slated for 14 weeks, in- 
cludes two to three times weekly 
evening news programs on WJAX, 
Jacksonville; WEEI, Boston; 
WFBR, Baltimore; WMAQ, Chi- 
cago; WJR, Detroit; WISN, Mil- 
waukee; KSTP, St. Paul; KYW, 
Philadelphia, and a daytime sched- 
ule on WOR, New York. Drug 
trade journals and bulletins are 
also being used by Artra as mer- 
chandising aids to the campaign. 

The Sutra agency is Murray 


Advertising Age, June 26, 19444 
while Abbott | 


Breese Associates, 
Kimball Company places Imra ad- 
vertising. 


Two Join Stetson 


Effective June 30, John J. Me. 
Kay, formerly sales manager of 
Vanity Fair Mills, Reading, Pa, 
will become sales manager of the 
men’s division of John B. Stetson 
Company, Philadelphia. Dr. Als 
fred J. Cardall has been named 
director of industrial relations for 
Stetson. 


Names Evans Associates 


H. D. Hudson Mfg. Company, 
Chicago, manufacturer of sprayers, 
dusters and farm equipment, hag 
named Evans Associates to handle 
its advertising. The company wil] 
use general magazines and farm 
and trade publications. 
Glenn is account executive. 


Agency Opens Offices 
Doherty, Clifford & Shenfield, 
New York agency formed last 
month by three former executives 
of Pedlar, Ryan & Lusk, has leased 
space in the Empire State build- 


ing (350 Fifth Ave.) for its offices, — 
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Advertising Age: Please enter my 
subscription for one year and send me a bill for $2.00. 
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Advertising Age, June 26, 1944 


Cannon Drops 
War Themes 
for Product Copy 


(Picture on Page 55) 

New York, June 19.— Cannon 
Mills, which has been using full- 
color page ads in national maga- 
zines showing behind - the - front 
scenes of American troops using 
Cannon towels when catching up 
on their ablutions, will drop all 
war theme copy and return to 
straight product advertising start- 
ing with August issues. 

The new series wili revolve 
about U. S. Department of Com- 
merce surveys which show that 
528,000 American families are 
planning to install new bathrooms 
and that 520,000 wish to renovate 
present bathrooms. From _ this, 
ads will illustrate the “bathroom 
of tomorrow,” amply stocked with 
Cannon towels. 

Instead of picturing bathrooms 
that are hazy dreams of the fu- 
ture, the new Cannon ads will 
portray every-day practical sug- 
gestions for modernizing them 


with conservative basic fixtures. 
Homemakers will continue to be 
told of the limited supplies of 
toweling and instead of being 
urged to buy more towels, copy 
will endorse the postwar idea of 
“a towel wardrobe for every bath- 
room.” 

N. W. Ayer & Son handles towel 
advertising for Cannon. 


To Promote Silent-Bloc 


With an intensive trade publica- 
tion campaign, General Tire & 
Rubber Company, mechanical 
goods division, will feature its 
General Silent-Bloc, a method of 
isolating vibration in machines 
and motors. A newspaper cam- 
paign for dealers has been started 
and dealer-sponsored radio pro- 
grams are being used to back up 
the newspaper ads. 


Printers to Confer 


“Planning Today for Printing 
Tomorrow” will be the theme of 
a New England Conference for the 
Graphic Arts, Sept. 18-20, at the 
Hotel Statler, Boston. Philip J. 
McAteer, New England Electro- 
type Company, is chairman of the 
plans committee. 


Lyman Thompson 
Directs Apparel Group 


Lyman Thompson, formerly 
with N. W. Ayer & Son, Philadel- 
phia, Fortune, New York, and na- 
tional field director of United 
China Relief, has been named 
managing director of the Asso- 
ciated Apparel Manufacturers of 
Los Angeles. 

Mr. Thompson will also con- 
tinue as executive director of 
California Apparel Creators, a 
postwar market development ac- 
tivity sponsored by the entire 
apparel industry of southern Cali- 
fornia. Offices to service the 
apparel industry will be opened in 
the Chapman building, Los An- 
geles, in July. 


Duck to Coal Institute 


Frank J. G. Duck, formerly pub- 
lic relations representative with 
N. W. Ayer & Son, Philadelphia, 
has joined the public relations 
staff of the Bituminous Coal In- 
stitute, New York. He was for 
six years director of farm electri- 
fication promotion for the National 
Electrical Manufacturers Associa- 


tion. 


Publicity Club Elects 


William P. Maloney, Batten, 
Barton, Durstine & Osborn pub- 
licity director, has been elected 
president of the Publicity Club of 
New York. Other new officers in- 
clude Mae Wagner Carlysle, Dic- 
tograph Sales Corporation, Ist 
vice-president; Ted Baldwin, Co- 
lumbia Pictures Corporation, 2nd 
vice-president, and Amy Blaisdell, 
Helena Rubinstein, Inc., recording 
secretary. Four expiring terms on 
the board of directors will be filled 
by Carl Helm, National Associa- 
tion of Manufacturers; Donald 
Bolles, Institute of Public Rela- 
tions; Josephine LeSueur, Best 
Foods, Inc., and Caroline Phillips, 
Cotton Textile Institute. 


Join Elastic Stop Nut 

Thomas Winslow Hall has joined 
Elastic Stop Nut Corporation, 
Newark, as sales promotion man- 
ager. He formerly held a similar 
position with the Carborundum 
Company, Niagara Falls. Redfern 
Hollins, formerly assistant adver- 
tising manager of Worthington 
Pump & Machinery Corporation, 
Newark, has joined Elastic Stop 
Nut as Mr. Hall’s assistant. 
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BOLD KNIGHTS 1 is fitting that the pattern 


for this protective helmet should originate in 
the armorer’s shop of the Metropolitan Mu- 
seum of Art. From there on MARS engineered 
the tough high-carbon cobalt steel dies for the 
exceptionally deep-drawing operation, speci- 
fied the type of manganese steel for the blank 
discs, and followed through to produce head- 
gear that deflects a 45 cal. bullet at 20 yards. 


LONGER LASTING SPOTS—keeping ‘em in 
the beam this month, 
is another Stellite war-time job. This hard, 
heat-and-corrosion-resisting non-ferrous alloy, 
developed originally by MARS to make tool 
tips last longer, furnishes the answer to search- 
light reflector problems. Stellite “mirrors” 
withstand gunfire shock, corrosion; give beam 
ranges up to 23 miles. 


next month, next year, 


AESTHETIC RAZOR BLADES—xneki is the 
color of the moment, and the modern warrior 
whose uniform is tinted this landscap 
ing shade now has his razor blades to match. 
A strip mill turns out steel for these blades 
in mile-long lengths, aided by a unique grav- 
ity-fed hardening furnace designed by MARS. 
Needless to say, the furnace is much more 


blend. 


important than the color of the blades. 


A VALUABLE ASSIST—merats and ALtoyvs Readers, “in” at the beginning and carrying 


through to completion, are important to your sales plans both as influencing factors and as direct 
buyers. Place full and factual information before them about your products, and be included in 


their present and post-war activities. Tell them and you'll sell them! Keep MArs posted! 


41 
Johnson to WTCN 


Rollie Johnson, sportscaster with 
WCCO, Minneapolis, has been 
named in charge of the St. Paul 
office of WTCN to handle sports 
as well as some sales activities. 
He will also handle the daily 15- 
minute “Sports Review,” succeed- 
ing George Higgins, who has been 
named a vice-president and man- 
ager of KSO, Des Moines. 


Gets Iron Patents 
Manufacturing and sales licenses 
to the patents on “Steam-O- 
Matic,” electric steam iron, and 
“Petipoint,” dry electric iron, have 
been acquired by Titeflex, New- 
ark, flexible tubing manufacturer. 
Manufacture and sales of these 
two products will be handled: by 
Waverly Tool Company, Irvington, 
N. J., and advertising plans in- 
clude use of trade publications. 
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THE GREATEST SELLING POWER 
IN THE SOUTH’S GREATEST CITY 


= : 
_ NEW ORLEANS, 


50,000 WATTS CLEAR CHANNEL 


CBS Affiliate 


Nat'l Representatives: The Katz Agency, Inc. 


AGA Urges Cooperation 
in Postwar Competition 
Recommendations designed to 
capitalize on competitive postwar 
markets are set forth in a first 
comprehensive report by the post- 
war planning committee of the 
American Gas Association, issued 
recently by its chairman, A. M. 
Beebee. The report covered 31 
conclusions and recommendations. 
The report, which foresees the 
following markets for gas appli- 
ances after the war, states: 
“Present estimates indicate a 
demand for about 8,000,000 mod- 
ern gas ranges to replace old 
equipment now in use. At least 
650,000 ranges per year must be 
sold to the estimated new home 
market which replaces old struc- 
tures, just to keep even. Five mil- 
lion automatic gas water heaters 
are needed to replace less satis- 
factory service methods, and there 


is a market for 2,000,000 gas re- 
frigerators among existing cus- 
tomers.” 

An Inter-American committee 
has been formed to consider prob- 
lems in connection with trade re- 
lations sales practices in the post- 
war period. At present the AGA, 
Edison Electric Institute and the 
National Furniture Association are 
represented. The committee will 
be extended to include the Na- 
tional Hardware Association and 
others, it is said. 

The committee suggested pro- 
motion for both gas and electricity 
in the home of tomorrow. 

“There is room for both serv- 
ices,’ Mr. Beebee’s report states. 
“Gas and electricity are comple- 
mentary to each other for our cus- 
tomers and the industry. We must 
bear this in mind. Otherwise an 
inflationary, wasteful and needless 
market battle will ensue.” 
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These diagrams represent possible positions of the front sight 
and bullseye as they appear through the rear sight of the 
rifle. Only one is correct .. . the position on the extreme left. 


To the marksman, aiming a _ introduced, first scores showed an 
rifle is so obvious that it doesn’t obvious improvement. Accuracy 
need explanation...Tothe novice was developed in less time. The old 
onthe range, under tensiontomake American tradition of individual, 
good, distracted by noise, rifle kick accurate, and effective firing has 


0) fi 


and instructions, the relationship of 
front sight, rear sight and bullseye 
are anything but obvious. A be- 
ginner often wasted his first fifty 
shots before he knew what to look 
Sor in his sights! 

A general responsible for the 
training program had the idea that 
much of the problem could be 
solved before the soldier went to the 
firing range... Eventually, through 
channels, the idea reached Einson- 
Freeman. The Sighting Device 
shown here represents our solution. 

With this device the recruit who 
has never aimed a rifle knows what 
to look for before he zoes to the 
range; can visualize all the wrong 
relationships between sights and 
target—as well as the correct one. 

After the Sighting Device was 


been well sustained by the AUS. 


Millions of rounds of ammunition 
have been saved the taxpayers. 


Acroceruer Einson-Freeman 
has developed and produced more 
than a dozen functional training 
aids for both the Army and the 
Navy. These training aids simply 
involve getting a specific story 
across to a specific audience . . . 
added a valuable new chapter to 
Einson-Freeman’s long experience 
in visualizing and presenting prod- 
uct stories to the public, salesmen, 
distributors or workers. And from 
now on, Einson-Freeman can bring 
a lot more to the premium, display, 
packaging and the merchandising 
problems you bring to us. We wel- 
come inquiries. 


EINSON-FREEMAN CO., isc. 
BULLS-EYE LITHOGRAPHERS 


STARR & BORDEN AVENUES, LONG ISLAND CITY, NEW YORK 


IN SIGHTING AND AIMING, THERE'S 
NO SUCH THING AS ALMOST RIGHT 


THIS 15 THE REAR SIGHT 
. 


THE SIGHT PICTURE IS EITHER 
100% RIGHT OR IT 1S 100% WRONG 


— Accuracy is more important 
= .. don't 


finger and move 
tront sight into 


correct position 


Movable tabs inside stiff enclosure control visual images 
of front sight and target. Other side has adjustable 
gauges for teaching windage and elevation. 
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Other specific recommendations 
are: 
“Each utility should support the 
national advertising program of 
the American Gas Association ang 
lay plans to broaden its effective. 
ness still further. Advertising 
must concentrate on the use of 
gas in the kitchen. 
“Modern homes of the future 
will require elimination of cock. 
ing odors irrespective of the fue] 
used. We should encourage this 
trend, since we have an oppor. 
tunity to do it in a way that wil] 
broaden our market. 
“The use of gas in the domestic 
water heating and refrigeration 
markets should be aggressively 
pursued with renewed zeal. 
“Sales, appliance development, 
and promotional activities of the 
industry should be coordinated 
both by the utilities and manufac. 
turers.” 

% * * 
In an effort to aid the postwar 
reemployment of war veterans, 
“Reader’s Digest,” in its July issue, 
announces an offer of $25,000 in 
prizes “for ideas for little busi- 
nesses for returning veterans.” 
Believing that thousands of for- 
mer service men and released war 
plant workers will want to estab- 
lish small businesses of their own, 
the “Digest” hopes to be a clearing 
house for unusual and practical 
new-business enterprise ideas. The 
“Reader’s Digest” itself was begun 
shortly after World War I by an 
ex-service man. 
* * * 


As the “soap bubbles” of post- 
war planning begin to _ burst, 
Standard Oil Company of Indiana 
issues a statement on postwar 
gasoline in a pamphlet attached 
to the dividend check sent to over 
95,000 stockholders June 15. 
“What will postwar gasoline 
actually be?” it asks. 
“The simplest way to answer 
the question,” the pamphlet states, 
“is to say that it should be what- 
ever gasoline postwar engines can 
utilize most efficiently. In other 
words, it should be as good a gaso- 
line as may be needed to make 
postwar engines perform satisfac- 
torily—but not a better gasoline. 
“What seems most likely to hap- 
pen is that after the war the 
superior gasoline from the new 
catalytic cracking units, much of 
which is now going into aviation 
gasoline, will be available for 
motor fuel blends. It will be util- 
ized to improve the anti-knock 
performance of the motor gasoline 
supply as demand requires. There 
may be some improvements also 
in starting quality and smoothness 
of operation generally. 
“Working together the autome- 
tive industry and the petroleum 
industry will no doubt in time de- 
velop distinctly better engines and 
better motor fuels. But the proc- 
ess may be expected to be gradual 
and evolutionary rather than sud- 
den and revolutionary after the 
war.” ; 

oo * * 
A program to reemploy war 
veterans was begun recently by 
the Continental Can Company, 
when in a letter sent out by Carle 
C. Conway, president and chair- 
man, some 3,700 former employes 
now in the armed services were 
asked to fill out and return an 
enclosed questionnaire. Through 
this information, veteran’s com- 
mittees in local plants and offices 
will plan for each veteran’s rein- 


A profitable 


STEP (NTO ready made, ex 
THE FUTURE ing market. Reach 


key men. They are 
j planning today 
for the future. 


COMPLETE COVERAGE OF A BIG, NEW INDUSTRY 


EDITED AND 
NT bs] PUBLISHED BY 
DIESE: fern. 


NEW YORK 19,N.7 
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They took ume to think .. 
and saved a million man-hours 
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SUGGESTION SYSTEM—Last year 23,- 
841 useful suggestions by employes 
were accepted, paid for, and put to 
work in G-E plants, says this 980-line 
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ad which General Electric Company is 
running in almost 200 newspapers 
throughout the country. Leighton & 
Nelson, Schenectady, is the agency. 


statement with the company, and 
seek to employ him at whatever 
_ his Army training has fitted 

im. 

The veterans’ committees are 
composed of both employe and 
management representatives, _and 
will be located in the company’s 
plants and sales offices. The ques- 
tionnaire covers such points as 
general and special training former 
employes have received since 
entering military service, their 
present responsibilities and what 
type of work they think would 
best suit them after the war. 

Two provisions included in the 
program, which have been success- 
fully tested in the company’s 
Syracuse, N. Y., plant, will be 
extended to the rest of the organi- 
zation soon. They are: the provi- 
sion whereby employes now in 
military service can “catch up” 
with promotions they have missed, 
and the provision that those with 
war injuries will be placed on 
jobs they can. do safely and well. 


Metals and Alloys recently re- 
ported that the bazooka used by 
the Army and Marines with such 
devastating effect against Nazis 
and Japs, was designed, appropri- 
ately enough, by the garbage dis- 
posal department of General Elec- 
tric—the department that designed 


grind up waste food in the kitchen 
and wash it down the drain. 


‘thness Ea manufactured devices that 


Schenley Plans Bulletin 


Publication of a monthly news- 
letter for members of the execu- 
tive, sales and merchandising divi- 
sions of Schenley Import Corpora- 
tion, has been started, under the 
direction of M. L. Dreyfus, vice- 
president and managing director. 
The bulletin will encourage inter- 
change of ideas and information 
among all members of the divi- 
sions. 


McDermott Elected 


H. T. McDermott, formerly vice- 
president of Nickerson & Collins 
Company, Chicago, publisher of 
Ice and Refrigeration, has been 
elected president of the company 
and will assume the editorship of 
the publication. H. T. Curtis was 
elected vice-president and L. R. 
Townsley, secretary-treasurer. 


LOOK IT UP in 
the MARKET DATA BOOK! 


* 
CONSUMER MARKETS EDITION 


* , 
BUSINESS PUBLICATIONS EDITION 


Southern Farmers 


Eager to Acquire 
Wash Machines 


Birmingham, June 21.—Inten- 
tion to buy electric washing ma- 
chines among the 974,600 subscrib- 
ers to The Progressive Farmer 
have increased 240% as compared 
with 1939, the 1944 straight cross 
section “intention to buy” survey 
of the magazine indicates. 

In 1939 intentions to buy 91,313 


electric washing machines were 
indicated among the magazine’s 
subscribers; the figure now is 
313,820. The 1939 figure on elec- 
tric refrigerators was 129,618; now 
it is 252,421, or 194.7% of the 1939 
figure. Similar substantial in- 
creases in demand for electric 
irons, radios, cook stoves, churns, 
ironing machines, and milk cool- 
ers are shown and are available 
from The Progressive Farmer. The 
full report covers many additional 
household equipment items, as 
well as home improvement items. 

“The shortage of household help 
on the southern farm has defi- 


nitely quickened the interest of 
farm' women in the purchase of 
washing machines,” Forbes Mc- 
Kay, associate advertising man- 
ager, explained. “Of course, the 
increase in electric high-line con- 
nections is also an important factor 
which has brought about an inter- 
est in all kinds of electric equip- 
ment.” 


KHBG Joins Mutual 


KHBG, Okmulgee, Okla., oper- 

ating on 250 watts, 1240 kilocycles, 
has jomed MBS as a fulltime out- 
let. 


43 
Joins WOR Sales 


Frances Martin Jr. has joined 
the sales department of WOR 
recording studios, replacing Philip 
Cochrane, now in the service. 


For Signs of 
the Future 
Look to— 
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Klopsteg to NU Faculty 


Paul E. Klopsteg, former presi- 
dent of Central Scientific Com- 
pany, has joined the staff of the 
Technological Institute, North- 
western University, Evanston, II1., 
as director of research and pro- 
fessor of applied science. 


FREE! Increase read- 
ership of your 
ads with LIFE- tke EYE* 
CATCHER photos. Nothin 
like them anywhere. Us 
by biggest advertisers. 0 
new subjects a. Met 
or glossy print n 
month. rite for x. 
FREE proofs No. 101. No 
»bligations. EYE*CATCH- 
ERS, Inc., 10 E. 38th St., 
York 16. 


New 


Sell it with 
PHOTOS 
1,000 lots. No order too 
small or large. Postcards, 
2e. We photograph every- 

thing. 
giant bt — 502 0 


on heavy board, 
32.48 each in lots of 10. 


Write for free samples, price list A. 
SS PHOTO ‘sERVIC 
155 W. 46th St., N. Y. C. 19, BRyant 9-8482 


MOSS 


| building, Detroit. 


‘The New Yorker’ 
Issues Overseas Edition 


The New Yorker is now ac- 
cepting subscriptions for its over- 
seas edition, distributed for several 
months in limited quantities to 
service men by the Army and 
Navy. 

The overseas issue, published 
each week, contains most of the 
editorial material and pictures of 
the regular edition, but eliminates 
advertising. Each issue is 26 
pages, on 9 by 6” lightweight 
paper. 


Agency Incorporates 
Florez, Phillips & Clark, for- 
merly agency for Visual Training 
Corporation, Detroit, has become a 
separate company, incorporated 
under Michigan laws as Florez, 
Phillips & Clark, Inc., and has 
taken office space at 817 Fox 
Officers are G. 
A. Florez, president, L. A. Clark, 
vice-president and general mana- 


| ger, C. S. Phillips, and A. G. Rip- 


pey, vice-presidents, and _ J. 
Thomas Smith, secretary-treas- 
urer. 


Map Reveals FM Growth 


FM Broadcasters, Inc., in a re- 
cent bulletin, reveals a total of 44 
FM stations in operation as of 
June 1, 1944, in addition to seven 
with construction permits, and 
three operating experimentally. 
The bulletin also contains a loca- 
tion map and list of the 163 ap- 
plications for FM stations on file 
with the FCC June 1, those ap- 
plicants to spend an estimated 
$10,000,000 for broadcast equip- 
ment alone. Set manufacturers, 
FMBI says, predict 20,000,000 re- 
ceivers in the hands of listeners 
within four years after the war. 


Foster Resigns 
as Morrell Head 


T. Henry Foster, for 23 years 
president of John Morrell & Co., 
meat packer, Ottumwa, Ia., has 
resigned his position as head of the 
company. He was immediately 
elected to the newly created posi- 
tion of chairman of the board and 
will remain active in the business. 

The presidency will be filled by 
G. M. Foster, formerly vice-presi- 
dent in charge of production. 


THIS 


IS TOLEDO 


ONE OF AMERICA’S GREAT OIL REFINING CENTERS. 


Rail, water and pipeline transportation facili- 
ties find a focussing point in Toledo, which 
on account of its location is entitled to be 
called “Pivot City of the Great Lakes.” 


These advantages contribute to the steadily 
growing prominence of the Toledo area in 
oil refining. This is, in fact, the largest oil 
refining center between the Atlantic seaboard 


and the Chicago district. 


facilities. 


Four major oil refining companies have large. 
refineries here, while a fifth is now developing 
extensive pipeline, storage and shipping 


Theannuai dollar volume of refined petroleum 
products exceeds ten per cent of all manu- 
factured products in the Toledo industrial 
area and ranks first in value of products among 


all the various Toledo industries. 


... and this is the TOLEDO BLADE 


One of America’s Great Newspapers 


The continued story of Toledo’s industrial growth day by day, year by year, is 
recorded in the files of The Blade, going back even beyond the time when the 
city was founded in 1837. The Blade is proud of its long identity with Toledo 
and of the type of service which it has been able to render to this community. 


TOLEDO BLADE 


One of America’s Great Newspapers — 


REPRESENTED BY PAUL BLOCK AND ASSOCIATES 


| % 


Advertising Age, June 26, 1944 


Ward Wheelock, pres. of his own agency, was mustered out of the 
Army air forces last week and will return shortly to his desk at 
the agency’s Philadelphia headquarters. . . Clarence Francis, chrmn. 
of the bd. of General Foods, appeared in person on Kate Smith’s 
CBS show June 9 to give the “God Bless America” girl a million 
dollar check for war bonds... 

Jack Gafford, natl. ad. mgr. of the Chicago Sun, is accepting con- 
gratulations on the arrival of his second daughter, Maureen Jr., at 
the Evanston Hospital June 19. Mrs. Gafford is a former member 
of the staff of the Ft. Worth Star-Telegram. . . 


Scranton Gillette, Gillette Publishing Company, won the prize for 
low gross at the annual agency golf party of the Chicago Dotted 
Line Club staged June 16 at Bob-o-Link. Stan Alling, 
Engineering & 
Mining Journal, 
was chairman 
of the golf com- 
mittee and mas- 
ter of ceremo- 
nies... 

Chicago 
friends of. Fred 
C. Healy, Curtis 
ad chief, had a 
chance to visit 
with this old 
Illini a few 
weeks ago when 
he went west to 
attend the grad- 
uation of his 
youngest 
daughter at the 
University of 
Illinois. 

Champ letter 
writer is Marie 
H. Callahan, 
pub. of Modern Beauty Shop, Chicago, who sends a chatty news- 
letter of Chicago activities twice a month to over 90 personal friends 
in service, and in addition supervises a monthly mailing of about 
1,500 letters of trade news to beauty shop people who are now in 
the service. Outgrowth of all,this correspondence is a collection of 
camp newspapers from all over the world. They range in format 
from a V-mail edition called “The Aleut” to a regulation size, well- 
edited newspaper, the ‘“C-B-I Roundup,” published in New Delhi. . . 

Consolidation of the time department of Russel M. Seeds Com- 
pany, Chicago agency, will take place June 29 when June Rollinson 
and Hub Jackson carry their activities over into the marital realm. 
They will leave time buying to others after the ceremony, while 
they go cruising on their boat. . . 


Singled out as recipients of the Minneapolis Adclub’s awards for 
home front activities have been John C. Cornelius, exec. v. p. of 
BBDO, and Samuel C. Gale, v.p. and director of advertising for Gen- 
eral Mills. .. William L. Ayers, who is retiring as m.e. of the Chicago 


HOUSEWARMERS—Shown here at the recent house- 

warming party at the new Revlon showrooms, 745 Fifth 

Ave., New York, from left to right are Ray Bowen, ad 

director, The New Yorker; John J. McCarthy, vice-presi- 

dent, McCann-Erickson, and Harry K. McCann, president 
of the agency. 


HONORED AT LUNCHEON—Named by Real Story as its "Woman of the 

Month," Imogene Wolcott, conductor of Mutual's daily “What's Your Idea?” 

program, is presented with a scroll of merit. At the luncheon ceremony, left 

to right, are: Miller McClintock, MBS president; Mary Rollins, executive editor 

of Hillman Women's Group; Miss Wolcott; and Harold Hutchins, advertising 
director, Hillman Periodicals, publisher of Real Story. 


Journal of Commerce to move to Mexico, was feted at a Fourth 
Estate stag party recently at the Merchants and Manufacturers Club. 
Co-chairmen in charge of the affair were John A. Mirt, Daily News, 
and A. R. Shuman, Journal of Commerce... 


Mrs. Pearl Ness Clements, who wrote such feminine copy as club 
notes and cooking recipes while assistant women’s editor of the 
Syracuse Post-Standard, has jumped into the masculine field in the 
advertising world. She’s with R. G. LeTourneau, Peoria, maker of 
heavy grading equipment, and telling men about the company’s 
bulldozers, tractors, etc. It gives her a “tremendous buzz,” she 
vouchsafes. . . Henry B. Selleck has reached his 20th year of con- 
tinuous service with the Detroit office of BSF&D, where he is cre- 
ative consultant... 


J. A. (Judge) Welch, vice-president of Crowell-Collier Publishing 
Co., retiring after 26 years, plans just to loaf and play golf for 4 
few months. . . The degree of Doctor of Commercial Science has 
been conferred by New York U. on May Belle Flynn, sales account 
exec. since 1932 in the car and bus adv. sales department of Publi¢ 
Service Bus Advertising, Newark. Miss Flynn, first woman 
receive that honor from the school, wrote her thesis on development 
of business papers in the country, > eee in marketing, and is 
familiar with all phases of advertising. . 
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Blue and Brazil 


= Swap Programs; 


fp 


May Expand Plan 


New York, June 20.—An ex- 
change arrangement with Brazil 
whereby both commercial and sus- 
taining programs will be broad- 
cast in this country on the Blue 
Network and in Brazil by a group 
of stations owned by A. J. Bying- 
ton Jr. was announced yesterday 
by Edward J. Noble, chairman of 
Blue Network Company. 

“Through the interchange of 
properly selected programs,” Mr. 
Noble said, “it is our aim to build 
a better understanding between 
the people of the United States 
and foreign countries. Music as 
an international language will cer- 
tainly be the basic motif of these 
programs which will be designed 
to appeal to the widest possible 
local audiences.” 

Transcriptions of outstanding 
Blue commercial musical features 
will be prepared with suitable an- 
nouncements for shipment via air 
express to the foreign stations, and 
in some cases, point-to-point com- 
mercial facilities will be used for 
live talent shows to be transmitted 
from New York for instantaneous 
rebroadcast. After the inaugural 
period of operation between the 
Blue and Brazil, similar arrange- 
ments with radio stations in other 
foreign countries will be studied. 


Role of PT Boat 
in Invasion 
Cited by Elco 


Bayonne, N. J., June 20.—Elco 
Naval division of Electric Boat 
Company, which has_ scheduled 
special newspaper ads at various 
times during the war when the PT 
boat has taken a spectacular role 
in a major action, this week and 
next is using 1,000-line ads to tie 
in with the invasion. 

“They’ve done it again,” the 
copy says, describing how Elco 
PTs were “in the forefront of the 
onslaught.” The ads running in 
four New York newspapers carry 
special “help wanted” boxes for 
men wishing to work at Elco’s 
Bayonne plant, while “recruit- 
ment” boxes are included in the 
ads in newspapers outside New 
York in cities located near naval 
training bases. 

Gotham Advertising Agency, 
New York, handles the account. 


Peplow to Bete Statf 


Edward H. Peplow Jr., pre- 
viously vice-president and general 
manager of Farmington Farms, 
New Hartford, Conn., has become 
executive vice-president of Chan- 
— L. Bete Company, Greenfield, 

ass. 


Heggen Joins Compton 

William J. Heggen, former ad- 
vertising and _ public relations 
executive of Ethyl Corporation, 
has joined Compton Advertising, 
New York, as an executive. 


Capital Broadcasting 
Plans Des Moines Station 


Capital City Broadcasting Com- 
pany, Des Moines, has filed articles 
of incorporation with the Iowa 
secretary of state and has applied 
to the FTC for a 1,000-watt radio 
station in East Des Moines. George 
O’Dea, Des Moines banker, is 
president of the new company. 

The proposed station will serve 
as a feeder station for the newly 
organized Iowa Tall Corn Net- 
work, which consists of six Iowa 
stations. 


Plymouth Places Account 


Plymouth Mfg. Company, Bos- 
ton, maker of men’s rainwear, has 
placed its account with Ingalls- 
Miniter Company, Boston. Trade 
publications and national maga- 
zines will be used. Gilbert A. 
Starr is account executive. 


Townsend to Wadman 


Earle L. Townsend, formerly 
eastern representative of Yachting 
and Advertising & Selling, has 
joined Rex W. Wadman, publisher, 
as eastern advertising manager of 
Diesel Progress and Petroleum 
World. 


Covers BUYERS in Charge of Catholic Churche’s 


Schools «+ 


Institutions 


A National Publication, published bi-monthly at Milwaukee, Wis. 


BOTH HALVES 
ARE IMPORTANT 


on the Pacific Coast, too! 


Here is an inside story: Jack Benny got a higher rating 


(April, Hooper) on his Don Lee release than on network 


A, and you’ve probably already noticed that Union Oil’s 
Schirmer Elected New 


Detroit Adclub Head 


E. A. (Bud) Schirmer, Detroit 
manager of Crowell-Collier Pub- 
lishing Company, has been elected 
president of the 
Adcraft Club of 


Point Sublime has a much higher Hooper since switching 


to Don Lee from network B. 


THE PACIFIC COAST is divided into two halves...saleswise. Now look at the outside half: The largest coincidental, 


a : one 50% of the retail sales in this $16,000,000,000 market _ telephone survey made on the Pacific Coast (C.£. HOOPER, 
are: C. D. Bles- ay : : ; 
sed, president, are made outside the counties in which Los Angeles,San 276,019 calls) showed that in many of these outside mar- 
Walker & Co., 
+ alg a nog 9 Francisco, Oakland, Portland and Seattle are located. _ kets the listeners are 60 to 100% tuned to Don Lee. 
G. Copeland, . ' as 
Detroit r mane Time buyers naturally want to cover the whole of this In other words, Hooper proves...inside and out...what 
of the ger, Arthur ‘ 
“y a oe yews Inc., a a lush tri-state market. There’s only one way—doit withDon we've been saying all along: Any show on Don Lee will 
ny, le nd vice-presi- . A. Schirmer 
aa a Bae oe Ernst Kern Lee. For the Don Lee Network—and only Don Lee—gives _ reach more listeners on the Pacific Coast than the same 
Company, treasurer, and Robert a . 
A. McInnis, production manager, complete coverage to both the inside and outside halves. show on any other network. 
th * Maxon, Inc., secretary of the 
Four board. Harold M. Hastings was 
s Club. reappointed secretary-manager, a 
News, post he has held for 18 years. 
as club aa 
of the ° ° ee THOMAS S. LEE, President 
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Newsprint Production Up 


Newsprint Association of Philip E. Jones, formerly with 
Canada, Montreal, reports that|for the month, however, reached | Sharp & Dohme, is now advertis- 
May shipments of newsprint 2€2,467 tons as against 236,353|ing manager of National Drug 


reached 276,054 tons, 


exceeding | tons in April. 


production for the same 1943 ‘1 Drug Names Jones 
month by 13,587 tons. Production Nat'l D g J 


Company, Philadelphia. 


\\ 
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Fougera Maps 
Biggest Ad Drive 
for Lipstick 


New York, June 20.—E. Fougera 
& Co. will break the biggest ad 
campaign in its history for Don 
Juan lipstick July 2, using 103 
newspapers, 22 national magazines 
and trade publications. J. R. Kup- 
sick Advertising Agency has been 
named to handle the account. 
Space units of 56 lines will ap- 
pear weekly the first three weeks 
of each month for the remainder 
of the year. Single and double 
column space will be used in na- 
tional magazines, while full pages 
in color will appear in 12 leading 
business papers. 

The campaign is supplemented 
by spot radio in 43 cities through 
J. M. Korn & Co., Philadelphia, 
which continues to handle radio 
advertising for the company. 


Robinson Is Treasurer 

D. E. Robinson, director of re- 
search, Pedlar, Ryan & Lusk, New 
York, has been elected treasurer 


‘Teaser’ Ad Launches 
New Book by Hope 
Advertising for Bob Hope’s new 
book, “I Never Left Home,” broke 
the day before publication, with 
200-line “teaser” insertions jp 
newspapers. Copy carried Hope's 
picture, captioned, “Sorry, but this 
man has written a book. See this 
space tomorrow for the sordid de. 
tails.” On publication day, June 
15, 200-line advertisements in the 
New York Herald Tribune, Times 
Variety, and Hollywood Reporter 
announced title and publisher 
Follow-up 900-line and full-page 
ads are being used in larger news. 
papers. Schwab & Beatty, New 
York, is handling the campaign. 


CBS Will Add Two 


WSAU, Wausau, Wis., and 
WHUB, Cookeville, Tenn., wil] 
join CBS this summer as special 
supplementary outlets, bringing 
the total number of CBS stations 
to 145. WSAU, operating on 259 
watts, 1400 kc. full time, joins the 
network Aug. 1, and WHUB, a 
full time station with the same 
power, will be a CBS affiliate as 


brs 


of the agency. 


soon as line facilities are available. 
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, answer is fourd in a comprehensive nation- 
wide survey just completed for RADIO-CRAFT. It 
reveals .. . 


The fact that so many read so few publications 
points up the few magazines with editorial cover- 
age apparently adequate to meet the needs of the 
great bulk of technicians. It is important to know 
’ that more than half named RADIO-CRAFT as their 
FIRST CHOICE. It is also important for you as an 
advertiser to know the names of the SECOND and 
THIRD CHOICE magazines. This will enable you to 
concentrate your ammunition where it will be most 


. . that Radio and Electronic Technicians, as a 
whole, read no less than 84 technical and trade 
publications. 


Bp yet, by way of contrast, over 70°/, confine their 
reading to either one, two or three magazines. 


-—at less than — 

1¢ PER READER 
you can reach — 
“7 ©3000 ae, 
Radio-Electronics men — 


Send for this revealing survey, which 
throws the light on many other angles 
of the RADIO-ELECTRONIC Market. 
No obligations whatsoever. Fill out 
and mail coupon below. 


, 


A; RADIO 


RADIO-CRAFT be 
25 WEST BROADWAY, NEW YORK 7, N. Y. 
! 


i 

I 

! Kindly send me a copy of your "SURVEY OF THE RADIO-ELECTRONIC FIELD." 

! Name 

i 
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THE DISPATCH - COLUMBUS, 


Customs, TRAITS AND HapirTs 
—OF PRESIDENTS 


“Managing” presidents will lose some of its terror and defeat if 
some of the principles and peculiarities that distinguish presidents 
are kept in mind. 


The primary rule in the “Care and Feeding of Presidents” is to 
remember that presidents favor lieutenants who 


1. Present fundamentals instead of details; 
2. Come with decisions instead of for decisions. 


Fundamentals are determined by ideas. The company that sells 
the ideas has a good chance of selling the goods. 


The ideas that sell presidents are those that fall in with their 
Customs, Traits, and Habits of thinking and doing. 


Presidents think and plan further ahead; 

Presidents “see” in terms of figures, percentages, ratios, 

charts, graphs, balance sheets, costs, taxes, profits, sur- 

pluses, and dividends; 

3. Presidents like ideas that make for efficiency, time sav- 

ing, cost saving,@a better and more appealing product, 

more sales; 

Presidents welcome ideas that make for better employee 

and public relations; 

5. Presidents accept ideas that involve capital investment 
or maintenance “extras” to the extent that they are 
convinced that such expenditures can be afforded or 
ought to be; 

6. Presidents are persuaded by prestige and standing as 
well as by overall technical or scientific superiorities; 

7. Presidents embrace ideas and make their decisions on 

the basis of experience, judgment, departmental recom- 

mendations; and, sometimes, by intuition, hunch, toss- 
ing a coin, or for purely personal or emotional reasons, 

—ignoring the persuasion of science or facts—seldom 

enough to prove that they usually are wise and often 

enough to show that they are human. 


be 
. 


Those who recognize these “Customs, Traits, and Habits” in their 
own superiors will grasp the importance of selling their products 
by advertising their ideas. 

DUN’S REVIEW provides an ideal vehicle for selling ideas. 
The magazine reaches 20,092 presidents and 33,567 other exec- 
utives, making the decisions for the leading companies in manu- 
facturing (55%), wholesaling (26%), finance (9.7%), and 
assorted (9.3%). 

Why not send for detailed circulation statement and evidence of 
unusual results secured by other advertisers? 


DUNS REVIEW 


Published by DUN & BRADSTREET, Inc. 
290 Broadway, New York 7, N. Y. 
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& Station KRNT, Des Moines. 
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Ellery Queen 

e afe f 
Mystifies’ Furs 
New York, June 21.—In line 
with the decision of leading fur 
retailers to keep alive public in- 
terest in furs throughout the sum- 
mer—the WPB' having asked them 
to forego usual August fur sales— 
A. Hollander & Son ran a one- 
time full-page ad in the June 19 
Life employing an unusual edi- 
torial technique. 

The Hollander ad is a mystery 
drama, similar in style to the Pho- 
toclue mysteries featured in 
regular issues of Look, Entitled 
“The Clue of the Persian Lamb,” 
the ad consists of photographs and 
captions, the latter containing brief 
Hollander “commercials” on the 
fur coats worn by the actors in the 
mystery. Plot of the story was 
created by Ellery Queen. Along 
with the solution to the puzzler, 
Hollander reports that there’s no 
mystery why people prefer Hol- 
lander furs since they are assured 
of “long-lasting loveliness.” 

Grey Advertising Agency is in 
charge. 


Atkins Will Direct 
Hollywood Radio Office 


Irvin S. Atkins, producer of the 
transcontinental radio show, ‘“Peo- 
ple Are Funny,” and formerly with 
Russel M. Seeds 
Company, 
Hollywood, has 
been named to 
direct the 
Hollywood 
radio activities 
of Pacific Coast 
Advertis- 
ing Company, 
San Francisco. 

Pacific is cur- 
rently placing 
four half-hour 
shows a week 
over Coast networks which will be 
directed by Mr. Atkins. 


Spot Beef Noodle Soup 


Spot announcements beginning 
the week of June 12 and continu- 
ing through July over 30-35 radio 
stations are promoting Campbell’s 
beef noodle soup. Contracts call 
for varying numbers of station 
breaks weekly. The program is 
being handled by Foote, Cone & 
Belding, New York. 


Ellis Opens New Office 
Ellis Advertising Company, Buf- 
falo, has opened new offices in the 
Niagara National Bank building, 
where sales and production de- 
partments will be located. The 
company will continue its research 
and photographic departments in 
the Ellis building where the 
agency was founded. Toronto of- 
fices of the agency have also been 
moved to larger quarters at 74 
King St. E. 


Irvin S. Atkins 


Hupp Acquires Globe 


Effective June 30, Hupp Motor 
Car Corporation, Detroit, will 
acquire assets and business of 
Globe Machine & Stamping Com- 
pany, Cleveland. R. S. Geddes, 
Globe president, will become pres- 
ident of Hupp Corporation when 
the consolidation is completed. 


Use Radio Column 


Sixteen newspapers in Iowa are 
publishing a new column, “Likely 
Listenin’”, issued each week by 
the promotion department of 
The 
Blakemore Company, Des Moines, 
is the agency. 


Complete Coverage 
of one of the 
greatest 
post-war industries 


1328 B'way, New York | 
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O’Halloran to Agency 

Edwin F. O’Halloran, formerly 
on the staff of American Mercury 
and Conde Nast Publications, both 
of New York, has been named 
public relations director and dis- 
trict sales manager, Washington 
office, of the Motion Picture Ad- 
vertising Service Company, New 
Orleans. 


Name Stanley Pflaum 


Morrow Mfg. Company, Wells- 
ton, O., coal mining equipment, 
and Hanlon-Waters, Tulsa, Okla., 
maker of control and regulating 
equipment, have appointed Stan- 
ley Pflaum Associates, Chicago, as 
their advertising agency. Trade 
publications and direct mail will 
be used. 


en's 


To Promote Pharmacists 


The North Carolina Pharma- 
ceutical Association is campaign- 
ing for $10,000 to be used on a 
public relations program, promot- 
ing the skills and services of 
pharmacists. Under present plans 
North Carolina dailies and med- 
ical and dental journals in the 
state will be used. 


Inman to Head WNAX 

Don E. Inman, formerly man- 
ager of Waterloo studios for WMT, 
Cedar Rapids and Waterloo, Ia., 
has been appointed manager of 
WNAX, Yankton, S. D. L. Von 
Linder will succeed Mr. Inman at 
Waterloo. Both stations are oper- 
ated by Iowa Broadcasting Com- 
pany. 
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Buy “BIG 3” Sunday cov- 
“erage, either for color 
or black and white at 
_ preferential group rates 
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For full details on Pacific Coast markets, call 
HEARST ADVERTISING SERVICE 


THE BIG THREE 
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Pacific Coast Coverage 
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NBC Invasion Coverage 


Recorded in Booklet 


NBC’s coverage of the first 24 
hours of invasion, during which all 
sponsored NBC programs were 
cancelled, has been written up in 
a 34-page booklet entitled “H-Hour 
—1944.” Coverage included pre- 
viously prepared background ma- 
terial, official communiques, 
broadcasts from scenes of fighting 
and invasion sidelights. 


‘IMILLIONS 


NOW SPENDING 


BILLIONS 


And wise advertisers are reaping fortune 
from this convenient market. Perhaps 
you've been overlooking the 7-billions 
“spent yearly by American Negroes. Then 
you'll be surprised how easy it is to cover 
these spending millions at a cost so low 
it's a shock. Drop a line to Interstate 
United Newspapers, Inc., 545 Fifth Ave- 
aue, New York 17, New York and we'll 
ae you some startling, profit-revealing 
acts. 


Filmedia to Expand 


Filmedia Corporatior, New 
York producer of television and 
educational films, is planning to 
expand its production of package 
film television programs both for 
sustaining and commercial pur- 
poses, and will erect a new experi- 
mental film studio for this pur- 
pose. According to Sherman Price, 
Filmedia president, the company 
has been reorganized with in- 
creased capital for this purpose to 
meet the large volume, fast speed, 
low cost film production require- 
ments of television. 


WLAP Joins Blue 


WLAP, Lexington, Ky., operat- 
ing full time on 250 watts, 1450 
ke., will become a basic supple- 
mentary Blue Network station 
July 1, bringing that network’s to- 
tal to 193 outlets. 


Goodbar Directs Chain 


Harry L. Goodbar, regional pro- 
motion manager of Ben Franklin 
& Federated Stores, has beeen pro- 
moted to regional director, suc- 
ceeding Charles H. Eaton. 


Food Promotion Groups 


Want Industry Support 


The Michigan Food Council and 
the Agricultural Marketing Coun- 
cil, created by the 1943 state legis- 
lature to advertise Michigan’s 
agricultural products, recently 
heard W. F. Doyle, secretary of the 
Food council, urge that state 
funds be used to advertise farm 
products only if private industry 
will equal the amount spent. 
“Paternalism and subsidies” will 
result if agricultural advertising is 
financed from state funds alone, 
Mr. Doyle said. 

In an intensive 60-day campaign 
to sell home grown food, in which 
75% of all Michigan newspapers 
participated, the papers secured 
$75,000 worth of Michigan farm 
produce advertising, $22,000 of it 
state money. 


Joins Monroe F. Dreher 


Eleanor Pollock, for the last six 
years woman’s editor of the Phil- 
adelphia Record, has been ap- 
pointed publicity director of the 
fashion division, Monroe F. Dre- 
her, Inc., New York. 
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The Advertising Market Place 


The rates for this department are as follows: “Help Wanted,” 
“Representatives Wanted,” 

50 cents a line, minimum charge $2. 
All other classifications (single insertion rates): 
$3.50; 1 to 3 in., $6.50 per inch. 


and ‘‘Represen- 


Terms 


HELP WANTED 


POSITIONS WANTED 


MAUDE LENNOX 
SPECIALISTS 
Advertising & Sales Personnel 
630 Fifth Avenue New York, N. Y. 


CREATIVE LAYOUT MAN to do vis- 
uals and finished layouts for news- 
paper ads, booklets, posters, ete. 
Should know printing, typography 
and engraving requirements; be 
capable of following jobs through 
all stages of production. Permanent 
job with one of largest companies 
in the Middle West. Please give age, 
draft status, experience, present sal- 
ary. Applications will be held in 
confidence, 

Box 4858, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 


ADVERTISING, PUBLISHING 
SALES AND MERCHANDISING 
POSITIONS 
FRED MASTERSON 
SINCLAIR-MASTERSON 
PERSONNEL 
310 S. MICHIGAN, CHICAGO 
20 YRS. ADV. EXPERIENCE 


HOW WOULD YOU LIKE 
A BIG JOB WRITING 
COPY FOR THE GOODYEAR 

TIRE AND RUBBER CO.? 
It took a war (and a draft) to get 
the world’s largest rubber company 
to look outside its own organization 
for two ace writers for its expand- 
ing advertising department in Akron, 
Ohio. One man must have excelent 
experience on retail newspaper ad- 
vertising, and retail sales promotion. 
‘The other man should have editorial, 
direct mail and booklet writing ex- 
perience. Excellent opportunities for 
advancement. Write, giving age, 
education, qualification, salary de- 
sired. Enclose snapshot. 

F. C. Page 
Sales & Office Personnel 
Akron 16, Ohio 

SECRETARY TO CHICAGO BUSI- 


NESS paper editor. Pleasant work- 
ing conditions. North Michigan 
Ave. location, State experience and 


salary required. 

Box 4890, ADVERTISING AGE 
George Williams 
COMMERCIAL PERSONNEL 
Advertising & Publishing Positions 
209 S. State St. — Chicago, Til. 
REPRESENTATIVE 
For one of the oldest and best 
known technical radio and _ elec- 
tronic publications (ABC). A splen- 
did opportunity both now and after 
the war in a fast expanding elec- 
tronic market. New England and Pa- 
cific Coast territories open for ex- 
perienced space salesmen. Commis- 

sion basis. Strong cooperation. 
Box 4861, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 
SALESMAN for Chicago office of well 
known trade journal publication. A 
full time salary or drawing account. 
Box 4885, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 
WOMAN—copy and contact in Chi- 
cago for leading trade paper. Crea- 
tive ability desirable. Good salary. 
Box 4886, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 
POSITIONS WANTED 
YNG. MAN WISHES to break into 
copywtg., creative phase of advtg. 
Coll. grad., good knowledge of advtg. 
from production end. Draft exempt. 
Box 4887, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


MR. TRADE MAG. PUBLISHER, 
you want a live book that gets fay. 
orable attention of readers and mor 
advertising volume. See my samples 
of effective, orig., writing, editing ¢ 
layouts. Editor with housing, ip. 
dust., mercant., financial & postwar 
experience. 

Box 4879, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il, 


AGENCY COPY MAN 
Mature age, wide copy experienc 
including proprietary, house-orgap, 
direct mail, sales promotion, seeks 
connection with mid-west agency o, 
manufacturer. Prefer St. Louis 
Milwaukee, Indianapolis, Cincinnati, 
Chicago. 

Box 4884, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


EXPERIENCED COPY MAN offer; 
part time or free lance writing sery. 
ice. Broad background in varie 
lines, with agency and mfg. exper, 
both retail and direct selling. Now 
in war plant, deferred until Dec, 
Box 4891, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 


ADVERTISING MAN 
Newspaper advertising specialist 
with overlapping knowledge of alj 
types advertising. 10 years experi- 
ence 75,000 shopper writing both 
long-range, confidence building copy 
and door-busting, action stimulating 
boraz. 29 years hustler, 4-F. Pre. 
fer Wisconsin, all others considered, 

Box 4878, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill, 
DENTIST, TECHNICAL ADVISER, 
copywriter. Mornings only. Versa- 
tile, ambitious, honorable Army dis- 
charge. Will consider Chicago 

agency or manufacturer. 
Box 4881, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, IIL. 


A SKILLED COMMERCIAL ARTIST 
desires free lance work: lettering, 
spots general finish black and white 
drawings on a free lance basis, 
What have you to offer? 
Box 4877, ADVERTISING AGE 
100 BE. Ohio St., Chicago 11, Tl. 


REPRESENTATIVES AVAILABLE 
BUSINESS-PAPER 
SPACE SALESMAN 

offers to one or more publications 

wide industrial and trade paper ex- 

perience in Eastern territory, oper 

ating from New York City. Com. 

mission. 

Box 4892, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y, 


BUSINESS OPPORTUNITIES _ 


SUCCESSFUL ACCOUNT EXECU. 
TIVE experienced, wishes to pur. 
chase interest fully recognized N. Y, 
agency. Have substantial billing. 
Desire agency where owner is retir- 
ing. Al business and personal ref- 
erences. 
Box 4889, ADVERTISING AGE 

330 W. 42nd St., New York 18, N. Y. 


POSTWAR BONANZA FOR SALE 
Business established 35 years by 
present owner, with no bank loans 
and no mortgages, which speaks for 
itself; has tremendous POSTWAR 
possibilities, very little or no com 
petition; here is nucleus for a big 
operation nation-wide; failing health 
and advancing years compels the 
owner to liquidate; plant, equipment 
and inventory valued at $160,006 
OFFER WANTED. 

Box 4883, ADVERTISING AGB 

100 E. Ohio St., Chicago 11, Il. 


Market Group Elects 


Robinson President 


Ray Robinson, director of re- 
search for Crowell-Collier Pub- 
lishing Company, has been named 
president of the 
Market Re- 
search Council, 
New York, suc- 
ceeding Pro- 
fessor D. B. 
Lucas of New 
York Univer- 
sity, who re- 
mains a mem- 
ber of the 
executive com- 
mittee. 

Other officers 
elected were 
Edward Battey Jr., Compton Ad- 
vertising, vice-president; Robert 
N. King, Batten, Barton, Durstine 
& Osborn, secretary-treasurer, and 
A. W. Lehman, Cooperative 
Analysis of Broadcasting, member 
of the executive committee. 


Ray Robinson 


loins Brown-Forman 
James D. Spain, for seven years 
district manager in Washington, 
D. C., and Florida for Calvert Dis- 
tillers Corporation. has joined 


Brown-Forman Distillers Corpor- 
ation as its Florida manager. 


To Build Station 


Thomas Garland Tinsley Jr., 
Richmond, Va., has asked FCC 
|permission to build a_ standard 
broadcast station on 100 watts, 


1240 kilocycles. Unlimited hour 
have been requested except for the 
Sunday time assigned to Station 
WBBL, Richmond. 


Unusual 
Opportunity 


for 


Copywriter 


Long-established national mag- 
azine, now engaged in wide in- 
ternational expansion, has unique 
hew opportunity for experienced, 
versatile advertising copywriter 
who during past 8 years has 
proved his ability to write fluent 
persuasive copy, and now wants 
to help pioneer fascinating new 
field. Ability to write effectively, 
enthusiasm for selling a fine 
product, capacity to handle wide 
variety of copy problems, and 
willingness to work at high pres- 
sure when necessary are essen- 
tial. Direct-mail experience help- 
ful. Age 25-35 preferred, up to 
45 acceptable. Salary generous. 
Write giving full details, experi- 
ence, education, personal back- 
ground, draft status, making 
your letter an example of your 
copywriting ability, to Box 4888, 
Advertising Age, 330 W. 42nd St., 
New York 18, N. Y. 


Adve 


7 salle f : ~\ . # s ‘ sa 2 uk 
* ate : soe ee P B ah Ein oe or . : ag) Oe : cee res _ - 
2 re | ee NA 
oe | 
- ial ‘ q A 
to thi 
4 Seen He 
ae “4 a statio 
cence ceeiiiiliemicdatnies ep 
ie eae acc 
Sie and 1 
Lea en 
a oe shoul 
Es a medi: 
= to S 
Pe OP ea a ae Rubi 
. —— ee War 
ey Mr 
sae ee Pa 
= | Wac 
(e. = ae | or fc 
om disc 
Pitas radio 
‘ Pe is Pai 2 . | the f 
% oe i 
i arm SS 400 s 
Se > 400 
eee eo - pe: SER ie es 250 
rr lL Ee hase and | 
Pesaran st Rice a Saean Rien at SORE ARNIS . ; rs 
; ee . ee See Se TS ee ‘Bi 
he 1s ee ne ee probl 
‘ - ‘ po : | : a 
fe solve 
ae : and 
a2 
7 roots 
3 . lieve 
2, Samia | ; 
es, ea J ‘ : Unite 
Si ae al - ee aiiilaal ao nae eee 
: - pat tee OE appr 
3 . ed ss ee 
, a a a) a K ? ae * , . xe ia 
— “ on a ee SA ‘a me 4 
en = eee SR fee - be ok 
ne down e-...7 ? | wee 
Se Bo Pat Pee ss . with 
a oe oe Sere - = =o ~ m li 
ee ae Ba i OT te y ineu 
te # - to in unigorum “eas / ; | start 
i. ¢ a eo / ae ” : Ai 
ete: oe today See” \ | p. m 
—— ae FSS ar? = wn in ac 
‘ a baie be Be: - 
: Poe 4 ” ben 
aor ps orch 
oe Lash : oe “S 
Pe chatt 
ware oe will 
pacedeir ne 
ries ae i 4 S i Brov 
See throt 
ee ae ee conti 
oe el es : os es ** 
3 tales “ s ed will 
oe bos : | 9:30 
De ee 
ieee - | | 
ee wer egre 3 ee Or 
Di a pa 3 ee a | 1| cam} 
Pt gar es . EE been 
ail oo : Com 
j ." + ae f Ee is : the 
: ee as é will 
: >. ee stati 
a’ 7 ee Com 
TA% : radii 
i 2 eee own 
ays | ee iz || a 
Pea a | Bee Corr 
ee * . #: te Brar 
Bi ie. is 3 Kru 
é He | loca. 
: hard 
Com 
: doin 
— | es Si 
a prog 
Bain _ 
ae : : - . 3 
eee WSK \W KIAWSK Sw NY Fo 
oe 3 SBR | GG" _ QI" \\ } 
oa : Oe Te Lea] —C 
etd ;  . AS Fo. © SS Waiee : 
ies : ___enquiner-News _} i) 
i ASS we WS SS 4 
| |  ENQUIR ————— , 
RXGQEEA ; 
f SSSSSS ; | woe 
po ~ ! 
a ! 


cations 
per @X- 
, oper 

Com 


1al ref- 


AGE 
8, N. ¥. 

SALE. 
ars by 
k loans 
“aks for 
ST WAR 
10 com 
ra big 
g health 
els the 
uipment 
$160,000 


y 


y 


mag- 
le in- 
nique 
nced, 
writer 
; has 
fluent 
wants 
; new 
tively, 
. fine 
wide 
and 
- ~pres- 
essen- 
help- 
up to 
erous. 
‘xperi- 
back 
iaking 
- your 
4888, 


T to Radio for WAC 


nd St., 


Advertising Age, June 26, 1944 


NAB Asks Switch 


Recruiting Job 


(Continued from Page 1) 
the coming fiscal year be devoted 
to this medium.” 
He reminded the agency that 
stations no longer were willing to 
accept government money for time 


and talent, but now agreed that if|* 


Congress contemplates spending 
money for advertising, there 
should be no discrimination among 
media. Copies of the letter went 
to Sigurd S. Larmon, Young & 
Rubicam president, and Col. John 
F. Johns, chief of planning branch, 
War Department planning board. 
Mr. Avery said stations had 
contributed generously toward the 
Wac campaign, and that only three 
or four had “griped” about the 
discrimination. Enumerating 
radio’s part in the campaign for 
the first quarter of 1944, he said 
400 stations had given 27,610 spot 
announcements, 1,405 1-minute, 
250 10-minute, 2,630 15-minute 
and 120 30-minute programs. 
“But this is not the kind of 
problem that one or two or even 


issue of ADVERTISING AGE, various 
changes in schedule have been an- 
nounced by the Blue Network. 
Eversharp, Inc., Chicago, on July 
4 is moving “Let Yourself Go,” 
starring Milton Berle, Tuesday, 
from 7-7:30 p. m. to 10:30-11 
p. m., EWT, continuing the series 
on 142 stations. Agency is Biow 
Company, New York. 
Westinghouse Electric & Mfg. 
Company, Pittsburgh, has already 
changed its Monday, Wednesday, 
Friday, 10:15-10:30 p. m., EWT, 
series from “Top of the Evening” 


to a program featuring Ted Ma- 
lone with news from London. Pro- 
gram continues on 162 Blue sta- 
tions and is placed by McCann- 
Erickson, New York. 

A reshuffle of Blue morning 
shows becomes effective July 17 
when A. E. Staley Mfg. Company 
discontinues “Sweet River” on 178 
stations, five times weekly 10- 
10:15 a. m. EWT. “My True 
Story,” sponsored by Libby, Mc- 
Neill & Libby, will be heard 10- 
10:25 a. m., EWT, moving from 
10:15-10:40 a. m., and “The Aunt 


Jemima Show,” sponsored by 
Quaker Oats Company, moves 
from 10:40-10:45 a. m. to 10:25- 
10:30 a. m., EWT. Staley agency 
is Hill Blackett & Co., Chicago, 
Libby agency is J. Walter Thomp- 
son Company, Chicago, while 
Sherman K. Ellis & Co., Chicago, 
places the Quaker account. 


Stover Gets 3 Accounts 


John Stover Advertising Agency, 
Columbus, O., has been named to 
handle advertising for Shellmar 
Products Company, Mount Ver- 
non, O., Buckeye Telephone & 
Supply Company, and Simplex 
Foundry Company. All will use 
trade publications and direct mail. 


GIBBONS 


“ ADVERTISING 


TORONTO MONTREAL WINNIPEG 


KNOWS 
J.J. GIBBONS LTD. 


SAY STeeer. 


CANADA 


MERC HANOISING a) 


REGINA CalGaerer i *Mareg 


three network programs will! 
solve,” Mr. Avery said. “It starts | 
and ends in the so-called ‘grass | 
roots’ of American life. We be-| 
lieve every radio station in the | 
United States should receive an 


appropriate share of the budget.” 


‘Kraft Music Hall’ 


—~ ¥Renewed on NBC; 


Spots for Kellogg 


Chicago, June 22.— The “Kraft 
Music Hall,” starring Bing Crosby, 
was renewed this week for 53 
weeks by Kraft Cheese Company, 
division of National Dairy Prod- 
ucts Corporation, through J. Walter 
Thompson Company, Chicago, 
with an increase in NBC station 
lineup froin 88 to the full network, 
starting July 20. 

Aired Thursdays from 8 to 8:30 
p. m., CWT, the program features, 
in addition to Bing, Ken Carpen- 
ter, the Music Maids, the Chari- 
oteers and John Scott Trotter’s 
orchestra. 

“Smiling Ed,” a radio song and 
chatter veteran of a score of years, 
will be back on NBC with a juve- 
nile program Sept. 2 when the 
Brown Shoe Company, St. Louis, 
through Leo Burnett Company, 
Inc., Chicago, launches a 39-week 
contract on 52 stations. The show 
will be heard Saturdays from 9 to 
9:30 a. m., CWT. 


Increase Spot Schedule 


One of the largest spot radio 
campaigns ever undertaken has 
been scheduled by the Kellogg 
Company to begin June 26 when 
the “Kellogg Musical Library” 
will be aired for 15 minutes daily, 
Mondays through Fridays, on 82 
stations in 29 states. The Kellogg 
Company is one of few sponsors of 
radio programs which owns its 
own music library. Live commer- 
cials on the programs will feature 
Corn Flakes, Rice Krispies, All 
Bran, Shredded Wheat, Pep and 
Krumbles. Format is supplied to 
local stations by Kenyon & Eck- 
hardt, Inc., agency for the Kellogg 
Company, with the local announcer 
doing the continuity. 

Since the roundup of summer 
programs reported in the June 12 


= acto! 


Pencil Points| 


The Magazine. of Architectur® 


| “OBJECTIVE ATTAINED!” 


What did it cost them? ... Charges over lead-torn beaches ankle deep in burning sand 


...Stifling, suffocating heat in malaria-infested swamps... cracked lips, swollen 
tongues, throats parched cotton dry ... aching bones and tortured muscles .. bloated 
feet in sodden boots...smarting stings of myriad mosquitoes, ceaseless stabs of 
rapier-armed flies ... constant sspp-i-n-n-ng of snipers’ bullets... numbing blasts of 
shells and bombs... choking fumes of acrid cordite ... life clutching dives into slime- 
filled fox holes... jolting thud of lead and scrap... grunts and screams of falling 
buddies .. . sweat and thirst and blood and hell . . . but “objective attained!” 


What does it cost YOU? ... NOTHING... That’s right. Nothing—like that. ... What 


is a War Bond? It's a “security.” The dollars you exchange for it are invested, invested 


| 


and home and freedom and opportunity. 


Let’s attain the objective... BUY WAR BONDS 


ROGERS ENGRAVING COMPANY 


MASTER CRAFTSMEN OF PHOTO-ENGRAVING 


Adolph F. Buechele, President 


in your son, your neighbors’ sons, in your country and in yourself, and the investment 
pays you dividends. In money? Yes, of course... but in something else which your 
conscience will tell you is far more satisfying and infinitely more enduring. ... Peace 


A 


2001 CALUMET AVENUE * Phone CAL 4137 * CHICAGO, ILLINOIS 
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50 
Stearns Joins WNAC 


Ed Stearns Jr., recently dis- 
charged from the Navy after see- 
ing action at Wake, the Gilberts, 
and Tarawa, has joined WNAC, 
Boston, as director of production. 
Before entering the service, Mr. 
Stearns was on the news and spe- 
cial events staff of NBC. 


Another Rloaon Wh, hy 


**No Burton Browne client 
has a competitor with 
better advertising.'’ 


“sn | 


background in sales ced 


BURTON BROWNE 


ADVERTISING 


Predict Postwar 
Self-Service ‘Boom’ 
in Super Markets 


(Continued from Page 1) 
ident of the Institute and head of 
Albers Super Markets, Cincinnati, 
O., presiding over a forum de- 
voted to point shrinkage, volume 
levels, advertisin;, and promotion, 
and possibilities of frozen food in 
package and bulk, said “we have 
suffered because of rationing,” 
adding that the end of rationing 
would see a period of intense price 
competition to regain lost patron- 
age. 

“The housewife doesn’t think of 
low prices; she thinks of ration 


company made three tests of the 
appeal of prices under rationing, 
advertising in a big campaign that 
300 prices had been reduced. The 
third test brought in no more buy- 
ing than the first.” 

At a forum session Tuesday, 
miniature stores for personnel 
training, grading tests and direct 
supervision of new employes, were 
advised to make better use of 
present general employes, and to 
help choose possible store mana- 
ger and executive timbre from 
among them. 

Col. G. A. Irvin of Army Selec- 
tive Service told members that 
“personnel techniques” used by 
the Army for selection of men, and 
in use by many employers through 
the War Manpower Commission, 
had made greater progress in this 
field in the last few years than 
was made in the last quarter-cen- 
tury before the war. He said that 
while they need not fear losing 
their employes over 30 “unless 


overnight,” he suggested that an 
attempt be made to fit more 
women into their work. 

In a discussion on inventory, 
Mr. Albers said he thought many 
merchants were fearful of being 
caught short and that “there is a 
great hidden inventory for the 
matter of safety.” He advised 
buying a six months’ inventory, 
especially of advertised brands. 

Self-service departments were 
described at the forum as being 
the probable outstanding methed 
of postwar merchandising. Pre- 
packaged and refrigerated meats, 
ultimately cut and wrapped in 
cellophane at packing plants, and 
frozen foods in package and bulk, 
were cited as savers of time and 
money as well as being more sani- 
tary and healthful. 

Fred E. Zeuch, of the Wieboldt 
Stores, Chicago, declared that the 
Institute’s aims were responsible 
for new techniques in economy 
that “have saved consumers hun- 


150 EAST SUPERIOR STREET points,” he said. “Price is no/|the fortunes of war changed the| dreds of millions of dollars through 
— * CHICAGO II . DEL. 3800 longer an incentive. One large|Selective Service requirements|service,’ and that their future 
| Pui 
uy NATIONAL AND LOCAL 
Should Know What 
PRINTING PRODUCTS CORPORATION 
Can Do For Them 
Equipment and Organization is unusual — Operation is Day and Night. 


Printing Counsel is given on Economical Production and Proper Quality. 
Advertising Counsel is given on Methods, Copy and Illustrations. 


SPECIALISTS IN THE PRINTING OF 


CATALOGS e« PUBLICATIONS 


and printing requiring the same kind of equipment and organization to produce, 

such as Booklets, Price Lists, Flyers, House Organs, Convention Dailies, Proceed- 

ings of Conventions, Directories, College and Institutional Year Books, Paper 
Covered Books, Larger Quantities of Circulars, ete. 


oe is a large volume of the kind of printing Printing Prod- 
ucts Corporation is best equipped and organized to produce, so 
if in doubt, it is best to write or phone what is wanted and informa- 


tion will be promptly given. 


Here is complete equipment and organization to handle all or any 
art of printing orders in which we specialize —from ILLUSTRA- 


IONS and COPY to MAILING. 


Printing Products Corporation has system. No orders get lost or side- 
tracked. Each order is assigned to an experienced executive who watches 
and follows the order from receipt of cuts and copy until delivered. 


Business methods and financial standing are the best, which state- 
ment is supported by customers, supply houses, credit agencies, First 
Dun & Bradstreet, Inc., 
rates Printing Products Corporation and associates over $1,000,000 highest 


National Bank of 


standing. 


because of up-to-date equipment and best workmen. 
because of automatic machinery and day and night operation. 


because of superior facilities and efficient management. 


A printing connection with a large, reliable printing establishment will 
save much anxiety regarding attentive service, quality and delivery. 


WE ARE STRONG ON OUR SPECIALTIES 


Fioducls Corporation 


(THE FORMER ROGERS & HALL COMPANY) 


ae 


LUTHER C. ROGERS 
Chairman and 
Management Advisor 


L. C. HOPPE 


First Vice-President, 
Assistant Chairman 


and Managing Director 


A. R. SCHULZ 
President and 
Director of Sales 


Chicago and other banks. 


PROPER QUALITY 
QUICK DELIVERY 


RIGHT PRICE 


setting. 


desired. 


PRINTER SPECIALISTS 


Artists ¢ 


Engravers * 
Telephone Wabash 3380—Local and Long Distance 


Electrotypers 


POLK AND LA SALLE STREETS, CHICAGO 5, ILLINOIS 


A large, efficient and completely 
equipped printing plant. 
(The former Rogers & Hall Com- 
pany plant) 


New Display Type 


for all printing orders. 


Clean Linotype, 
Monotype and Ludlow type- 


All Standard Faces 


of type and special faces, if 


Good Presswork — 
one or more colors. 


Facilities for Binding 


as fast as the presses print. 


Mailing and Delivery 


service as fast as copies are 
completed. 


A SAVING is often obtained 
in shipping or mailing when 
printing is done in Chicago, 
the great central market and 
distributing point. 


H. J. WHITCOMB 
Vice-President and 
Assistant Director of 
Sales 
L. C. HOPPE 
Secretary 


W. E. FREELAND 
Treasurer 
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ALLOCATIONS—Allocations of orders 
to customers of Northern Paper Mills 
means allocation of men to attend 
conventions, members of the Super 
Market Institute are told in this Super 
Market Merchandising page. Young & 
Rubicam, Chicago, is the agency. 


plans were to restore and better 
the American way of life. 

At the _ Institute’s luncheon 
meeting yesterday, Harold O. Mc- 
Lain, president of the Railways 
Ice Company, Chicago, outlined 
the ideals of American business- 
men as an obligation to prosecute 
the war, regain the structure of 
Americanism necessarily lost in 
war time and maintain free enter- 
prise. He said the solution to pres- 
ent and future problems could 
only be found through day-to-day 
experience in meeting them. 


Joseph Weingarten, J. Weingar- 
ten, Inc., Houston, Tex., newly- 
elected president of the Super 
Market Institute, told members 
that the reduction of point values 
on certain foods had cut amateur 
shop-lifting among normally hon- 
est consumers. 

In discussion during the confer- 
ence’s morning forum yesterday, 
it was disclosed that consumer pil- 
ferage was negligible. What theft 
by cousumers was effected, was 
done by adults, not children, and 
usually by persons over 55 years 
of age. Prosecution was not ad- 
vised unless it was done fully and 
then repeated. 

Internal loss, by poor handling, 
inefficient marking, and unskilled 
cashier operation, could be par- 
tially remedied by frequent inven- 
tories, training of personnel and 
public relations programs, it was 
reported. 


Asks Increased Salvage 


E. Baird Smith, assistant direc- 
tor, WPB conservation division, 
told Institute members that their 
efforts in the waste paper salvage 
drive had been fully appreciated, 
but said that because the prosecu- 
tion of the war in these critical 
stages calls for a greater paper 
tonnage, everyone is being asked 
to double his efforts to get the 
waste paper back to the proces- 
sors. 

Assurances that war food stocks 
will not be unloaded on the mar- 
ket as they were after World War 
I, were given by Lee Marshall, 
director of distribution, WFA, at 
the Wednesday luncheon. 

“Plans and policies for the dis- 
posal of surplus war foods have 
been made and I, for one, answef 
that these will not be ‘dumped’ 
on the market,” he said. “As soon 
as we recognize that a surplus ex- 
ists, we intend to sell it while the 
selling is good. For this resale we 
are using normal trade channels 
and we intend to follow that pro- 
cedure as long as we have war 
surplus foods to sell.” 

Other officers named, besides 
Mr. Weingarten, were: Sidney 
Rabinovitz, Economy Grocery 
Stores Corporation, Boston, re 
elected vice-president; Hess Kline, 
Food Fair Stores, Philadelphia, re- 
elected treasurer; and Mr. Zeuch, 
of Wieboldt’s, formerly a vice 
president, secretary. M. M. Zim- 
merman, New York, was re 
elected executive secretary. 
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P&G Adman Tells 
Newspaper Men 
Radio Costs Less 


(Continued from Page 1) 
in newspapers and in the four 
media combined. 

“Radio advertising,” Mr. McEl- 
roy declared, “doubtless will con- 
tinue to increase until the econom- 
ics of the medium change either 
because of increased costs of time 
and talent or because the increase 
in number of radio networks re- 
duces the attainable coverage of 
any individual program.” 


Still Seeking Way 


However, he emphasized that 
“we are just as anxious to find a 
way of using newspaper advertis- 
ing to lift the level of our business 
as we are to get the same result 
from radio. 

“Over the past decade, Procter 
& Gamble has run many experi- 
ments in daily newspapers. These 
have varied from small space 
every weekday throughout the 
year to large space advertisements 
with an aggregate linage of 70,000 
on one brand in a year.. .” 

“Viewing the medium broadly, 
or nationally, our results have not 
been encouraging, but we are not 
through trying. Our point of view 
is that advertising is a sufficiently 
important part of our business that 
we should be able to find pro- 
ductive ways of using any and 
every major medium that comes 
over the horizon.” 


Asks Help in ‘Search’ 


Mr. McElroy urged the repre- 
sentatives “and your managements 
to take some of the responsibility 
for leading us to the right answer 
in our search for a way to use 
daily newspapers productively.” 

He praised the “combined sup- 
port of newspaper editorial col- 
umns, plus newspaper advertising, 


MICHIGAN'S 


UPPER PENINSULA 


“A STATE WITHIN A STATE” 


Securing distribution and sales is 
simple and easy in Michigan's 
Upper Peninsula. 


For instance on a food item — 4 
ag Peninsula jobbers can han- 
dle the distribution for 90% of 
this excellent market. 


A 3,000 line advertising schedule 
costs only $840.00 in 


The "Big 5" Group 


consisting of the 


MARQUETTE MINING JOURNAL 
IRON MOUNTAIN NEWS 
HOUGHTON MINING GAZETTE 
SAULT STE. MARIE NEWS 
ESCANABA PRESS 


These papers will sell the consum- 
ers in this rich market for you. 


Markets cultivated NOW will be 


yours after the war. 


For information phone or write 


SCHEERER & CO. 


44! Lexington Ave. 


together with radio spots” in get- 
ting housewives to salvage 300,- 
000,000 pounds of waste fat. He 
cited the work of the War Adver- 
tising Couneil which has resulted 
“not only in an improved prose- 
cution of the war, but also in the 
establishment of an improved 
reputation of advertising with 
groups whose good will and ac- 
ceptance ... can be of real future 
importance.” 

At war’s end, P&G and other 
soap makers “will be ready with 
new products and better old prod- 
ucts,’ which will require intensive 
advertising, he said. 


Stonecutter to Cairns 


Stonecutter Mills Corporation 
has appointed John A. Cairns & 
Co., New York, to handle its ad- 
vertising in fashion and women’s 
service magazines, and in business 
papers. 


om 


Home Products to Buy 


Prescott Paint Co. 


Negotiations have been com- 
pleted by American Home Prod- 
ucts Corporation, New York, to 
buy Prescott Paint Company, New 
York, Walter F. Silbersack, execu- 
tive vice-president and general 
manager of American Home Prod- 
ucts, has announced. No changes 
in Prescott’s policies and manage- 
ment are planned. Prescott sup- 
plies paints and colors to the armed 
forces and war plants as well as 
to civilians. 


Promoted by Frankfort 


John B. Turner of Frankfort 
Distillers Corporation has been 
promoted to metropolitan New 
York sales manager of the com- 
pany, succeeding Kenneth S. Bax- 
ter, now vice-president in charge 
of Frankfort’s West Coast sales. 


Wright Plans Campaign 


Switching emphasis from cor- 
rective features and foot health to 
style, E. T. Wright & Co., Rock- 
land, Mass., men’s shoe manufac- 
turer, is planning a fall campaign, 
with copy to appear in Christian 
Science Monitor, Esquire, News- 
week and Time. Trade copy will 
appear in Apparel Arts, Boot & 
Shoe Recorder and Coast Shoe Re- 
corder. H. B. Humphrey Com- 
pany, Boston, is tue agency. 


NBC Promotes Alvin 


Joseph J. Alvin, assistant mana- 
ger of the press department, NBC’s 
western division, Hollywood, has 
been promoted to manager of the 
news and special events depart- 
ment of that division. He replaces 
Don Martin, who has resigned to 
become general manager of Allied 
Advertising Agency, Los Angeles. 


Orr Becomes V. P. 


Frank L. Orr, sales manager for 
the past nine years, has been 
named vice-president in charge of 
sales of Maxim Silencer Company, 
Hartford, Conn. 


Cross Named Director 


Louis J. Cross, a partner of Paul 
H. Davis & Co., Chicago, has been 
elected. a director of Domestic 
Industries, Chicago, replacing 
Robert L. Huttner, who continues 
as secretary. 


INCREASE PUBLIC ACCEPTANCE 


Raise funds, build up memberships; use 
part time service of Public Relations 
Counsellor with connections in Washing- 
ton, Hollywood and leading cities. Has 
directed national fund raising and con- 
servation campaigns. Write PRC, Suite 
304, 104 W. 70th, New York City 23. 


WOMEN'S WEAR DAILY © 


Twelfth of a Series 


A LETTER 


To the Agency Executive who doesn’t 
plan to wait on Slow Conversions 


- ONSUMER DURABLE?” industries can’t 
be expected to snap back immediately into 
production for civilians on V-Day. They must 
have time for plant conversion, for product test- 
ing, for dealer acceptance. Some will take many 
months to reach former peace-time schedules. 


But alert agency executives need not mark 
time until “consumer durables” hit their stride, 
for there is a vast and profitable industry awaiting 
greater agency development—textiles and apparel. 


This industry is one where conversion can be 
effected almost over-night—where it is, in fact, 
already partially accomplished in many plants. 
Instantly upon the declaration of peace, they will 
be ready to expand—to begin satisfying the tre- 
mendous pent-up consumer demand. And they 
will be in great need of wise agency counsel and 
experienced agency guidance to help them chart 


a profitable post-war business course. 


Memories of pre-war accounts in automobiles, 
refrigerators, radio, steel and electrical equipment 
might cause one to imagine “consumer durables” 
industries as the nation’s largest. But the fact is, 
they rank below both foods and textiles and ap- 
parel in wholesale dollar volume. The 26,000 tex- 
tiles and apparel establishments normally do an 
annual volume of more than 7 billion dollars .. . 
more than twice as much as automobiles and 
automobile equipment, and a billion more than 
iron and steel. Yet relatively few textiles and ap- 


parel manufacturers and processors have agency 
representation. 


This, then, is the perfect field to tide agencies 
over the waiting period preceding complete civil- 
ian production of durable goods; the perfect 
means of getting big, solid accounts to carry over 
into the post-war period. 


It remains for the discerning agencies to see 
that extensive advertising programs in trade and 
consumer media are used by textiles and apparel 
companies. The leadership this industry shows in 
retail store newspaper advertising should be 
matched by equally aggressive schedules in trade 


and consumer publications. 


The opportunity is too great to be passed. 
What your agency develops now as “tide-over” 
business can grow to major account proportions 
when America’s full production power is again in 
peace-time pursuits. 

Our hats are off to that group of agencies 
who are making this industry their major opera- 
tion and to them we offer our fullest cooperation. 

Women’s Wear Daily will be glad to give you 
further facts about this quickly convertible, pro- 
motion-susceptible industry. 


Lwie 


omen’s Wear Daily 


THE RETAILER'S NATIONAL NEWSPAPER 


Fairchild Publications 


DAILY NEWS RECORD © 


RETAILING HOME FURNISHINGS «+ 


CHICAGO APPAREL GAZETTE © FAIRCHILD’S TRADE DIRECTC!. . 
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j formed Frank H. Kaufman & Co., . = 
Ballard Opens S. F. Office | Kaufman Forms Agency advertising agency, in the Empire Postwar Dis la General Mills F 
Ballard Aircraft Company, New Frank H. Kaufman, for ten| State building. Mr. Kaufman was 


York, has opened western offices | years New York director of adver-| previously president of the Mer- to Break Into 
in the Hobart building, San Fran-|tising and public relations, S. H.|chandise Manager Publishing Cor- 
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cisco. |Camp & Co., Jackson, Mich., has | poration. Courses, Manuals Appliance Field Fe 
pa 
Minneapolis, June 20.—Long-ru. to 
mored plans of General Mills, Ine, in 
rge y - e @ to produce electric home appli re 
come . well as flour, cereals and D 
: ‘ ther food products, were con- ch 
- Chicago, June 23.—A_ postwar |° 
4 R OY ‘ plan to foster “distributive educa- Bulls poe ie by Harry A, or 
ie All Five Within A tion” in its field highlighted the |" ‘phe plans, he said, call for a line M 
46th annual convention of the} p+ volume-selling small applian f 
ae 3%-Mile Radius International Association of Dis- e pa © 
é i hich noted ba typified by coffee makers and na 
Materford. Baty, "Move then 1.000 members| ame, mixer, which embrace new ps 
' of the La. 2 representing the rose: ae = — 2 . pera ~ 
> . - 1 
St. Louis Display Guild, Southern po Py ong a ry 


Cohoes 


Green Island_ 


Display Association, Chicago Dis- 
play Club and the National Asso- 
ciation of Display Industries, at- 
tended the educational conference. 

Among proposed plans at the 
conference, members were urged 
to promote forum meetings, study 
window displays and display mer- 


Two factors motivated the step, 
Mr. Bullis declared. The company 
possesses inventive and mechanical] 
skills which will be useful in post- 
war manufacturing of items in- 
vented and designed in its own 
laboratories; and through the serv- 


Ee w YS a ices of Betty Crocker and the 
eo 4 chandising principles and tech-|General Mills Home Service De- ce 
a erv 1et 5 niques, maintain ethical standards | partment, it has established close Fe 
and seek interior and window dis-|ties with American homemakers er 
a + play counsel from the I.A.D. who will be prospects for the new he 
i It was also suggested that| electrical appliances. de 

ee ee courses be established in public “The Betty Crocker name,” Mr 
gee fe HE - schools and universities to teach | Byllis said, “has been known to m 
— es the art of display,,and that man-|homemakers for 22 years. Inde- re 
be uals to develop more effective dis- pendent surveys reveal that Betty re 
play departments and personnel |Crocker is the best known home di 
service, be sent to I.A.D. members. | economist in the country, familiar né 
The manuals in series would deal|to 91% of all homemakers, and bi 
with analysis of display work and|that she occupies a dominant po- fil 
mw training for it, planning programs |sition as the home economist con- pI 

and creating ideas, seeking store | sidered most helpful in homemak- 

and management cooperation and|jng problems.” 

the importance of adequate data; With the manufacture of elec- T 

; €& on all types of sales promotion. | trical appliances, the activities of 
Betty Crocker and the Home Serv- m 


and you'll have a 
beautiful sales picture 


Shown Television Role 


At a television session Wednes- 
day, Irwin A. Shane, director 
of the Television Workshop, New 
York City, told IA.D. members 
that they would be called on in 
the near future to fill an im- 
portant role in helping department 


ice Department will be expanded 
to include study of homemakers’ 
problems, interests and _ desires 
with respect to appliances, and will 
embrace advice and suggestions, 
both to the trade and consumers, 
on the use of these devices, he said. 


“te : Cc 
stores use television as a display P 
When mapping out your sales campaign, be sure advertising medium. _ Family Postwar Plans 
ee ees you “pinup” one of the country’s leading indus || baits siaines, interior disply |Put Tele Sets First : 
reulation ; : , ‘ 


Record Newspapers: 

40,411 
(A. B. C. Publisher's 
Statement for Bu o 
6-month period end- §— % &: pee 
ing March 31, 1944.) pe iis 


Pin-up, sit back, and relax—for here are five big 
names doing ONE big job . 
only ONE, daily medium exercising any influence 


on how you'll sell all FIVE. 


Again A (*) Preferred City-Of-The-Month 


(Sales Management Forecast for July, 
1944) 


trial markets. 


The Record Newspapers, Troy’s sole dailies, are 


That pin will represent 123,000 
consumers—all within the 314-mile radius of the 
Troy A.B.C. city zone and including five big cen- 
ters of war production: Troy, Watervliet, Green 
Island, Cohoes and Waterford. 


. with ONE, and 


department store, said that women 
had proved highly efficient in dis- 
play work during the war and that 
they “are in it to stay.” 

In a “Display Quiz Program,” 
five representatives of manufactur- 
ers opposed five display associa- 
tion members. Typical questions 
were: “How can visual merchan- 
dising reduce selling or operating 
costs? How far can self-selection 
selling be carried in retailing? 
What is the I1A.D. doing about 
postwar jobs for ex-service men? 


Twenty-two per cent of de- 
positors participating in a _ post- 
war-purchase deposit plan of the 
Franklin Square, N. Y., National 
Bank are saving specifically for 
television receivers, priced at 
about $400, Arthur T. Roth, execu- 
tive vice-president, told a televi- 
sion forum conducted by Lowell 
Thomas, commentator, at the bank, 
Thirteen per cent are saving for 
motor cars, and 12% each for 
electric washers and refrigerators. 

Participants in the forum, pre- 


cty sat read by over 9 out of 10 families in Troy, 4 out oe Se —- ion’ Donen* aaeied Tae a 

Index Index of 5 in the city zone and thousands more in the a possent? Which will seii|Grumman and L. A. Swirbul of 
Peer rer ererr: ere 112.8 101.6 trade area. more goods: untidy stock on a Grumman Aircraft Engineering 
Schenectady ..........5.. 107.5 96.8 bargain table at 95 cents or well|Corporation; R. E. Gillmor and 
ENN TE, SI 106.0 95.5 This coverage, with its tremendous sales punch, planned stock of the same thing | acne 7 Beg i Phen type 
MOI cscrhucarcess¥eas 103.8 98.5 is yours at only 12¢ per line. at Bea en KAS steed os Hart Miller, Republic “aviation 
the conference are: President,|Corporation; C. Scott Fletcher, 


| mt 1 


os 
ECORD 
a TIME 


: revo A 


Dave Estes, Bond Clothing Com- 
pany, St. Louis; lst vice-president, 
Joseph Apolinsky, Loveman’s, Bir- 
mingham, Ala.; 2nd vice-president, 
Everett Quintrell, Elder & John- 
son Company, Dayton, O.; 3rd 
vice-president, W. J. Keeler, T. 


Committee for Economic Develop- 
ment, and John Kurie, Look. 


Alexander Promoted 


Robert J. Alexander, local ad- 
vertising manager of the Ledger 


,% Pa Eaton Company, Winnipeg, Can.;|and Enquirer, Columbus, Ga., has 

ASP + and treasurer, Richard Staines,| been promoted to general acver- 
Vandervers, Tulsa, Okla. Ray W./tising director. He will be suc- 
Parks, Leavitt Company, Man-| ceeded by W. Lamar Parker, who 
chester, N. H., is the retiring|joined the staff in 1941 as an 
president. advertising salesman. 


elected delegates! 


But Ian 


Countless millions will hear the Repub- 
licans pick a presidential candidate at 
Chicago in June. Baltimoreans will hear all 
that, but they will also hear the intimate, 
behind-the-scenes activities of their own 


The networks will cover the high spots. 
Ross MacFarlane, the world- 
_,, traveled war correspondent and exclusive 
“news analyst for W-I-T-H, will broadcast 
the hot-off-the-griddle-story behind the 


Baltimore. 


MacFarlane Leaves For Republican Convention 
Maryland story, direct from Chicago to 


It is programming like this that has made 
this successful independent station ‘The 


People’s Voice In Baltimore.” 


Tom Tinsley, 
President 


1 PB = 


& 


WITH 


BALTIMORE, MD. 


Represented Nationally 
by Headley- Reed 
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Ferry Leaves OWI; 


ame Frederick 


Washington, June 22.—Robert R. 
Ferry, who climbed from cam- 
paign manager to assistant direc- 
tor of the OWI Domestic Branch 
in a little more than a year, has 
resigned and will be succeeded by 
David M. Frederick, the present 
chief of the Office of Program Co- 
ordination, OWI announced today. 

Like the new assistant director, 
Mr. Ferry had also served as chief 
of the Office of Program Coordi- 
nation, advancing to the higher 
post when Steven Fitzgerald re- 
signed last January to become 
director: of information for Bell 
Aircraft, Buffalo. 

Before joining OWI in April, 
1943, Mr. Ferry had been an ac- 
count executive with Young & 

ubicam, and Geyer, Cornell & 

ewell. His first advancement oc- 
curred in the fall, when he moved 
into the OPC post, in place of 
Drew Dudley, who resigned to ac- 
cept a Navy commission. Mr. 
Ferry will remain with the gov- 
ernment until July 2, but no plans 
have been announced beyond that 
date. 

Mr. Frederick, who was for- 
merly publisher of Tide, and more 
recently a consultant with the Bu- 
reau of Internal Revenue, became 
director of OPC in January. No 
new OPC chief has been selected, 
but Mr. Frederick is expected to 
fill the vacancy from within the 
present OWI staff. 


To Map Sage Campaign 

Peggy Sage, Stamford, Conn., 
manufacturer of nail enamel and 
hand preparations, has appointed 
Abbott Kimball Company, New 
York, as its agency. 


Bidwell to ‘Rotarian’ 


Ralph J. Bidwell of San Fran- 
cisco has been appointed Pacific 
Coast representative for the Ro- 
tarian and Revista Rotaria. He 
will cover eight western states and 
Hawaii. 


ALEXANDER THOMSON, JR. 


Glendale, O., June 20.—Alexan- 
der Thomson Jr., vice-president in 
charge of advertising of the Cham- 
pion Paper & Fibre Company, 
Hamilton, died here June 18 after 
an illness of several months. He 
was 35. 

In Marc", 1943, he joined the 
Red Cross 1s a fie'd director. After 
service in Egypt he returned in Oc- 
tober because of ill health. Pre- 
vious to taking over the Red Cross 
task he had sought unsuccessfully 
to joir all branches of the military 
services, his health preventing 
this. 


CHARLES H. HANEY 


Chicago, June 20.— Charles 
Henry Haney, 82, former head of 
the foreign sales department of In- 
ternational Harvester Company 
and former executive of the Deer- 
ing Farm Machinery Company, 
died yesterday at his Glendale, 
Cal., home. 

As foreign sales director Mr. 
Haney pioneered the sale of Chi- 
cago-built farm machinery in 
Europe, Asia and Australia. He 
returned to Chicago in 1902 to be- 
come sales manager for Deering 
and when it merged with Interna- 
tional Harvester he became man- 
ager of foreign sales. He retired 
in 1932, after being director of 
foreign sales since 1925. 


RICHARD K. WILLIAMS 


Chicago, June 20. — Richard 
Kimball Williams,:54, formerly a 
member of Williams and Cun- 
nyngham advertising agency, died 
of a heart attack June 10, at Elko, 
Nev., while enroute here from 
Oakland, Cal.; where he had lived 
for five years. Services were held 
here today. 


E. WESTON ROBERTS 


Winsted, Conn., June 20.—E. 
Weston Roberts, 52, who was 
president of the Roberts Publish- 
ing Company and the Index Pub- 
lishing Company, both of New 
York City, died June 18 at his 


summer home here. 


“Little Things That Make 
a BIG DIFFERENCE in 
Newspaper Advertising” 


Let your Engraver in on the Secret 


Is the plate to be matted? Give your engraver 
this information at the beginning. This will 
insure better reproduction. If you are having 
mat production problems, we might be able 
to offer a worth-while suggestion or two. 


Your name should be 
on our mailing list 


DIRECT PRESSURE MATS 


418 So. Market St. * Chicago 7, Ill. * WABash 3304 


STEREOS « ELECTROS 


Man who broadcast first eyewitness 
report to world on the Invasion of Europe 


His name, Wright Bryan—Associate . 
Editor of THE ATLANTA JOURNAL 


.; re 


N THE navigator’s dome of a |C-47 
across the English Channel with the first 


Bryan has been in England for the past 
nine months. His deeply human stories,” 
».of Georgians and.,Southerners in _pre- 
invasion Britain were a supplement to the 
general war news and had won the hearts 
of his Journal readers. Each Monday night 
he has been heard from London in a spe- 
cial broadcast sponsored by The Journal 
over WSB. 


Perhaps it was fortune that destined 
this scoop to be Bryan’s, The Journal's 
and WSB’s. Be that as it may..... it 
found the man ready; and thus was added 
another famous “first” to the accomplish- 
ments which Southerners expect of their 


most widely read newspaper. 


troop transport Wright Bryan roared 


group of airborne Allied fighting men to 
be landed in Europe. 

Back in England, D-Day, 3:15 A. M., 
Atlanta time, Bryan was on the air. Over 
The Journal station WSB, via NBC, he 
calmly recited the stirring account in a 
fifteen-minute broadcast. 

It was the first eyewitness report to the 
nation and to the world. 


Che Atlanta Zournal 


COVERS DIXIE LIKE THE DEW 
194,036 Daily, 249,918 Sunday. Represent- 


ative: Sawyer-Ferguson-Walker Company. 
50,000-watt WSB is the Journal station. 
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Peacoat 


Circulation and advertising linage are two ways to rate a news- 
paper. The only ceiling for The Los Angeles Times on those scores 
is today’s paper-shortage! 

So let’s look at interest—the interest THE TIMES creates for 
—and receives from—its readers. It’s a way of measuring the 
strength of a newspaper today. And for the long-haul, postwar 
period. 

Year ’round The Los Angeles Times has something doing: box- 
ing and golf tournaments, Victory Garden Clubs, Army shows, 
Women’s service activities. Something to interest all kinds of read- 
ers—industrial workers, housewives, business executives, secreta- 
ries, farmers, merchants and their families. 

Their response not only breaks attendance record after record. 
It measures their readership. Proves The Los Angeles Times is 


“everybody’s newspaper’’. 


ya Oe 


The event: A music festival co-sponsored with ASCAP 
providing ‘“‘music for all’’—one night of classical, another 
of popular music: 


Its purpose: To raise funds for record libraries for our 
fighting men. 


Resuit: Two jam-packed houses in Los Angeles’ largest 
auditorium ... thousands of new recordings for service 
men... and another example of how The Los Angeles ee 
Times provides “interest for all’’. ao 


MUSIC FOR ALL 


*1. Dinah Shore and Bing Crosby, two of the galaxy of stars on the 
popular concert. 


*2. The Los Angeles Philharmonic Orchestra, featured on the classical 
concert. 
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BAKED BY NABISCO NATIONAL BISCUIT COMPANY 


POPULAR — This service-slanted store 
card is part of an intensive campaign 
National Biscuit Co., New York, will 
conduct for Ritz crackers during July. 
More than 500 newspapers will be used, 
with an ad each week through the 


month, headlining related items such 
«SAP DAYTON DRIVE—The advertising fraternity of Dayton, O., is well repie- as salads, cold drinks and desserts. 


sented on the publicity committee of the city's Community War Chest cam- 
paign, to run Oct. 11-25, via all available media. Left to right are: (top row) 
Hugo Wagenseil, committee chairman and president of Hugo Wagenseil & 
Associates; R. H. Grant, vice-president, General Motors Corp., War Chest 
campaign manager; O. N. Olsen, Dayton manager, Ohio Bell Telephone Co.; 
F. R. McKeever, Chest director; (bottom row) C. |. Burtanger, advertising 
director, Rike-Kumler Co., department store; T. R. Allen, Geyer, Cornell & 
Newell; Lee Clark, advertising manager, es ga Division; and Ralph Becker, 
advertising director, National Cash Register Co. 


A 
Step inte @ privete real where cares anmot trespass... where mots-raft 
towels wrap yoo ix colorful cares, and cheerful tones everywhere sing worries 
away. Still a dteam? Perhaps . .. het mesnwhile, whet matter if there's « 
limit w new frills and gaieties? Most likely, your Cannon 
they're famoos for. (And for really urgent needs, limited 
quantities are available in the stares.) Once war's won, and 
Cannou looms again provide loveliness in wide profusion . . . 
you'll know the pleasure of « bathroom beautiful as you sec here. 
* sheer laxary, yet practical, becawse it's CBhoon-charmed!* 


ee 


ASION ON 
av y 


a | if Pe WINS AWARD—J. J. Nance, (left) 
MU cg: vo 2... eS we vice-president and sales manager, 


<M Zenith Radio Corp., accepts the bronze 
’ plaque for the first annual distin- 
guished service award of the Chicago 
Sales Executives Club, from R. S. Er- 
landson, vice-president of Rudolph 
Wurlitzer Co, and chairman of the 
award committee. Zenith's Hearing Aid 
Division was selected on the basis of 


INVASION EXTRAS—Early this month the Cincinnati office of Roy S. Durstine, outstanding achievements in sales, pro- 

Inc., suggested an “invasion” by Trailer Co. of America forces as theme for motion and distribution. 4 ston oon ‘ ' 
the Sth War Loan drive. Invasion extras of the house magazine, "Fifth Wheel,” . 3 pines tof vonree being an of 
broke June 6—D-Day. Left to right are P. R. Goyert, of the agency; R. P. ~ fave to wait for the finishing tooch you've dreamed of 


3 th beautiful, arw matched sete of Cannon bath and 
» shaw tenechnc soma chetlens Gangernty terres, hath wate and rugs, 


Kramer and A. L. Struble, vice-president in charge of sales for Trailer; and 
Frederic Kammann, Cincinnati manager for Durstine. 


LOOKING FORWARD—Although the caption dwells on what bathrooms of 
tomorrow may look like, male readers will no doubt give first attention to 
the bather who sports nothing but her birthday clothes and a Cannon towel. 
The ad will appear in full-color pages of six national magazines during August 
and September. N. W. Ayer & Son is the agency. (Story on Page 41.) 


SPEARHEAD—A quarter million post- 
ers like this are appearing in war 
plants, service stations, display windows 
of petroleum companies and ration 


DINAH FOR ‘DEALERS—This blowup 30’x40” display featuring Dinah Shore boards to back up the educational ad- 


a world 


Any Del Monte Foods you fad ©j) add a © 
and M radio is available to dealers requesting it through General Electric's vertising campaign sponsored by Dis- tea rds aie Oa Wack Moline 
recebwr division, Bridgeport, Conn. Left to right are W. H. Clark, in charge trict No. |, Petroleum Industry War te heat, site sad sorte. And i de ditclow Du 
of GE Musaphonic sales; R. L. Hanks, sales manager for the standard line of Council. Oil companies will support up cot guepeaaiin” 
G-Evndios, and R. E. Burrows, advertising manager of the receiver division. the drive against the gasoline black pan atie ade in te cee ie tile 
Disphy is a mounted reproduction of a consumer ad with copy revised for market in their ads. McCann-Erickson you ait! ean enjoy Det Monte Quality by taking che 

display purposes. prepared the posters. ot hey 


PAPER PACKS A WAR PUNCH- DONT WASTE IT! 

War uses paper by the milion cons. So dont ask 
foe unnevemary wrappings, Conserve payer degs by 
re-aseng — Of Cattng your cen shupping basket 
Seve and remn om magazines, netspapers, other paper 


—. Know these service ribbons...they 
tell you in what part of the world our 

boys have been fighting. 

; These fainiliar ae of gum are now 

going palmate se = overseas. 


co 


ax * 


CENTRAL & SOUTH AMERICA, CHOOSE FROM THE VARIETIES YOUR GROCER HAS— FULL POINTS: WORTH EVERY TIME 
gman “ cathe 
PUSHES DEL MONTE BEETS—California Packing Corp., San Francisco, has 
4 OVBSEAS STORY—With only a few exceptions, this full-color card executed by Otis Shepard will go up in street cars launched an extensive summer campaign to boost sales of two vegetables in 
F en@wses July | in every U. S. community which has the conveyances, for Wm. Wrigley Jr. Co., Chicago. It is the first ample supply—beets and carrots. Glass-packed, diced beets, and a recipe for 
54 Ww card to feature service ribbons as well as the fact that all standard-quality Wrigley gum now goes to the armed their use, are shown in this national magazine full-color ad. Display material 
—y a. forces abroad. tying in with the drive is being merchandised to retailers. 
er Te ; ' 
Tox a 


eae i 


© 


ma 5 ‘ ( - : c ae oe . ae : re aie ee ee. SS ee fen * ‘ - a a a Ds 
. ae - 

a ‘ ' ‘ y aye; U ad) . cy 
ity, : J J, y 4 : si 
“2 oa € aoe - ~ vs * + x an ps re s ; ‘ 4 * 
ence i dp Sg ee Oa oat oh oe’ Se ; a se ‘ - ; 4 SF earme 

i a PLR ie Boe (aa ¢ oy es Cee oa + s e _" Ps 4 
NS i hs ; a 2 a : x: y <». —4 Ze 
ai ae — J hi Es ‘ia , | 
hes 0, nee a his ae Ps ake . ae 4 
sie. ‘ell SO eae ae a fe ¥ Mee aes j ee t } y . ee 
Pr enee US eae i ae g * lls : ; ma fA er 
eds, ; Nes . LF. ;? (eee ii Se) 
7 et ee ‘ 4 I pe yy fi sour Sod wee & ae 5 
Sie, | gow | (Ee é A Ss: af Be y ‘ : ee ‘\ D4 Sy oo 
: Ra tae x y 
ge a Aft ’ : : : Oe ee 
pit Rear. " X 5 a Bs + y j é } af ™ a ‘ ae , y 
poe ae ae ee Oe ie Med ge yen af ‘ x 4 
Ae po eee Na dee? ef 3, % & OS Seale” fie Fg i ° se ~~ F ; 
ee os am : 4 ode a 
oat aot aad ae ty 4 Sag: é pe . - 4 ; ee P : ss minis 
eos : ee ae ea < if See 1 Re gn Ge Oe Se a ee aoe 
etait: Wie ~ ; Cem ae. 4 sh aa oe = aes ya 
eS Je we ae OS  —_ = 2 tas - 
Be OR . GS ; ; ie ee: oe x + 
‘ps0 E 25 ‘ ¥ ‘ “ ~ey a a : Bi 3 
ohn een a. 5 & “Fee. + ~ = ee Be a = 
pw : a — — ie ~~ ee: eres ae ? - 
iia oh eS) ae - mh, & | | 
vengene “a aoe = i si é . 
aon be 3 a aw a 
ee ree . : a e , 
an —_— ; H ae te ia ‘ s a 
ef i. 3 ESS a oe , ‘tes earn ie a ta es: Bae ee a : : 
“ag — F Pf tee 2 : : a ' = - + = +7 aes a ; 
. a Mat ; on CCDe . ft. @ RS i eh “ _ 4 ; 
— RF ees ae”, can , 4 a ; . a i... | eee 
peaeerrs ‘ Ph +t  -? a’ ae = oN : ‘ Ber ore: ey ey ot ’ 2 
2 age ra "2 : P i fe § ; it! *. a 4 
: — “o , } Mes e eee ‘ a E : ; e oan er . 
“ae ee a oy ay “4 a > Ve ra 318 | = 
ee ; oe ee A 5 DE aa SS ava tt es (a aap a Fs ee a ; Cae as & ‘ Vins iy, a 
en eae! ne OO, Teg kt” ree 3 a a Sos < a | Ap eas b: 
te ee. c * : xe - ‘ ie = of — = ‘ _ “ ae . s . 4 ) ae | 
3 4 ; 4 oe “ Pe. a ; ; ¥ 4 ee 6, eo 4 4 ps = se “a > Ae : lanes : 5 me a a a a ee : if a t ies " " * 4 : ' 
eon . L ee Soh. A. a) 4 oe aT ae Fi é 7 ££ . ge SS eee 
ee ‘ ¥ ro aa —s el boa rs i ‘ : a of! oe H a? e bats a 
eee me : a WU ey 0 pre ee enn a OC Te aes s 2 x ae tes 5 —— : 
La re a a fs Ges Meee es ge ar 
: as j INVASION Ow ee | re ‘Si ey — ‘ a re ee ro ei P 4 ; "sa at 
: eae “i. ey a f ba ; . ee 7 a a . Go ee . i ‘8 ie 
at ae ae ge 7; ee | a3 ues aes ie ay F, sf si 
zu: 7" ' ‘ ce: ae te Pe kc Be et SB as 3 
.° ae x dj Br ‘ es ' % Pied a . - ay ed a se is cnt i 
Ps Ce 9 <a Pe ae ee . + c- i 7 ' : : i a. : ; 
idle: af : "ig: ; ie “a . f 
ae ae 5 Pe ey Pa os ie ee sie Fa we 5 Wy oa 
: ee ‘ mee? i. ae : 3 a Ge er ee a : a. : , ts . a 
¥ 8 Ya ore - é a 4 ? i ies PR ie ect ety eee eee i oe . «| a 
a Seen tags hace ee 6 Oe 2a aie ie geen 4 
‘ ah naa f — aa ~ ae a rae es ks 
i uJ a ae ie ie oe, . = eis “es. P a 
eo a Nh Ste Rae ‘A SR. ; Mins 9 2 aoe , a . 
ae 2 i.e * Y - a Sa Z : - os 
“aaa * al "hg : 
ae! 4 = a _ : 
ae (Ais e | 
ie VATA, | 4 7 
Sees a 7 ee ae the Tigi, aa At ; seiie é 
ee a Fei 5 >, ; Ff Te ere els : 
ote > r. cm : rye: 
= Ws, - Pa Ree cae sag cll . 
i ae es a a i 
= Pog” aa% S ee ole ae i 4 
«Se Sie ia : — a pectmeiamin ss erpennsiaamamestaaey Loe fe: a ase: a ma asi ¢: 
a » wanes aaa ii ey Po ee ape ae ae : ay eS ae ‘ Sinn oe 
is % - ee eR Ro re ES ens co Rie : ° ae ae A Bi Se a A. _ ea ae: 
i : ' : 5 ee ee: ie eee , 
Ca ; aa | i” a ‘ 
— m 7. & ie ee oo / 
ween a : * fioka : ma ae ; | 
si ‘oi ' te J da ; % Tone ee ee oe mae x : , , % 
a : = a < je : .g “a Oe | Ce Se - A = @ ~. ee nade. Te Bel 
i a oe te id & . any ; a ; ee an, S 4 wrk Pty ' ae SS Net Gly Gonen Pon : 
ee ee ae . “—y . Y Ze. a. eae ae et Ss ail ew oo = , reff ally Xe oct : ; f 
Oo ame ae 4 gh 5 ' dy Pp, Wee ree 4 ; i # : - ae 
e an oh: ee : ee . ae he z 4 o v oer 7 Se ai mt Fee ‘a " are P% Pegs 
ae 7 we aes = 0? 0 pee. ‘Se aa Se Oe ee oes Ge eee - ‘ 
a aie |e 2} eae © } te ” f q e Pet we fo “ie Pa eae oo ‘ * Sea  «, SBR ‘ 
a * j ae ae She -y . ee a j F -__ i - et» nd wee ; 
re bh ; a a - . ee * és Fy A sip PE PEL, 3 ‘ ee ei vig &: x Ree he he A ei f ree . “— ' eee ae a Po mn | 
ea a of Se ee % Sega ae ae - ae ie ce aN ey i 4h a 
2 es —— ont waste a drop , ial = | 
BO. | peed ee oer “ae ‘ ia Ot ee Ses at 7° "9 See how one con or jar of Del Monte, . 
om a a a : - ; aa a eae a ae +? ? poired w'th everyday foods, con be the 
oe ae a ? age a - ay . oe best ase : “Sin + = ri > ae mainstoy of a whole -~ ae if yeu 
a — oo aes : ER aa ee ae . y 't find the vorieties shown *, your 
a 0, a ean et fperricine dar ammeadana - py 3 ’ , \ ' f con't 
Be ss A E pe Agee ‘ a, cs J e & b f .- - * grocer may hove ~~ Ly pps 
oo ee) Wd é Alaa E «<< Z ¥ a? Fruits and Vegetables thet wi well 
Sao 7. a ; 
: a ii “ a 
ee |. 
cages” ees ‘ 
pe ae Set | 
i" RAE ga" 
. ate 
Be eee hiinten Ce y a 
get pe ‘Oye 
ie « Diced Been, A renent x . = 2 , a ‘ 
new siyte, rea otonme © i we F 
w of wrabbing tong coking ~ J é ——_ / 
ant shecmong Boa mg Bex ‘ ite " . a ngage of - 
sit: Make tase of untieroned ge! sone r , a! he % + mg ee) bes Le cae ra a 
ae se howe cme A isqe 4 ‘ ; % 7 ig te A ee ee 
e domes oe clade, seam, the pa ies ._—_ . 
ry it . Sey porate valad byt san coud “ : i ie b ; 
pie 2 ed Det Monee Codfee -_ 
= fae = * +S é wn Me 4 ’ . mar ‘ * .¢ — --. 
4% Br: | ie ” hee . \ ~~» W's great fox sore vt eo 
‘ me =~ =*s 4 ; * . " ae dy Five trys Bevo vy 
, . _ , a Tas @ 86 io 
: AFRICA GREEWLAND, ICELAND \ ol a0 pe acl ¢ Brad o® «a*¥ 
eas: y 1 J ] -_ — 4 : Wainom peanur e ee + 
* ena - © ——_ a “a P a 
Gh spiat |  e ee wees i asa » ’ > * 
“te cpen. Ee ae 2 | aa & Net 
. * E fo I; ” — 0 SS 
3 ; a _ > * eg 4 
a Le a » ‘ 
ba S > . - GRR. 
" BS /  * sae. > --. - et Mon 
WORTH E SOUTH : : ° ra v : 
"i ws . sos hg 
. j 4 pes 4 ‘Git my “<Seee : Z 
Pe ee Se . , WRIE ie? we : , i 
4 4 on at 5c < ; ; wa : 
i ; ies : ibe % 
, 7 Ae j i. 4 


ge ee, : = 
* RE Sa ee tts § ba ee 
Pe 


jon Mili’s multiple-exposure, repetitive 
pictures were introduced to LIFE readem 
cause his technique comes nearer conveying 
idea of motion than anything in still photogrs 


In five years of making pictures for LIFE, 
Mili has specialized largely in halting va 
whizzing bodies in the air. He has also work@ 
a multiple-exposure technique which does 
freeze action at all, but rather articulates it 
a continuous series of images. 


LIFE photographers are many, and their tal 
like Mili’s, are as individual as those of arti@l 
other fields. But they are also, above all, repo 
able to tell a story through the medium of ph 
raphy. This ability, when used in collabor 
with editors and writers, is a fundamental r¢ 
for LIFE’s tremendous popularity . . . for thé 
that no other magazine in America’s histor 
had as many readers every week. 


Gjon Mili a split second after clicking his shutter as a sprinter crosses the “finish line.” Large as Mili’s studio is, the space 
beyond the finish line was so short that, in order to stop fast, the athlete had to run up a mattress propped against the wall, 
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Mili’s stroboscopic miracles are frequently found on LIFE’s pages. Here his multiple-flash The Mili treatment applied to signals used in carrier landings. Signal officer (above) | 
photograph shows Alicia Alonso in a “‘pas de bourrée,”’ one of the prettiest figures in ballet. side of flight deck waves paddles down, then up, which means plane is coming in too’ 
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